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FOREWORDS

Congratulations to the birth of Phoenix!

Phoenix is a re-launch of the former MBA Forum which was first issued in July 1995 by MBA Alumni 
Association (MBAAA). With the revamp of MBAAA's branding this year introducing the new logo and 
slogan, this newsletter is named after MBAAA's symbolic creature - the phoenix to reflect the vibrancy 
and energy of the alumni community. It is now a colored copy with new contents including messages 
from the MBA Director, alumni interviews, featured articles, campus news, MBAAA events updates, and 
many more photos and stories about the alumni on their work, leisure and family. Phoenix carries and 
delivers messages to all alumni worldwide to cultivate stronger bonding among us all. We want to build a 
community where alumni can share and support each other. We want to stay close in touch with the 
school regardless of when we graduated or where we are now on the world map. 

With the cut in government funding and roles of tertiary institutions to focus on different areas of 
excellence, the first issue of Phoenix is going to tell you how the school is responding to these changes 
and how we as the alumni can play a role. We have also interviewed an EMBA alumnus, Eddy Chan 
(EMBA04) who is now the Regional VP Greater China of Federal Express (FedEx) to share his key 
success factors in his 18 years with FedEx where he started his first job. While we are pursuing for 
higher education, let's be aware that there are underprivileged children in China demanding for basic 
schooling and Phoenix will feature the Guizhou visit of John Chan (FT94) who took part in the 
Rebuilding Collapsing School Project, through which MBAAA and the fellow alumni can participate and 
contribute to charity. 

Read on and you will find more familiar names and faces and their interesting stories. This is OUR 
newsletter and we need your input and feedback. I hope you enjoy it and do tell us what is missing and 
how we can do better. 

Finally, I would like to give my million thanks to the editorial team, all our contributors and supporters, 
who made the launch of Phoenix a success.

 
Kitty Chong (PT03)
Editor-in-Chief

The Business School is moving very seriously in China. We have hired a full-
time representative in Shanghai. We are increasing our staffing support in 
Shenzhen and are in discussion about staffing possibilities in Beijing. We are 
determined to expand and defend our position as the top Business School in 
Asia and are very open to opportunities to benefit China in its quest for 
management talent.

We are also very determined to grow our alumni bonds. The school depends 
on alumni support for further gains. With business schools, strength is often 
measured by degree of alumni participation. This is an area we need to grow 
and we hope alumni understand their role going forward. It is our alumni, the 
stakeholders of the program, who both enable and benefit from reputational 
gains. We are asking for more help in admissions, career placement and 
fundraising.

It is our graduates who can most appropriately promote the strengths and 
potential of the MBA program. To this end we have created and filled the 
position of Assistant Director for MBA alumni development. We are delighted 
to announce that the search has been successful and we have the very 
qualified and energetic Ms. Kitty Chong, our own graduate and active alumni, 
to fill the position beginning in early June.

We have been very fortunate to have the added assistance of Professor 
John Hulpke in the MBA Office concentrating on China Programs this past 
year. As John is moving back into full-time teaching we will miss his energy 
and dedication to our China programs effective this summer. He does agree 
to help from time to time but we promise not to ask too much of him. Please 
join me in thanking John for his tremendous contributions to the program.

Steve DeKrey
MBA Director

Message from Steve
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FOREWORDS

From:

To: 

Subject:

Victor Chan, President of MBAAA

All

I am honored to take up the leadership role as the MBAAA President in 2004, and am delighted to have 
formed a great team of proactive, multitalented Exco and Sub-committee, which means that in the year to 
come our members will not be short of events.

To cater for our alumni's diverse interests, we shall be focusing on organizing three key types of activities: 
social events, to fortify the unity of our alumni body; career development activities, to encourage sharing 
among alumni and future alumni as well as to facilitate the establishment of business connections among our 
members; and last but not least, charitable activities, to promote the spirit of giving back to the community and 
to take up a more active role in fundraising for the school in response to the reduction of education funding.

As our association ventures into its second decade of existence, and as the HKUST MBA program firmly 
positioned to become a top business school both in Asia and globally, the MBAAA has revamped our branding 
in order to reinforce our roles in the hearts of our alumni, our university, our business sectors and our 
communities. You will also notice the more direct communication and interaction between the Exco team and 
all alumni.

Let us keep our eyes open to an exciting year for MBAAA.

Victor Chan (PT03)
President

MBAAA Executive Committee 2004

President:

VP Communications & PR:

VP External:

VP Internal:

VP General Affairs:

VP University Liaison:

Treasurer:

General Secretary:

Social Secretary I:
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Web Master:
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Kenny Yiu

Joanna Wong

Alvin Au
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Flora Wai

Irene Tse

Lieny Hardiman
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To join us as an MBAAA 
member, please download 
the application form at 
www.mbaaa.ust.hk or 
send an email to 
mbaaa@ust.hk.

Words from MBAAA President
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he Hong Kong Government's plan to reduce public funding for 
Hong Kong's tertiary education has received a lot of publicity in 
recent months. In the Financial Secretary's most recent budget for 
2004/05, it is proposed that funding for the University Grants 
Committee (UGC), the government agency that channels publicT

funds to local universities, will be reduced by 13.7% in an effort to alleviate 
Hong Kong's fiscal deficit. The cut did not come as a surprise, as there has 
been a continued trend of reducing public subsidies on tertiary education since 
1997. The "10-0-0" funding model for 2004/05, 05/06, 06/07 and a possible 
further cut of 5% in 2007/08 means that government support for tertiary 
education will have been reduced by a total of 30% in the ten years since 1997.

Budgetary pressure has also prompted policymakers to improvise ways to 
improve the overall cost-effectiveness of the Hong Kong education sector. The 
most controversial of them was, of course, the already shelved merger 
proposal between HKUST and the Chinese University of Hong Kong (CUHK). 
Also, on January 31, 2004, UGC announced that the next round of university 
funding will be allocated according to the strategic roles assumed by individual 
universities, therefore prompting them to trim down academic departments and 
to specialize on their strengths. While the merger proposal was torpedoed by 
popular opposition of the involved institutions, the specialization proposal was 
welcomed by HKUST president Paul Chu, also the convenor of the Heads of 
University Committee, and was relatively better received by the public. 
According to the UGC guideline, HKUST will focus on its familiar turf, which are 
science, technology, engineering and business.

How is the MBA program coping with the abovementioned changes? What is 
the financial health of our MBA program? And, most importantly, what is the 
way ahead for the program? To find the answers to these questions, Phoenix 

found the person at the heart in our Business School, Dean K. C. Chan, who 
kindly spared his precious time to shed light on these important issues.

By Kitty Chong (PT03) and William Chiu (FT-Yr1)

THE  

BUDGET 

CHALLENGE: 

An Uphill Battle  

to Become a 

World-Class MBA
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A self-financed 

program with 

autonomy and 

flexibility

When first established, our MBA program, 
like all other programs at HKUST, was 
heavily reliant on public money. It was not 
until 2001 that the government decided to 
subsidize only first degree programs but not 
further education. Since then, the program, 
like all other masters program in Hong Kong, 
has been in transition from being a 
government-subsidized program to become 
a self-funded one. While accepting the fact 
that the government is no longer a source of 
fund and that budget cut is inevitable, Dean 
Chan sees this as an opportunity. "Yes, we 
need to replace the funds that have been 
cut. But when MBA, EMBA, MSc and other 
non-degree executive programs become 
non-government funded, we benefit from 
being able to use money more flexibly and 
efficiently," said Dean Chan. "For instance, 
our Business School now has a bit more 
autonomy over hiring high-quality faculty 
members to ensure academic 
competitiveness, and recruiting staff for 
program development."

"Our MBA program is not meant for profit 
making," said Dean Chan. "We are not 
competing for market share but for building 
a high-quality product that serves our 
students well, and that will enhance the 
brand of the whole School. The School also 
strives for being recognized internationally 
as a prominent business school with long-
lasting global reputation." HKUST's 
positioning, according to Dean Chan, is not 
to be a large business school but a 
sustainable program that focuses on quality 
and brand building. In the face of the budget 
cut, the business school needs the flexibility 
so it can pursue its own goals and 
opportunities and to continue developing the 
MBA program.
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Fighting an uphill 

battle to become a 

world class MBA 

program

A tightening resource base for a small school like 
ours is less than helpful when competing with other 
top schools to become a world-class program. 
According to Dean Chan, one of the most important 
measures of the school's success is graduate 
placement - whether HKUST MBA graduates, the 
full-timers in particular, are being able to launch the 
same jobs in the Asian market as graduates from 
other top schools in the world. Due to our small size 
and tight budget, we have a limited economy of 
scales and our school has to work a lot harder than 
others. "The HKUST Business School is not yet a 
strong brand in Asia when compared with the top 
international schools," Dean Chan admitted.

Another challenge is how HKUST will find new 
sources of revenue. While our MBA program is 
perceived by many as a cash-cow business, the 
opposite is true: the program can at best cover its 
costs. Operating an MBA program in an environment 
like Hong Kong is no more advantageous than 
running it in the US or Europe as staff salaries, 
which take up about 70% of all costs, have to be 
internationally competitive. However, due to the 
limited affordability in this region, HKUST program 
tuition rates are about less than half of our 
counterparts in, for example, North America and 
Europe with no prospect of a major tuition hike. As 
tuition rates have little room to go further up and 
public subsidies are being used up in recent future, it 
is clear that new funding sources have to be found in 
order to cover the School's international cost base.

Developing the market for executive programs in 
mainland China is one of the School's newest 
funding tactics. These short-term courses are in 
growing demand, and are enjoying a higher margin. 
In addition to good dollar value in return, these 
executive programs are also excellent channels for 
the School to build its connections and reputation in 
China, which will be invaluable to students who have 
career plans in the mainland.

Alumni network is 

the key to long 

term success

Dean Chan believes that the MBA program's long-
term future rests in the hands of its alumni. A more 
cohesively bonded alumni network will form a 
worldwide web of HKUST MBA ambassadors, which 
will showcase the School's high educational quality 
and its students' integrity and will eventually promote 
the School's branding and international reputation. 
To follow the path of other top universities, the 
School looks forward to improving its alumni's 
participation rate - the percentage of alumni 
contributing to the alma mater - which will not only 
be a long-term funding source for the School's 
operating budget, but also a powerful marketing tool 
to explore external subsidies such as corporate 
sponsorships. The addition of alumni participation 
into the budget formula will definitely strengthen the 
relationship and association between the alumni and 
the School, leading us closer to the road of success.
 
Let's spread the alumni footprints to the four corners 
of the world and be someone to be admired!



EMBA IN THE SPOTLIGHT

The business of Federal Express (FedEx) has been 
growing fast in Asia Pacific in the past 20 years, so has 
the career of Eddy Chan (EMBA04) who has been 
working for FedEx for the past 18 years since he 
started his first job as a sales executive in 1985. Eddy 
is now the Regional Vice President of Greater China 
reporting to the headquarters of Asia Pacific, and is 
responsible for service delivery, staff development, 
long-term business goal setting, partner relationship 
management and, most importantly, revenue 
generation of the entire region. He will relocate to 
Shanghai in October 2004.

As an alumnus of the Kellogg-HKUST Executive MBA 
Program and the father of two 1-year old twin 
daughters, Eddy is a young high-flyer with strong 
passion to his career, family, academic study and 
community services. Eddy has generously squeezed 
us into his busy schedule while he was in Hong Kong 
to tell us more about FedEx's corporate culture, his 
winning tactics and his loyalty to the company. He will 
also share some tips with our fellow MBA alumni, 
especially in developing a career in China.

Delivering an express career at FedEx:

1985 Sales Executive after graduation 

1987 Station Manager

1990 District Manager

1992 Senior Sales Manager

1994 Managing Director of Sales

1996 Managing Director of FedEx Taiwan

1998 Vice President / General Manager of

         FedEx China

1999 Regional Vice President, China &

         Mid-Pacific Region

2003 Head of China, Regional Vice President
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By Kitty Chong (PT03) and Joanna Wong (FT03)

Eddy Chan Leads FedEx in Great China



EMBA IN THE SPOTLIGHT

Phoenix: What are your winning tactics which 

enabled you to move up the corporate ladder so 

quickly?

EDDY: First of all, don't hesitate to give more than 
you take and enjoy what you do. Every boss knows 
who is smart, reliable and willing to go for an extra 
mile and will reward you eventually if you deserve it. 
Secondly, keep enriching yourself with new skills and 
knowledge. For example, I took different courses 
over the years, such as negotiation skills and 
business law, and I have really committed myself in 
learning. Thirdly, you have to forget about your 
personal interests especially in a commercial world 
and avoid making biased judgment on others. 
Always control your emotions, hold your temper and 
develop good EQ [emotional quotient] when dealing 
with colleagues with different personalities and 
backgrounds. Every time you hit the wall, you add 
barriers to your career advancement, but you learn 
from the experience, become more mature, and you 
won't make the same mistakes again.

Phoenix: What are the key elements you like 
most about FedEx that keep you there for more 
than 18 years?

EDDY: I like my company culture very much. 
FedEx is a company which consistently does what 
it says. It develops and invests in staff members 
who succeed in serving our clients the best they 
can. Staff members have the priority to fill internal 
vacancies and that was how I was given the 
opportunities to move up the career ladder. 
Besides, there is a regular survey in which 
managers and internal departments are evaluated 
by the staff to improve corporate policy and staff 
relationship. The management not only listens to 
staff opinions but also follows them up with 
feedback and action. When a staff member 
complains about the decision of his or her 
supervisor, the supervisor has to produce a written 
response in seven days. If the staff member is not 
satisfied with the answer, the supervisor's 
manager will have to produce another written 
response in seven days. The complaint will be 
passed to an upper level manager until the staff 
member feels satisfied. There is equality in the 
company where everyone receives the same 
treatment and pays due respect to each other.
 
Besides, FedEx is a dynamic and fast-growing 
company with a transparent and open corporate 
culture. Everyone works in harmony with a similar 
mindset. We are energetic and proactive. I am 
given new opportunities and challenges from time 
to time and I never get bored with my job. It was 
just like yesterday though I have been working for 
FedEx over 18 years already.
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EMBA IN THE SPOTLIGHT

Phoenix: You have been traveling so much 

that you hardly see your twin daughters. 

Could you tell us how you balance your 

family, career, study and personal life?

EDDY: It is all about time management and 
priority setting. Family always comes first in my 
life. Even when I am on business trip, I call my 
wife and my lovely twin baby girls every day. 
Thanks to advanced technologies such as 
Netmeeting which I use very often, I manage to 
keep a strong sense of bonding in my family. 
Sometimes, it is the quality that matters, not 
quantity. I will try to go to the office earlier 
everyday to finish work and go home earlier to 
see them. I still spend time on my personal 
interests like reading, painting appreciation, 
stamp and crystal collection, but hobbies are 
scheduled late at night after my girls go to bed. 
Sometimes I also do public speaking in an 
academic setting to stay connected with people 
and to share my knowledge and contribute to the 
community.

Phoenix: How do you see the value added to 

yourself from your HKUST EMBA experience? 

Is there an advantage for FedEx jobseekers 

with an MBA at all?

EDDY: The Executive Program gave me 
intellectual stimulation and testimonial of how 
other classmates at similar management levels 
deal with different business scenarios. I learned a 
lot from my peers and was exposed to various 
environments which were outside my usual 
business areas. In FedEx, work requires a lot of 
analysis and comprehensive business case 
studies. That is way more than just using our "gut 
feel" and we definitely need MBAs with both 
strong academic background and good 
commercial sense to help make business 
decisions, as well as to present ideas in an 
organized and professional manner. Nonetheless, 
a positive mind, good working attitude and an 
eagerness to learn are the basic requirements for 
any jobseekers.
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EMBA IN THE SPOTLIGHT

Phoenix: With the fast development of the 

China market and with more talents from the 

mainland competing for jobs, do you see Hong 

Kong people losing their competitive edge and 

eventually overshadowed by them? What are 

the strengths of Hong Kong-educated MBA 

graduates?

EDDY: Since the 80's to 90's, Hong Kong people 
have been living in a dream without a solid 
foundation of skills and are clouded by too much 
fantasy and temptation. In a way, we are spoiled. 
We now wake up with an identity crisis, in which 
we are not quite sure who we are and where we 
are going. People in Shanghai who were once 
bounded in a restrictive society with no 
opportunities can now reach the world in a more 
open system and they are soaring high with a good 
knowledge base. They improve fast and will soon 
catch up. However, there are still competitive 
edges for Hong Kong workers. First, we have a 
global perspective with more international 
exposure. Second, we respect the legal system - 
we have good rules for the game and we follow 
them.

Phoenix: How do you deal with "cultural 

shock" when you work with your Shanghai 

staff?

EDDY: Being able to speak Mandarin is no doubt a 
must in order to break the communication barrier. 
We need people with skills in all dimensions and 
there is no bias on nationalities. FedEx has great 
corporate principles on teamwork, and the 
challenge is how to make appropriate changes to 
our existing principles and run our system in 
different contexts. The so-called cultural shock can 
be overcome if we are able to communicate 
effectively and to implement constant feedback 
and evaluation mechanisms at all working levels. 
In fact, this will be my major task after relocating to 
Shanghai, that is, to bridge the gap between the 
local office and the headquarters.

Finally, we have strong demand for high service 
quality and standard. It takes time for mainland 
Chinese workers to adjust and buy-in on this 
concept. We can be their mentors. In short, we 
should capitalize on our strengths and leverage on 
their familiarity with the local environment to 
develop the market in China.
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John Chan's Trip to Guizhou:
  An Outback Experience with Rebuilding Collapsing Schools Project

    By John Chan (FT94)

Going to remote mountainous areas in China, visiting ethnic 
minorities in small villages, and raising funds to rebuild collapsing 
school are the kind of things we usually see on TV and have 
always been what I longed to do. Last December, my dream came 
true.

Two charity organizations, namely Hong Kong Outstanding Tertiary 
Students' Services Association and Hong Kong Christian Council, 
organized their second visit to Guizhou, China, for the Rebuilding 
Collapsing Schools Project (RCSP) and invited HKUST MBA 
alumni to join them. The purpose of the trip was to visit the children 
who were the beneficiaries of the first school rebuilt in 2002 and to 
inspect the site for the second school to be reconstructed this year. 
There were over 20 participants, most of them undergraduates 
students.

What is the project about?
RCSP is co-organized by Hong Kong Outstanding 
Tertiary Students' Services Association (HKOTSSA), a 
registered non-profit making association, and Hong 
Kong Christian Council, a registered charity 
organization. It provides a platform for those who 
would like to contribute to educational causes in 
remote mountainous areas in mainland China. 

What does the project want to achieve?
The project raises funds in Hong Kong and organizes 
visits for participants, who are mostly university 
students, to interact with the benefiting kids and 
teachers. The goal is to promote learning through 
serving, and to mingle all parties involved regardless 
of their race or their physical location.

How is fund raised and where does it go?
Fundraising activities are organized in Hong Kong 
through different channels (such as roadshows at 
universities, charity hikes, sale events, and through 
personal network). The money raised is used to 
rebuild schools which are identified to be in danger of 
collapse and to purchase teaching equipment. 
 

How can I send my donations?
Please contact Joseph Tong at rcsp@hkotssa.org.hk. 
For more details, please visit the project website 
(rcsp.hkotssa.org.hk). 

Rebuilding Collapsing Schools Project (RCSP)

FEATURES
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Some of our team members were in this village 
before when RCSP made the first site visit in 
2002. That was why when we arrived, one of the 
families immediately recognized and dashed to a 
team member who supported their kid to go to 
school giving her a warm hug with tears running 
down their faces.

When the villagers led us to the school where we 
would be conducting classes during our stay, we 
could hardly believe that the small broken house 
was their "school." It was very, very small with only 
two classrooms of around 80 square-feet each. 
Almost 50 students received their education in this 
small hut everyday. The school was a very simple 
and rough building made of wood and mud, and 
there were many holes on the walls and the roof 
which allowed not only sunlight and fresh air to 
enter, but also rain and ice in bad weather.

FEATURES

The team took off from Shenzhen to Guizhou on 
December 27, 2003, and after two hours' flight, we 
traveled six more hours in a very congested coach 
heading towards a small town closest to our 
destination, where we stayed in a "reception 
house" for five days. Early in the next morning, we 
took a deep breath of the cold but fresh air and 
squeezed into two mini-coaches to go up to the 
mountain. The journey took more than an hour 
along a narrow road which was barely wide 
enough for just one mini-coach. The road was not 
paved with anything - no concrete or asphalt at all 
- and it was rocky, muddy and very slippery after 
the rain the night before, which made driving 

hideously difficult. At one point, our mini-coach slid 
backward when it was climbing over a small slope. 
Luckily, the other coach was some distance behind 
and our very experienced driver managed to stop 
the coach successfully, or we might have fallen 
down the cliff off the road. Finally we decided to 
walk up the mountain on foot carrying our luggage, 
which contained gifts, stationeries, and daily 
supplies we brought for the kids and villagers. 
When we arrived at the village at long last, we saw 
a huge banner hung up high at the village 
entrance and about 60 to 80 villagers warmly 
welcomed us on both sides of the road.
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After this 6-day visit, it seems that we had already 
become a part of this village. The touching 
human relationship between us and the villagers 
was something that we could hardly experience in 
our city life.

You probably are too engaged by everyday work 
and not able to visit these poor children in the 
mountains, but you can still make a difference in 
their life with a simple gesture and a loving heart. 
If you sacrifice a $50-dim sum meal, you will be 
able to support a child's study for one term and, 
at the same time, make your life more meaningful 
by helping the underprivileged. I know we are not 
able to help all of them, but let's pay it forward 
and pass the message along. Act now and send 
your donation to RCSP!

On the last day of our visit, the villagers gathered 
a big basket of eggs and they gave each one of us 
six eggs, which means they must have gathered 
almost 200 eggs. They were already very short of 
food for themselves but they tried every means to 
collect the eggs for us because this was their 
traditional way to send their blessing to guests. It 
was an emotional departure. When we were on 
our way back to the coach, every villager shook 
hands with us. Some cried and some pulled our 
clothes. When the coach was leaving the village, 
the kids followed closely. They ran up, knocked at 
our windows to say good-bye even though the 
road was becoming very narrow and dangerous. 
They kept chasing at our back and followed us for 
almost half an hour until they could not catch up 
anymore, hoping to see us until the last second.

It was difficult to farm in the mountains, and 
average family income in the area amounted to 
RMB 200 to 300 annually. Life was very tough and 
they did not have much rice to feed themselves, 
not to mention meat. In spite of that, the villagers 
truly showered us with all the food and courtesy 
they had. They prepared a lot of food and a big 
bowl of rice for every one of us for all our meals. As 
soon as we finished one-third of the rice in our 
bowl, they eagerly refilled it again. At first we did 
not want to eat too much so they could save food 
for themselves. However, refusing their courtesy 
could make them very upset and they would think 
we were not accepting their kindness. The way 
they treated their guests was to give them the best 
and all they had. We could have consumed their 
food reserve enough for two years. Although their 
food did not taste as good as those we have in 
Hong Kong, our hearts were touched by such a 
warm and sincere treat.

FEATURES

>> 14



FEATURES

The dinner was, in fact, a sharing session from those 
who went to Guizhou to visit the children in the 
mountains in December 2003. I did not go to the trip 
myself and only learned about this project for the first 
time at the dinner. I joined the sharing session out of 
curiosity because of the way it was arranged and 
because I was invited by MBAAA. Without much 
expectation, I was utterly impressed by what I had 
seen and heard that evening. 

I can still remember vividly from the video showed that 
evening revealing the terrible living conditions in 
China's outback areas. Having been ravaged by 
abject poverty, these people are sheltered in 
dilapidated places and tacky wearing. Yet, instead of 
seeing children in despair, I had seen lots of pictures 
that showed everyone chuckling joyfully and amicably 
with visitors who brought them gifts from Hong Kong. 
Another scene that struck me was the so-called 
"school," which was actually a crumpled place with 
inadequate facilities, where students were attentively 
listening to their teacher and were assiduously 
reading their torn textbooks. They had to walk on their 
bare feet for two hours to make a one way trip from 
their home to the school. I can see their strong desire 
to learn in order to change their destiny and bring 
themselves a brighter future.

I was also very much impressed by the sincerity, 
kindness and love of these Hong Kong youths 
participating in the trip - whom I thought belonged to 
the spoiled generation and were indifferent to what 
was happening around them except the latest trends 
in fashion or news about their idols. They proved me 
wrong: I think they were paragons of their generation 
judging from all they had done to bring love and joy to 
these poor children in Guizhou. My hope in our 
younger generation rekindled.

Since the financial crisis and the SARS outbreak, 
Hong Kong has fallen into an unprecedented nadir 
and predicament, both in its economy and social 
morale. Most of us have been living hopelessly, 
worrying about job security and diminishing income. 
However, have we ever thought that we are not the 
bleakest ones in the world? Can we persist with 
fortitude and stamina like those children in China 
living in destitution but with hope and dignity?

This is the motto I live: "Cherish what I have in my 
hand, and it is more blessed to give than to receive."

Rich & Poor Dinner

By Wilson Lee (PT99)

From left: 

Alex Hung (PT01), 

Kitty Chong (PT03),

Gloria (Sammy's wife),

Stephanie (Sammy's daughter),

Sammy Chan (PT95),

John Chan (FT94),

Wilson Lee (PT99).

>>
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All participants drew lots to be seated at a table serving only 

congee and simple vegetable dishes, while the rest enjoyed an 8-

course dinner.



A New Life in Shanghai

Wedding Bells

Two hearts that beat as one ...
Regina Wong (FT01) & Anthony Lam (right)

Carl Wou (PT02) & Peggy Leung

Christer Ho (PT02) & Jaymie Lim

              Congratulations!
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My family moved to Shanghai in the end of June last year as soon as the SARS epidemic ended. It was a 
decision which I spent almost a year to make. As an adventurous person, I prefer having some changes every 
now and then. Given better business opportunities and more spacious living environment in Shanghai, I was 
finally convinced to make the move.

Surprisingly, Shanghai is not a place which took my family (especially my wife and the 3-year-old daughter) 
very long time to adapt to. We quickly got acquainted with various expatriate networks and Hong Kong 
communities. We ran into many old friends with whom we have lost contact for many years. The HKUST MBA 
alumni network here became one of my sources of support. Eventually we felt that Shanghai is not as far from 
Hong Kong as we thought.

Work-wise, I am now closer to my mainland staff, and most importantly, to the market. I am now getting more 
involved in my daily business, besides managerial routines, in an attempt to influence the culture and mindset

of our mainland colleagues. With more than 100 
staff, Shanghai is our biggest branch office among 
our 10 offices in China. Before I came, people used 
to play cards during lunch breaks - something 
which can never happen in Hong Kong. It was not 
about the time wasted by playing games during 
lunch break but about the fact that they had the 
surplus energy to play in the middle of a working 
day. To a certain extent, I accept this as part of the 
culture of the mainland. But I just have to make 
sure my existence will smoothly change them and 
direct them to a more productive working life. 

The dynamic Shanghaiese market and the 
energetic city life here have alerted me that this 
new focal point of the world is advancing faster than 
our home, Hong Kong. I enjoy my life here, but it 
has not shaken my confidence in Hong Kong. Hong 
Kong has proven in her history that opportunities 
and miracles do exist. If we believe in ourselves, we 
will get there.

Me and my fellow HKUST alumni would be pleased 
to welcome you in Shanghai. Contact me 
(allen_po@hk.hempel.com), or any one of us here 
if you want to know more about the place, or if you 
want a good treat with hairy crabs if you come in 
the right season.

by Allen Po (PT99)



Salute to HKUST MBA!

New Babies

Thanks to the "exotic" (by European standards) MBA degree which 
was awarded to me last October, I started this new, quite exciting but 
a bit unusual job with a French-American group in a division which 
specializes in catering and camp services in really remote areas. Our 
clients are mainly major oil, gas and mining companies. I am the 
General Counsel for the company and spend most of my time 
negotiating and setting up joint-ventures in regions such as Mongolia, 
Kazakhstan, Iran, Libya, Angola, Nigeria, and Alaska.

When I was interviewed for the job, my HKUST experience proved to 
be a real asset as they needed someone opened to other cultures 
and not afraid of cross-cultural challenges. I really found out during 
my sometimes tough negotiations with potential partners that the 
knowledge I gained from my MBA courses was valuable. Most 
importantly, the internationally mixed characteristic of HKUST gave 
me an edge when dealing with foreign cultures in a business context.
 
This is how I got myself helicoptered in and out, in a basket, on an 
offshore rig right in the middle of the Gulf of Guinea for two weeks last 
February and was literally frozen among camels last week in the 
Kazakh desert. I also had to go fully veiled for negotiations in Tehran! 
Apart from these adventures, I do get to work in a regular office but 
the whole thing is definitely a nice challenge!
 
In a way, my experience shows how HKUST MBAs can open all sorts 
of doors even off-the-track ones! It is definitely a strong argument for 
Westerners who may hesitate choosing an Asian MBA and prefer the 
more traditional Western ones. I can tell for sure that an MBA from 
Hong Kong is seen as a great asset in Europe nowadays and can 
make a difference in the recruitment process and after.

Karine is now living in Paris and work as the General Counsel of 

Universal Sodexho.

ALUMNI CORNER
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Sean Lin (PT03), Karen Ma (FT02) and Laetitia

Wife of Fred Mutto (FT03), Wendy, 4 years old, 

Skyler Martin Mutto, and baby Soren Thomas Mutto

By Karine Fabre (FT02)

>>

<<

>>



From "Table for Six" to the "Airport Gang" 

While the Hong Kong International Airport is relatively remote to most of people, there resides a small MBA 
community. The story started in 2001 when three girls and three guys of the same MBA class formed the 
"Table for Six" lunch gathering. They all worked in companies with offices in Chek Lap Kok where you don't 
see many people dressed in nice suit, where you only have limited choice of eating outlets, and where you 
have no chance of doing lunch-time shopping like you are in downtown. The regular "Table for Six" meeting 
became an important event that we all looked forward to. Another year came, and we invited new HKUST 
MBA students of our own companies to join the group. We shared our experiences about the courses and 
faculties and got recent updates from them about the school so that alumni and students of each year 
remained closely connected.

We have a tradition: when someone committed to join a meeting but ended up no show in the last minute, he 
or she will become the organizer of the next gathering. We now have a big gang of 13 people and this is a 
real penalty to find a date that fits all. This would usually take at least one month! Glad that we can usually 
make welcome lunches for new joiners, Spring Festival lunch and Christmas party. We share laughter and 
tears and have become close friends who give support to each other on our work and personal life. 

New faces join, and some left. It's my turn now. I hate to say good-bye to the Airport Gang and I will miss you 
all.

The Airport Gang: 

Cecil Lau (PT02) 

Flora Wai (PT03) 

Frankie Leung (PT02)

Ivan Yuen (PT-Yr 2)

Javan Lau (PT03)

Jenny Pong (PT 03)

Joanna Li (PT-Yr 1)

Joyce Choy (PT03)

Kalen Tang (PT02)

Kan Leung (PT-Yr 2)

Kim Tam (PT02)

Kitty Chong (PT03)

Wilson Kwong (PT-Yr 2)
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By Kitty Chong (PT03)

Farewell lunch for Kitty:

From left: Ivan, Kan, 

Wilson (back row), Jenny, 

Kitty (front row)

>>



HKUST Beat Top B-Schools 
in Case Competition

CAMPUS LINKS

HKUST Beat Top B-Schools 
in Case Competition

On February 4, 2004, half-page articles appeared prominently in some of Hong 
Kong's most popular newspapers, including Apple Daily, Sing Tao and Ming Pao 
Daily News, announcing HKUST's unexpected victory over some of the world's top 
business schools in the 2004 Marshall MBA Global Consulting Challenge in Los 
Angeles, USA. These schools include London Business School, University of 
Michigan, University of California at Berkeley, UCLA, University of Southern 
California (USC) and Yale University. Apparently impressed by our school's success, 
Apple Daily believed that HKUST's winning edge came from our "China experience," 
whereas Sing Tao considered our MBA program's "international profile" and "real-life 
work experience" as our winning team's real competitive advantage. Ming Pao went 
as far as describing HKUST's success as "Hong Kong's honor."

The heroes of the story are, of course, the five Year One full-time students 
represented our school in the competition: Camel Luo, Guillaume Boisset, Jenny Xu, 
Jerry Zhao, and Madhu Motwani. What was their secret of success? What do they 
think their winning ingredients were? We are delighted to have Madhu, the only rep 
from Hong Kong, and Jenny, from Suzhou, to share their wonderful experience with 
us.

None of our team members had worked together before but it was 

evident that we all had different strengths. The best thing I would 

say about this team is that each individual was equally devoted. 

The three Chinese members of our team were sacrificing their 

precious family time during the Chinese New Year holidays. I had 

never experienced such level of commitment in any other teams 

that I had worked in, and it fueled all of us.

Our team had the right chemistry as well. We had a great level of 

comfort working with each other and never hesitated in speaking 

up if we disagreed with an idea or a comment. Our internal 

discussions were very lively (even when we were suffering from 

jet-lag!) as we kept trying to fine-tune each point in our 

presentation in order to show the judges that we had considered 

every small piece of details thoroughly. Even disagreements were 

underlined with the respect that we had for each other. We had 

exceptional bonding with trust and appreciation from each other.

We were up against some of the best business schools in the 

world, and no doubt our competitors gave their best effort as well. 

Hearing our name announced as the winner was totally 

exhilarating. I was very proud of being part of this team and 

representing HKUST. What a tremendous learning experience.

Madhu:
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By William Chiu (FT-Yr1)



ABOUT 2nd Marshall MBA Global Consulting Challenge

CAMPUS LINKS

Teamwork, I guess, was the key to our success in the 

competition. Our team was quite a diversified group with 

members from different cultures and industry 

backgrounds. Everyone had different strengths which 

contributed to generating better solutions and ideas. The 

most difficult part of the preparation process for me was 

the brainstorming period during which we tried to generate 

truly revolutionary ideas to help BP [British Petroleum, the 

target company in the case] reach their sales growth 

targets. In our search for the best solution to our case, we 

went through a lot of reading materials, group discussions 

and consultation with other classmates. We cross-

examined and even debated on every new idea we came 

up, and I think these critical practices really prepared us to 

perform well in the Q & A session later on. This was, in 

fact, the part we were most satisfied with in the entire 

competition.

Attention to detail was what made us stand out. It is 

usually the small details that affect the result because they 

reflect our professionalism and attitude. Since we needed 

to deliver specific presentations to three different panels 

on industry analysis, consulting methodology, and 

company recommendation, it's very easy to make 

mistakes. It took us a lot of effort to reconcile the three 

presentations in order to make sure they would deliver the 

same messages. In the end, our efforts were well-

rewarded: after the competition, the judges commented 

that we were the team that was consistent in both strategy 

and analysis in all three presentations from different 

angles.

Congratulations again to the team and the HKUST MBA program! This was only the first 

time that HKUST - in fact, the first Asia-based university - was invited to participate in this highly regarded 

event. Our team's success sent a resounding reminder to the people of Hong Kong and beyond of our 

program's competitiveness, and earned higher respect for all of us everywhere.

When and Where: Los Angeles, January 29 to 30, 2004.

Who were the contestants: HKUST 1st year full-time 
MBA students; 2nd MBA students from London Business 
School, Michigan, UC Berkeley, UCLA, University of 
Southern California (host) and Yale.

What's the big deal: HKUST was the first Asia-based 
MBA school invited to the highly regarded competition, and 
we won.

What's the case about: Participating teams were asked 
to explore new opportunities for British Petroleum (BP), a 
global energy provider, which was planning to enter the 
convenient store market. Teams were asked to analyze 
BP's convenient store operations and develop both 
revolutionary and evolutionary strategies to increase 
profitability. 

ABOUT 2nd Marshall MBA Global Consulting Challenge

How was the winner selected: Each team presented to 
three separate panels of judges: industry experts, 
professional consultants and BP senior executives. The 
process also included two informal teleconferences, one 
with a retail expert from The Boston Consulting Group and 
another with their BP client.

Last year's winner: USC

What's the prize: US$3,000

Why this team to represent HKUST: The team was the 
winner of an internal case competition among teams of full-
time Year One students

Who's the advisor to the team: Professor Stephen Nason

Jenny:
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Team HKUST from left: Camel Luo, Jerry Zhao, 

Guillaume Boisset, Madhu
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As summer quickly approaches, it is time for full-timers to get 
serious about planning a summer internship, and more 
importantly, life after graduation in January 2005. They 
brought the concept of "pooling" to life by creating "career 
clubs"- student-initiated groups in which members learn and 
support each other by sharing market intelligence and their 
previous work experiences in particular fields for each 
other's benefit. Six clubs have been formed along various 
industry lines since February: Investment Banking, 
Consulting, Commercial Banking, Marketing, General 
Management and Logistics. 80% of Year One students and 
many from Year Two have joined these clubs. Not only do 
participants believe that their chances of getting their desired 
jobs are maximized when they work together, but they also 
believe that by building a network of mutual support they will 
cultivate long-lasting professional relationships that will 
extend well beyond graduation.

The Investment Banking Club offers a good peek into how 
mutual learning among students actually takes place. As one 
of the most popular career clubs, it believes that the 
booming Asian economy led by China will favor jobseekers 
familiar with these domestic markets. Targeting this need, a 
weekly "investment meeting" is organized as an experience 
sharing arena for members, many of them already 
experienced in various areas of investment banking. What's 
more, in order to prepare members to be conversant with 
current market developments in interviews and in their future 
jobs, they take turns to present their investment analysis and 
comments in front of a small audience of fellow students.

Alumni are most welcome to get involved and help them out! 
Career clubs look forward to leveraging on our MBA alumni 
and EMBA network for experience and industry knowledge 
sharing as well as mere honest advices. Contact Connie Xu 
at conniexu@ust.hk to find out how you can play a part in 
helping our current full-time students. You could turn HKUST 
your company's next hiring ground.

Full-timers launch  

Career Clubs
By William Chiu (FT-Yr1)
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The closing experience gap:

Work experience betw een FT and PT class narrow s signif icantly in 10 years.
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Since coming on board in October 2003, my focus has been on 
strengthening career-related services for the MBA students of the 
Business School. 

What are these services? For students, it includes career 
counseling, job search coaching, developing job hunting skills, 
creating networking opportunities, and learning opportunities of 
various industries and professions they might seek a career in. For 
companies, we assist in recruiting activities, from organizing 
company presentations to job postings to arranging interviews.  

Our objective is to help our students find the internship and 
permanent job opportunities that best fit their background, skills 
and interest after graduation. Our role as a facilitator is to empower 
them with the necessary career-seeking skills to do so, skills that 
they can use throughout their working lives.

At the heart of all career services is the strength of the alumni 
network, for we depend on our alumni to help build the bridge to 
the companies they work in. Whether one is about to graduate and 
re-enter the job market, or at the crossroads of a mid-career 
transition, or just looking for a more exciting reason to get up in the 
morning, the most valuable assistance many of us recall receiving 
is a contact or two that opened the way that eventually led to a 
career destination. We hope to extend and facilitate this invaluable 
networking resource that all alumni can benefit from. 

The MBAAA and Career Services have initiated discussions on 
ways and means for alumni, current and future, to help each other 
on career matters. Those interested in being involved should 
contact either Kitty Chong at kitty.chong@alumni.ust.hk or myself 
at meikwong@ust.hk.

Lastly, I look forward to meeting more of you at university or alumni 
functions. In the meantime, feel free to email me with any 
questions or concerns you have.

From the desk of  

Senior Advisor for MBA  

Career Services
By Mei Kwong
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Meeting point with the Mainland:

Almost half of full-time class is attended by students from the mainland.
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Work Hard, 
Inter-U
Friendly Matches    
We kick-started the spring term with two friendly matches of 
soccer and basketball with HKU MBA students in February and 
March respectively. The events garnered over hundred 
cheerleaders and players in both HKUST's Astroturf and HKU's 
Flora Ho Hall. Our team comprised of students from full-time, 
part-time, and exchange programs, and we played very 
competitively in both matches.

Mini-Olympics    
To continue our athletic spirit, the torch for the Olympics in HKUST was lit on the night of April 24, 
2004. Over 150 MBA students from all years, part-time and full-time, competed in these indoor 
events: badminton, basketball, squash, table-tennis, and volleyball. "It was a fantastic night!" said 
Madam Kit Tse, the event's organizer from the part-time class. "We played cross-over games 
among year 1, 2, and 3 students and everyone was so good and gave their best. The volleyball 
and basketball games were particularly close games. We were breathless trying to chase the 
scores." 
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By Cammy Leung (PT-Yr2) and Edwin Mok (PT-Yr2)
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1st HKUST MBA Mini-Olympics 2004 records:
 Ladies Single Men Single Mixed 

Badminton 1.  Sharon Cheng 

2.  Kei 

3.  Edith 

1.  Tommy Lui 

2.  Doug 

3.  Steven Lo 

1.  Leretta + Steven Lo 

2.  Joseph + Iris 

3.  Susanna Ng + Gordon 

Squash 1.  Irene 

2.  Cindy 

3.  Karen 

1.  Doug 

2.  Ernie 

3.  Gary 

 

Table-tennis 1.  Jenny Xu 

2.  Jane Won 

3.  Ellen Yip 

1.  Paul Szeto 

2.  Stephen Loong 

3.  William Fong 

1.  Jenny + Stephen 

2.   Ellen + Paul 

3.  Jane + Dom Au 

Basketball   1.  Yr 1 

2.  Yr 2 + 3 

Volleyball   1.  Yr 2 

2.  (Yr 3) PT 2001 - 2003-  

 

Graduation Dinner   
Yes - work hard means play harder. The graduating classes (both Hong Kong and Shenzhen) are 

organizing their graduation dinner, which will be held in Mandarin Oriental Hotel on October 23, 2004. 

This year, the dinner will adopt the theme of "Red Carpet" (remember the glimmering red carpet in 

the Oscars?) and wish to reflect the incomparable elegance of the best MBA program in Asia. So far, 

the response has been awesome. We are expecting more than 130 participants from 2001 Hong 

Kong part-time MBA, 2002 Shenzhen part-time MBA, and 2002 Hong Kong part-time MBA classes.  

We have already started planning for the event, and we need sponsors for table prizes, awards, and 

lucky draws. If there are any corporate items you wish to promote, now is your chance. To make 

donations, please contact Sharon Cheng (chengsai@ust.hk) or Sandy Lam (sandylam@ust.hk). For 

updates on our graduation dinner, please visit our website (ihome.ust.hk/~nckam/graduation_dinner).
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Play Harder!
To capture the exciting moments, cheerleaders and fans 

had to move around from the squash courts to the 

basketball court, from badminton courts to the table-

tennis room. "The overwhelming participation in racquet 

games heated up the indoor playgrounds. I never thought 

that badminton games could be that fast in action," 

Madam Kit added. The first HKUST MBA Olympics ended 

joyfully in the intense 3-hour program, followed by a late 

BBQ dinner. "Sensational!" said Gilbert Martin Lee, the 

helper for the basketball event. "We hope this will set a 

tradition for our MBA program. This event will surely help 

strengthen the bonding among students from all classes. 

We look forward to playing such games again even after 

we graduated later this year."
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Retiring at 45?

Happy Hour with Shek Sir

It is never too early to think of traveling around the world or 
enjoying a peaceful life after retirement. Will I be able to 
retire at 45 if I start my retirement planning early enough? 

We invited Mr. Arthur Shek Ken Chuen, the Associate 
Publisher and Head of Research of Hong Kong Economic 
Times, to give us some insights on this topic during our 
first Happy Hour Gathering on March 18, 2004, at the Ritz 
Carlton Hotel.

We had a great turnout of more than 60 people - perhaps 
most MBAs are concerned whether they can retire early 
enough to enjoy life. Shek Sir shared some of his thoughts 
and personal experience with us in a lively and humorous 
manner. 

He thought it would be challenging for most of us to retire 
at 45, but would never be too early to plan ahead for 
retirement. Obviously, how much we need to live on 
depends on how we want to live and how long we will live. 
Nowadays, human beings in general have longer life 
expectancy due to medical breakthroughs. Isn't it scary if 
we outlived our income when we are in our 90's?

Although we may spend less when we retire, we will face 
increased expenses for healthcare as we age. Getting a 
good healthcare insurance package is one solution, but 
protecting and maintaining your health is in fact more 
fundamental in reducing medical expenses. Shek Sir 
revealed one of his secret formulas to keep himself healthy 
- a recipe for his daily soup! He also reminded us of some 
common but often neglected concepts of keeping healthy, 
such as having regular exercises and healthy diets. We 
will be amazed how much we can save when we have a 
healthy body. 

How about raising income after retirement? We can stop 
working, but our investments cannot. A well-managed 
diversified portfolio is essential to generate income after 
retirement. Make sure you look after your investments 
properly.

So, are you quitting work at 45?

An "Entrepreneurial"  

Happy Hour with  

Tony Eastham

In addition to the usual festive atmosphere, 

participants of our April Happy Hour Gathering held 

in Ritz Carlton on April 22, 2004, also enjoyed a 

highly educational and rewarding time, thanks to 

our special guests, Professor Tony Eastham, 

President and CEO of HKUST's R and D 

Corporation Limited, and the founders of some of 

the companies assisted by the R and D Corp. As 

the head of the HKUST-owned company dedicated 

to the exploitation and commercialization of 

research conducted at the university, Tony shared 

with us his wealth of insights on what it takes to 

become an entrepreneur and on the lifecycles of 

new businesses. The company founders also made 

themselves available for additional our questions 

and were willing to share their own stories with us. 

HKUST is the only university in Hong Kong that 

has explicitly included the promotion of 

entrepreneurship in its mission.

This is the only the beginning of MBAAA's 

relationship with the R & D Corp and we are 

looking forward to having more chances to further 

explore opportunities to work together. To find out 

more, please send an email to mbaaa@ust.hk.

By Flora Wai (PT03)

By Alex Hung (PT01)
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Have you heard of figs trapping insects to help spread 
pollens for reproduction? Do you know that some vines 
are left-handed while others are right-handed? Have you 
ever noticed that there are mini-asparagus at the Peak? 
If all your answers are negative, you must have missed 
our hiking event with Dr. Andre Lau Kai-man! Dr. Lau is a 
local expert in botany, and was part of a team 
responsible for discovering a unique species of flora in 
Hong Kong in 1992.

In spite of the gloomy misty weather, 20 MBA alumni 
explored the Chinese medical world with Dr. Lau at the 
Peak on March 28, 2004. With Dr. Lau's herbal 
knowledge and lively explanation, the Peak suddenly 
became a beautiful garden that was filled with precious 
resources! Thank you, Dr. Lau, for your sharing! And 
thank you, Mother Nature, for giving us all these 
wonders.

During the 4-hour excursion, other hikers joined our 
educational tour, and even inquired how they can 
register for our next tour! So don't miss our next 
educational outing!

Hike and Explore the

Chinese Herbal World  

with Andre Lau 
By Sarah Chan (FT01)

Tee-off at Nansha Golf Club

Date: April 18, 2004

Venue: Panyu Nansha Golf Club

>>

>> How nice the weather was 

despite the continuous rainy 

days before!

We had a good mix of alumni 

from FT01, FT04, PT02 and 

PT03 as well as current full-

timers and part-timers.

It was indeed a relaxing one for 

everyone to have a good swing 

on such a beautiful green field.

WANTED:

Trailwalker & Dragon Boat 

Team Members

Here is a great opportunity to get involved in two of 

Hong Kong's major sport events!

We are recruiting enthusiastic and tough-minded 

teammates to continue our annual participation in one 

of the most celebrated charity event in Hong Kong - the 

Trailwalker - on November 5 to 7, 2004. This will be 

MBAAA's sixth year in a row to take part in the Oxfam 

event to raise money for the poor around the world. 

Please visit the event's official website 

(www.trailwalker.org.hk) for more information.

For those seaborne members of ours, we provide the 

ultimate alternative: the Sai Kung Dragon Boat Race, 

which will be held on June 22, 2004. We have started 

our weekly practices since April and you are welcome 

to join us at Sai Kung Pier on every Saturday 1:30 pm.

To join the above events or for any enquiries, please 

email us at mbaaa@ust.hk.
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Next Issue:  Food and Wine  

Please send your contributions to be sent to  

hkustmbaaaeditors@yahoogroups.com 

Life Reflection during SARS

The 21-day retreat was indeed fulfilling. The 

simple, back-to-basic experience with  

nature rejuvenated me from my usual crazy 

dog's life as a marketing consultant. Life 

means so much more than just work.

Isabel Lui (PT99),  May 2003

TRAVEL

Nepal
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Greece
Graduation Romance

It was magic to have the twelve of us spending 10 days together not 

having classes but just fun on the other side of the world. What made 

it even more special and sweet was the birth of a new couple who 

started their love story after the trip!

  

Benny Tong (PT03), September 2003

Spain

Christmas Backpacking

Barcelona was very impressive and it was Gaudi's architecture everywhere - buildings were curvy with 

colorful roofs as if you were in a comic illusion. Other "must-see" are flamingo dance, bull-fighting, tapas 

& paella tasting. One more tip is: take the bus, not the train, in between  cities. It's so much cheaper and 

convenient!
   

Sam Chan (PT03), December 2003
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How can MBAAA do better for you

MBAAA is doing a great job! I appreciate very 
much about the existing regular events, though it 
is not easy for some fellow classmates and me 
to participate due to work and business issues. 
The most important [function of MBAAA] is to 
help us on networking.

David Leung (PT94)

The key is networking and maintaining relationship with classmates. My work 
schedule and family obligations have made it difficult to do both. Also, I don't 
think formal activities work. To maximize participation, perhaps focusing on 
alumni from a smaller range of graduating years would attract inactive alumni 
to join our events, as they would more likely meet the classmates they know. 
Lastly, we need more anchors! Some of our anchors may be busy or working 
in another city, so they might not have the opportunity to motivate more 
alumni to get involved.

Kenneth Ho (PT95)

Some fellow alumni may plan to change career and to increase their market value. When the 
networking is strong, it's the value added. Events such as hiking and dining are great events which 
are catalysts for people to network.

It may be a crazy idea - how about inter-university activities? Cambridge and Oxford has regular 
rowing events. And how about golf activities in Kau Sai Chau during the weekdays? We can arrange 
an MBAAA area through advanced booking and get a volume discount, and I know that a number of 
us will participate for sure. I'd be happy to help arrange this. It'd be unbeatable if we can arrange 
individual free golf coaching sessions as well. Some coaches would be interested since it is an 
opportunity to market their service.

David Ying (FT99)

We need more family activities, 
like easy hiking, sports day at 
HKUST; more classes like 
skating, yoga, or cooking for 
both adults and kids. To parents, 
MBAAA can also get privileged 
rates for kids' activities or invite 
guest speakers on topics related 
to parenting.

Sandra Leung (FT00)

First of all, some classmates do not receive 
emails from MBAAA. The list may need to be 
updated. Also, after work events are great, but 
participants are in such a rush and it's not easy 
for them to know each other deeply. We need 
more events for alumni with family, especially 
those with kids, and we need more anchors too! 
There are so many sub-groups in a class that no 
single anchor can do a good job.

Kanie Siu (PT02)

We welcome your comments and feedback on MBAAA and Phoenix. All letters are to be sent to 

hkustmbaaaeditors@yahoogroups.com and are subject to further editing.





Inspired by HKUST's most eye-catching landmark, the MBAAA logo represents the famous Sundial 

located at the entrance of the HKUST campus. The English characters "MBAAA" are ingeniously 

incorporated into the logo. This logo outlines our symbolic creature, the phoenix. Phoenix is a mythic 

bird that exists in both the Eastern and Western cultures as the good-natured master of all birds. Being 

a creature that possesses immortality, it is most suitable to symbolize the continuity of our association. 

At times, the phoenix is surrounded by fire, providing vibrancy and energy to soar. Behind our simple 

yet outstanding color scheme, red is chosen to portrait leadership, prosperity and compassion, whereas 

grey is used in the text to represent our maturity, experience and a touch of business culture.

Uniting Successful Talent - is precisely what our alumni association is aiming to achieve. We aim at 

connecting not only HKUST MBA alumni but also outstanding talents from across the academic and 

business sectors. We believe that our combined synergy will benefit not only the alumni body but 

externally to the community at large.

HKUST - Uniting Successful Talent




