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We are starting to count down to the launch of the new 4-year 
undergraduate programs. Many have asked me if I am nervous 
about the transition. I am actually very excited and truly believe that 
the 4-year undergraduate structure would provide students with a 
much solid training and enriching experience. I like our new 4-year 

curriculum so much that I have been thinking of teaching the first-
year business ethics course myself.

Indeed, business ethics and social responsibility will be an 
area of focus in our 4-year business curriculum. We trust that 
we need to educate students to become ethical business 
leaders and socially responsible citizens so that they could 
succeed in the globalized 21st century. There will thus be a 
fourfold jump in the business ethics requirement in our new 
curriculum.
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S lhooc
u ssi enB s Another new feature of the 4-year program is its great flexibility. 

In the 4-year admission, we will be admitting all students directly 
to the Business School, without demanding them to make an early 
decision on their area of speciality. Being broad and diverse 
would be the key to business success in this rapid-growing global 
environment. We want students to first build a concrete foundation 
and be explored to various business disciplines before they 
specialize in a particular area, so that they could deal with any 
complex issues and dynamic situations in their future careers.

This academic year will be a very fruitful one as we are getting 
ready for the double cohorts to join us in the fall of 2012. 
I very much look forward to welcoming them at our new Business 
School's building next year.

Heading to the beginning 
of a new era of undergraduate business education
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How? Or you mean why? Well 
technically it’s a lengthy process. After you 
get your PhD degree, you will have to go 
through a long application process with your 
GMAT scores, reference letters and many 
other things. You need to use your ‘marketing’ 
skills to present yourself to the business schools as a package. 
Usually, each discipline will have 1 or 2 annual conferences where 
universities can recruit graduates with PhD degrees. After HKUST 
interviewed me in Washington DC, they flew me over to Hong Kong 
for further selection and eventually I became a professor here.

As for my reason to become a professor... I wanted to be a 
professional football player when I was young. However, when I 
grew up, at the age of 16, I eventually chose a regular high school 
instead of a football academy in order to play it safe. At that time 
I was still unsure of my career path, but when I was in the second 
year of my Master study, I envied my professors because their quality 
of life is just amazing: great job, great pay, lots of spare time and 
holidays…and the best thing is that you can exchange ideas and 
share experiences and information with your smart students. Since 
then, I was determined to become a professor.

I am sure students who are majoring in Marketing will be 
familiar with Professor Rod Duclos who teaches Strategic Brand 
Management. It was surprising to know that Rod is a French 
because when I first met him, he spoke perfect English without any 
French accent. When my female classmates attended Rod’s first 
class, the only comment was, “Hey guys, let’s take this class 
together, the professor is SO handsome, OMG, blah 
blah blah.” All I heard from them was his good 
looks, but when I get to know more about 
Rod, he is definitely more than that. 
Let’s find out more!

…Well (laugh), no.

I met her in a PhD class. When I did my PhD, my school had 
a joint institute research program. It was a very convenient 
arrangement and was beneficial to students from both schools.
We had a couple of classes together.

My favorite sport is definitely football! I love playing all kinds of 
sport, but football is my passion. Did I mention I wanted to become 
a professional footballer when I was young?  I still play 2-3 times a 
week. Besides, squash is another personal favorite and I scuba-dive 
a couple of times a year. I like snowboarding, table tennis, beach 
volleyball, swimming, bungee jumping… you name it.女

Faculty Spotlight

Professor Rod Duclos
Department of Marketing

Are you single?

How did you meet 
your girlfriend?

How did you 
become a marketing 
professor?

I fell in love with this city during a travel. I love everything about this 
city. It’s lively and well-organized, and the people here are so friendly. 
You can just ask a passer-by when you are lost on the street, and you 
don’t have to wait for weeks and weeks to deal with governmental 
administrative processes. I absolutely love this place. It’s safe, well-
planned and well-developed.

Oh, you may not know that HKUST’s research in marketing ranks third 
in the world. I especially like the good balance between teaching and 
research. There are many bright professors here who are capable of 
both. It’s rare in other places.

Then why did you 
come to Hong Kong?

What sports do you play in your 
spare time? Do you have a favorite?

It’s hard to think of a sport that I 
don’t like… well, maybe golf. I like 
to test my limits and challenge myself, 
so maybe things like golf can be saved for 
later. I would love to try sky diving.
It’s something I have always wanted to try,
but haven’t got a chance yet.

Well, I can’t help but to agree! Marketing is very complex. 
It’s a bit of everything – psychology, business, mathematics, 
econometrics… A distinctive property of marketing is its flexibility 
which will grant many more career paths than other majors. When 
I was a student I only picked marketing because I thought it would 
be an easy degree. Now as a professor, I would say that with a 
marketing background, you can adapt to many different industries. 
Marketing is very cool, and coolness, in one way or another, often 
means creativity.

A large component of marketing is to understand people, and 
believe it or not, it takes creativity. You must first come up with a 
brand new hypothesis, attempt to prove it is right, and then look 
for realistic applications for your findings in real life. In that sense, 
marketing does demand more creativity than other disciplines 
like accounting.

People often say marketing is the 
most creative field of business, 
what do you think about that?

Is there a sport that you would 
like to try but haven’t?What about sports you don’t like?

What role do you think creativity 
plays in the marketing industry?

Keely Kuk & Benedict Yuen
@SBM_Buzz Cool chat with Rod just now! I took 
his Brand Management class this semester 
and I realized… I never skipped a class nor fell 
asleep! My all new record high is due to Rod’s 
encouragement in class, always inviting me to 
voice my views.
Jun 11

Afterwords  Edited by Monica Lam 

Favorite      Reply      Delete
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7 As you specialize in health-care marketing, 

what sort of messages or values do you aim 
to deliver?

Though I specialise in heath-care marketing, my role as Young & 
Rubicam Brands’ Creative Director also exposes me to
consumer marketing. One reason that I am particularly fond of 
health-care marketing is that it seems to exhibit righteousness 
to a greater extent. We often hear advertising being used to 
target gullible audiences by transmitting distorted messages. So 
I guess what health-care marketing promotes are messages that 
are of educational value, allowing the audience to obtain more 
information regarding their health and well-being.

8 Are there any distinctive differences between 
advertising and public relations, and which is 
more effective?

Though both are within the field of marketing, they do have 
some distinctive differences. For one, advertising is a paid form 
of marketing, since our clients pay for TV channels to broadcast 
their advertisements. Yet the mechanism of public relations is 
that through organizing events such as press conferences or 
road shows, you hope to obtain free media coverage, whether 
it is air time on the television or reported in news stories. So 
between the two, I would say public relations is comparatively 
more effective. As consumers nowadays are very wise, sales-
directed advertisements are often insufficient to convince them. 
To contrast, public relations seem more real and believable, so 
it adds a lot more credibility and trustworthiness to the messages 
permeated across.

Final words from P
ierre

If you want to succeed, you need to have passion towards your 

career. A career is a lifestyle choice, and you are choosing the 

lifestyle you like but not the career. For instance, I often look around or 

sit down for a coffee to search for inspiration, but someone working 

in the investment bank industry needs to read financial news daily to 

update him or her about what’s happening in the global world. It is a 

disaster if you are not interested in what you are doing.

1 What constitutes a successful advertisement? 
What elements should a successful 
advertisement possess?
“Successful” is a very ambiguous word that has different 
definitions. In the business sense, a successful advertisement helps 
the company communicate its message properly to the public and 
creates the image it intends to establish. Yet deep down, a truly 
successful advertisement is one that reaches your heart through 
emotional appeal, creating an attachment between the audience 
and the advertisement. These crucial elements together make an 
advertisement successful.

2 There is obviously a seamless bond between 
the advertising industry and creativity, so 
what does creativity mean to you and how 
would you define it?
In fact, all things including businesses possess creativity so it 
is difficult to define. Basically, advertising is an industry that 
heavily relies on creativity to succeed. It is a very crucial part of 
the advertising industry that makes boring and dull information 
interesting. Out of the ordinary yet relevant ideas, creativity is 
something that allows you to get across a message on a regular 
medium or channel.

3 Having won countless prestigious awards, 
 how do you get inspired?

Everyday life is an inspiration; 
anything you encounter, see and 
perceive can be translated into 
something innovative. Most of 
my inspiration come from existing 
creative media such as movies, 
advertisements and books. Yet living 
in a society surrounded by people, 
there is just no better source of 
inspiration than people so the greatest 
inspiration comes from my lifestyle:
regular life, regular people,
people with connection.

Pierre Loo
Regional Business Director / Creative Director
Young & Rubicam Brands

Vice President, General Manager / Creative Director
East Asia 
Sudler & Hennessey

Joyce Chiu & Augustine Leung
@SBM_Buzz Wow, Pierre’s profound knowledge 
and dedication to his profession greatly impressed 
me. I guess nothing is more rewarding than 
pursuing a profession you are truly passionate 
for. The satisfying feeling when you see your work 
released to the public; “putting a mark on the 
world”, is certainly the greatest motivational force. 
Apart from being Creative Directors for two firms, 
Pierre is also an accomplished artist, currently 
holding an exhibition in New York!

After the interview, we noticed that it is not an easy 
task to succeed in the advertising industry. Apart 
from your ‘magic’ to polish the focal products, 
the subsequent effects need to be carefully 
considered. Feeling dull? Try to think outside the 
box and look at it from different dimensions. But do 
keep in mind to critically evaluate the feasibility. In 
the end, strategy overrides creativity!

Jun 28 Favorite      Reply      Delete

Afterwords

4 As a Creative Director, you are in charge of 
creating a flawless marketing campaign as well 
as formulating a strategic plan, so between 
creativity and strategy, where is the balance?

Though creativity plays an important role in the 
advertising industry, strategy is of utmost importance 
and comes first before creativity. What we try to 
pursue is not creativity for creativity’s sake, since a 
very creative idea doesn’t mean it can drive people 
and emotionally attract them. Take the example 
of the Chihuahua Campaign made for Taco Bell, 
though the image of Chihuahua sank into memory 
of the audience, Taco Bell fired the whole creative 
team soon after. Market research found that it 
succeeded in attracting people’s attention towards 
the Chihuahua, but failed to enhance their affection 
for the food. Is it good advertising? In the creative 
world, it is. But in the business world, it isn’t. 
Hence, we need to strike an equilibrium between 
strategy and creativity. Even if one comes up with 
a creative, extraordinary and energetic idea, 
there’s not much you can do about it if it’s off-
strategy, even if it means dropping it. The bottom 
line is that the advertisement needs to sell the 
product effectively.

5   Speaking of creativity, do you 
believe it is inborn or it can be 
nurtured? Could you share with
us how to enhance our creativity
in our daily lives?

I believe that part of creativity is inborn, but it 
can also be nurtured and enhanced through 
diligence, such as reading appropriate books 
and advertisements. Having that said, there is 

a limitation upon a certain level since nurturing can only get you 
so far. One great way to enhance your creativity is to step away 
from your comfort zone. Comfort zones are dangerous and as 
extreme as this may sound, you may overcome them by doing 
one thing everyday that surprises yourself! It can be as simple 
as switching to drink tea instead of coffee for a day. Different 
experiences come with newfound feelings and ultimately 
creativity will be developed. 

Yet at the end of the day, what really matters is whether you 
have passion for the industry. In a metaphorical sense, it is 
just like cooking. An individual trying to succeed in cooking a 
delicious dish will look out for new ingredients, combinations 
and methods, but these extra efforts will not be spent without the 
individual’s indomitable heart for cooking.

6 Is creativity in advertising really necessary for 
all product categories? What is the bottom line?

Yes. Everything, every category needs creativity. In fact, strategy 
in itself is already creativity. Especially the more boring the 
product is, the more creativity it needs. It is because we only 
need to present the product straightforwardly if it is itself very 
interesting, while a boring product gives you enormous room 

to market it out. There is no bottom line as somehow our 
services are based on our clients’ requirements. 

Pierre Loo, who has received creative awards around the 
world including the Art Directors Club, the New York 

Festival and the Medical Marketing & Media, is going 
to talk to us about the significance of creativity in 

advertising industry.
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Cover Story

Monica Lam
@SBM_Buzz Just received Daphne’s response and 
have started working. This is by far one of the most 
difficult write ups ever, as there is so much to say!

It is such an honor for me to write about Daphne. 
I have always loved her and look up to her as my 
role model. She is amazing! 

Jun 28 Favorite      Reply      Delete

Afterwords

Intricate and limitless, creativity is such 
a beautiful and powerful concept. In 
search of the factors that contribute to a 
successful innovative business venture, 
Buzz reporter Monica Lam reflects on 
her correspondence with the highly 
esteemed Daphne Guinness.

Introduction: 
A Muse for Budding Entrepreneurs
Seen by many as the ultimate retrospective of all the best in art and 
fashion, the Guinness Brewery heiress has a Curriculum Vitae like no 
other, having been at various times a stylist, designer, perfumer, 
writer, collector, film maker, actress, model, muse and above all, 
a new kind of business woman. With such extensive experience 
and unparalleled creative vision, Daphne inspires everyone, 
from Lady Gaga to ordinary business students like us. 

Being certain that she will inspire you to no end, 
I would like to share with you some of her recent 
business ventures to find out how she infuses her 
work with continuous creativity.

Business Venture #1: 
Innovation in Product 
Development 
The Heel-less
High Heel Wonder: 

This masterpiece is the result of Daphne’s 
collaboration with shoemaker Natacha 
Marro. Despite their appearance, the shoes 
are extremely comfortable and easy to walk 
in. Asking Daphne how she even came up with 
such a daring concept, she told me, “many of 
my ideas come from necessity. The shoes came 
from having to walk miles in forests in order to 
shoot. Natacha is wonderful as she can take the 
angle up or down. It was never supposed to be a 
fashion statement and it certainly was not meant to be 
a business decision.“

Business Venture #2: 
Ingenious Marketing and 
Branding Strategy
In a branding exercise to further boost its 
brand awareness and brand image, Comme des 
Garcons became Daphne’s business collaborator and launched her 
first signature fragrance. As the perfume’s scent deviated immensely 
from mainstream market offerings, Daphne went for a whole new 
kind of marketing approach and produced an “anti-commercial” 
for her scent. Named “Mnemosyne” (memory), the three minute 
film contains no logos, product shots or commercial agenda and is 
distributed through the internet. With a rather conceptual narrative, 
Daphne prefers the audience to form their own unique associations, 
explaining that “scent is directly related to memory. It is something of 
a sensory path, evoking snap shots of one’s past as you smell it.” 

So instead of bombarding consumers with brand logos and 
product images, Daphne does the exact opposite and succeeds in 
breaking through the advertising clutter using her unconventional and 
unintentional creative advertising strategy, effectively capturing the 
attention of potential consumers around the globe.

About Daphne’s point on necessity – High heel shoes can be quite 
inconvenient when walking on soft earth, as the heel would easily sink 
into the mud. Rather than resorting to flats, Daphne decides to create 
a pair of elevated heel-less footwear instead, having them specially 
engineered so she can walk comfortably in them over almost any 
terrain. Apart from inconvenience, Daphne’s necessity may also refer 
to the weariness felt in one’s foot arch after walking long distances. 
With these heel-less wonders, she can rock back on the soles of 
her feet, immediately plunging 7 feet down into stretching position 
whenever she feels tired. 

Through the creation of these simple shoes, Daphne fulfils the two 
main needs of frequent high heel wearers without compromising safety 
and comfort, making them one of the greatest breakthroughs in the 
footwear industry in recent years. 

Insight #2: Find the Right
Business Partner
Having the right partner is a significant factor in determining the 
success of any creative business venture. “I venture into the world of 
business with the utmost caution, (as) I have rarely found people who 
understand what it is I am trying to do… When it has gone wrong it 
has been because the fit was wrong.” Being so ahead of the curve, 
Daphne understands that it is vital for a partner to have common 
business goals and mutual understanding. After years of business 
cooperation, she also adds that “Partnership is a question of trust. If my 
integrity is at stake I have to remain true to that.” 

Insight #3: Perseverance is the Ultimate 
Virtue (in Business and in Life)
Today, only a handful of people are brave enough to fully execute their 
imaginations. Regarding this, Daphne’s advice is to “persevere; it is my 
advice to myself. I cannot understand why so many people put up with 
expensive and poorly executed things. When one sees something that 
is truly beautiful, useful and Avant Garde, it is wonderful.” 

Learning from her collaboration with Shaun Leane (a jewelry designer), 
while it was Daphne’s love for armor that initiated the project of 
making a diamond encrusted gauntlet, both parties had to persist for 5 
long years in order to finish such a masterpiece. With only five people 
working on it, each craftsman had a formidable task to complete – the 
stone setter alone had to painstakingly set all of the 5000 diamonds 
by hand. 

Being determined is easier said than done, but when one enjoys the 
process by being in the moment, pushing on regardless becomes 
much easier. “I am happiest in the act of creation, in the studio, on set, 
etc... the end product is important, but I get almost depressed when it 
is final and I have to let it go.” 

isionary
Daphne Guinness
Extraordinaire

Photo sources:
• http://www.style.com/peopleparties/celebritysearch/person1541 (Photo: Joe Schildhorn / Patrick McMullan / Courtesy of Calvin Klein)
• http://www.vogue.com/vogue-daily/article/remembrance-of-things-past-daphne-guinness-on-alexander-mcqueen-and-isabella-

blow-behind-the-windows-at-barneys/ (Photographed by Evan Sung)
• http://www.fashionotes.com/content/2011/04/watch-daphne-guinness-dress-in-the-window-of-barneys/daphne_guinness-300x300/
 

Business Insights –
Factors that Contribute to a 
Successful Business Venture
Insight #1: Make it Mean
More than Just a Business
It is important to let your imagination run free and avoid harboring only 
business intentions. As each project means so much more than just a 
business to Daphne, she succeeds in thinking of out of the box ideas. 
Emphasizing the financial aspects of a project during its initiation stage is 
strongly detrimental to the overall creative process, so it is best to let go of 
all those “risk minimization” and “profit maximization” constraints. 
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Study to Succeed: 

4-year
Degree
Programs

Flexible and
Student-centered Curriculum
The HKUST Business School welcomes the opportunity 
brought about by the 3+3+4 education reform. In 
developing the 4-year undergraduate business curriculum, 
the Business School builds on its innovative and forward-
looking culture and current well-established 3-year 
programs. The new curriculum is designed to meet the 
need of the 21st century global business environment. The 
increased Business Core requirement aims at providing 
students with an even more solid business foundation 
while the introduction of the Business Breadth ensures 
that students will receive a broad business education. The 
curriculum is further expanded in breadth and at the same 
time allows room for students to pursue dual business 
majors and/or to take non-business minor programs. This 
flexibility gives students the freedom to tailor make their 
own studies in order to achieve their career goals.

Business Core 
36%

Business Major 
18%

Free 
Elective 
8.5%

Business 
Breadth 
7.5%

University 
Common Core 

30%

Composition of the 4-year Degree
The 4-year business curriculum comprises five components:

Unrivaled School-based 
Admission
In the 4-year system, the HKUST is applying the 
international practice of school-based admission, giving 
students more time and greater flexibility to make an 
informed decision for their future career. Students will 
be admitted to the Business School and can delay the 
decision on their area of specialty until a later stage of 
their studies. They can utilize their first university year 
to explore and discover their own interests and more 
importantly, to enjoy their student life.

Business
Communication

Effective communication skill is an 
essential quality of business graduates 
and thus business communication has 

always been an important element in the 
HKUST business curricula. In the 4-year 

program, the English communication 
courses account for 10% of the entire 
curriculum, helping students further 

enhance and master their skills.

Humanities  6 credits
Social Analysis 6 credits
Science & Technology 6 credits
Quantitative Reasoning 3 credits
Core Electives 6 credits
English Communication 6 credits
Chinese Communication 3 credits
Healthy Lifestyle non-credit

Business Breadth
The new Business Breadth requirement gives 
students a platform to take lead and choose 
three additional business courses outside their 
first major to further broaden their business 
knowledge or to use these extra credits to fulfill 
a second major.

Common Core

11 Majors
Bachelor of Business Administration(BBA):
 1 Economics
 2 Finance
 3 General Business Management
 4 Global Business
 5 Information Systems
 6 Operations Management
 7 Management
 8 Marketing
 9 Professional Accounting

Bachelor of Science (BSc):
 10 Economics and Finance 
 11 Quantitative Finance

Buzz - Aug 2011HKUST Business School9 10



Years 3&4

Years 1&2

Cohort
Peer

Mentor

Major
Advisor

Career
Counselor

Major
Counselor

Faculty
Advisor
Team

Pre-major
Counselor

Student Life

Co-curricular Programs

Business Cohort Community
Exchange
Undergraduate Research
Internship
Community Services

Hall Life
Living and Learning 
Community 
Student Societies
Sports Clubs

Years 3&4
Major Advisor
Each student is paired up with a faculty advisor of his/her major 
discipline. The major advisor helps students to explore academic and 
career choices, aid students in achieving educational, career and 
personal goals.

Major Counselor
A major counselor connects students with resourceful opportunities, 
assists them in class scheduling and course planning matters, help them 
set and evaluate priorities.

Career Counselor
Every student is linked with an experienced career counselor to help 
them clarify and set their career goals, guide them through their career 
development, and enable them to make a wise career decision.All-the-way Support

Academic advising is a significant 
component of a successful education. 
It helps students grow, develop and 
excel in their academic, professional 
and personal life. The Business School 
has hence designed a comprehensive 
support system to provide students with 
various levels of advising at any time 
throughout their 4-year university studies.

Years 1& 2
Faculty Advisor Team
A number of caring faculty members join forces together to form 
a faculty advisor team to help students understand core values 
of business education, walk students through a wide variety of 
program choices, and provide insightful academic advice on 
different business disciplines.

Pre-major Counselor
A group of enthusiastic pre-major counselors is always ready to 
take heed of students' needs, assist them to familiarize with an 
institutional context and the campus environment, and connect 
them to the university resources. 

Cohort Peer Mentor
All students belong to one of the ten supporting communities of 
cohort. A batch of passionate peer mentors serve as ambassadors 
of each cohort to reach out to students, provide them with peer 
support, and help them adapt to the university environment.
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My Early Days as a Volunteer
It was during my high school years that I started to engage in (initially as 
a participant, then as an organizer in later stages) volunteer service under 
the Red Cross, mainly assisting the elderly and mentally handicapped 
children. Such heartwarming experiences gave me insights into a different 
world that I never even thought of. Therefore, I would say that these 
people changed both my future and my fundamental being.

The Power that Motivates Me 
Upon becoming a university student, I continued doing community service 
as a coach. Apart from regular visits to those in need, my main duty also 
consisted of training new volunteers, equipping them with the proper 
communication skills when dealing with the aged and children who are 
mentally disabled.

It has been 8 years since I first worked for the Hong Kong Red Cross, 
and all along my motivation stems from the happy faces of the people 
I serve. What tops the experience off though is the icing on the cake - I 
have always enjoyed doing service with my close friends, all of whom I 
gained through years of volunteer work. These precious bonds make my 
experience extra special and irreplaceable. 

What I Think of the Award
It is encouraging for me to see the HKUST Business School paying much 
more attention to community service and corporate social responsibility 
in recent years. That being said, I am more than honored to receive the 
first Dean’s Service Award, because it is the best piece of evidence to 
illustrate that we business students do care about things other than money. 
Furthermore, this award would definitely inspire more students like me to 
help people in need and do their utmost in contributing to society.

Although this is my last year in university, my passion for people will never 
stop. After gaining so much from school and society, committing myself to 
community service is the least that I can do when it comes to giving back 
to the place I love.

Love

Byron Li
Year 3
BBA (Professional Accounting)
Text by Joyce Chiu
Edited by Monica Lam

Sherlyn Khor
Class of 2011
BBA (Professional Accounting 
&  Information Systems)
Text by Jasper Yip and Victor Wong

Gigi Lo
Class of 2011
BBA (Economics)
Text by Jessica Lu

Edited by Monica Lam

Limitless 

An international 
student 
with global 
experience 
Unlike many 
international students 
who return to 
homeland during 
the long holidays, I 
decided to spend 
my school breaks in 
an entirely different fashion. 
During the winter break, I joined 
the Mountainous Areas of Sichuan 
Region-School Rebuilding and Revisiting 
Project co-organized by the Rotaract Club and Sowers Action. As for 
the summer break, I participated in the Social Enterprise Project hosted 
by Afterschool Foundation, where three other teammates and I worked 
together to establish a social enterprise named Big Eyes. With the support 
of professional advisors, we launched a pilot of service - an experience 
tour of the farmland life to Anhui, China.

The most memorable experience
I was a mentor for a 14-year-old Pakistani girl under the Servant 
Leadership Application Module. I realized that she and other immigrants 
are rather isolated from society. As her mentor, I took the initiative to 
understand and communicate with her through face-to-face meetings and 
also by Facebook and MSN (she has a netbook sponsored by Samsung 
and CSL!). I also organized monthly events including city hunt, “Hope in 
Poverty” photo taking session, use of blogger, and HKUST campus visit 
for those underprivileged minorities from Sham Shui Po.

Graduation is not the full stop 
Throughout these three years, I have been engaged in more than ten 
different service projects because I really enjoy the process of being part 
of different communities. The spirit for service will not stop even after my 
graduation. During my last summer break before official employment, I went 
on three social service projects at Shaoguan, Guizhou and Yunnan, serving 
the primary school children, minorities, and local teachers respectively.

We should never be restricted by national borders. Instead, we should 
proactively reach out to those people in need. My engagement and 
passion for community services has added colors to my life and I will 
continue exploring further opportunities to contribute to society in the future. 

Inspire:
Dean's 
Service 
Award

Dedication to the 
Accounting Students’ 
Society, HKUSTSU
It is definitely a great 
honor to receive the Dean’s 
Service Award based on my 
contributions towards the Accounting Students’ Society, HKUSTSU. 
Majoring in accounting and having a huge passion for the organization, 
I became the External Vice-Chairperson of the 19th session. Throughout 
the year, we organized 18 functions such as the Mentoring Program, 
Alumni Association and Orientation Camp. These were all invaluable 
opportunities for me to expand my horizon, collaborate with others, and 
do my part in serving the UST community.

Out of Expectation
Honestly, being a recipient of this prestigious award is beyond even my 
wildest dreams. As an avid supporter of the Accounting Society, making 
significant contributions, learning from the process, and forging new 
acquaintances have already formed the most rewarding experience. Being 
the cherry on top, this award further encourages me to always be brave 
and attempt new things, for you never know what the outcome will be.

Graduation is No Barrier
As a final year student, many do tend to think that graduation translates 
into a kind of “full stop” regarding my dedication towards the Accounting 
Society. Yet on the contrary, I personally feel that it is more like a 
“comma”- a brief cutoff in no way limits my wholehearted feelings for the 
place I love. To illustrate the strong and unbreakable bond between all 
sessions, past executive members who have graduated (some even as 
long as a decade ago) still often return to share with us their experiences, 
thoughts and advice. This passionate spirit is something that I truly share 
and admire. Therefore, I will follow in the footsteps of those before me 
and actively contribute to my beloved society for many years to come!

The Dean’s Service Award, a newly introduced initiative in the 
HKUST Business School, aims to encourage and recognize Business 
School students’ wholehearted engagement in community services 
within or beyond the campus community. A maximum of ten 
awardees will be selected every year. This year, the ten awardees 
have shown proven record in the provision of community services 
in a wide context, and demonstrable record of leadership and 
organizational abilities. Each award recipient receives a cash 
award of HK$8,000 and a certificate from the Dean of Business 
and Management.

Application opens on 1 December and ends by 31 December. 
All full time registered business students are welcome to apply. 
Applicants need to:

file an application with a detailed summary of services they 
have performed during that particular calendar year   

 provide at least two reference letters or any other essentials
to support their candidacy for the awards

Passion
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Lydia LEUNG
Year 3, BBA Marketing

Emma LI
Year 2, BBA Marketing

Angie YEUNG
Year 2, BBA Finance

Charles GOU 
Year 2, BBA Global Business

Kelvin LEUNG
Year 3, BBA Marketing

Prateek AGARWAL
Year 2, BBA Management

Steven LI
Year 2, BBA Professional 
Accounting

Megan TSUI
Year 2, BBA Marketing

Erica CHAN
Year 2, BBA Professional 
Accounting

Jessie FOO
Year 2, BBA Information 
Systems

Adia YIU
Year 2, BBA Finance

Leo CHAU
Year 3, BBA Global Business

Maxwell HSU
Year 2, BBA Economics

Elissa KAM
Year 2, BBA Professional 
Accounting

Haywood SHUM
Year 2, BBA Marketing

Ronny CHUNG
Year 2, BBA Marketing 

Lu Yeung WONG
Year 2, BBA Marketing

Joey CHAN
Year 2, BBA Professional 
Accounting

Michael LAU
Year 3, BBA Marketing

Ronlex KUNG
Year 3, BBA Professional 
Accounting

Douglas TANG
Year 2, BBA Professional 
Accounting

Rachel YEM
Year 2, BBA Marketing

Granger

Krugman

Lucas

Ostrom

Merton

Tinbergen

Nash
Solow

Friedman

Business 
Cohort 

Community
Our               Cohort Chiefs

2011-12New

Becker
John KWAN
Year 3, BBA Marketing

Thomas TAM
Year 2, BBA Economics

Anson WONG
Year 2, BBA Global 
Business
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Attending university is like a big picture; 
and academic study is merely a part of 
this experience. The remaining pieces 
are the five MUST-DOs in university: 
romantic relationship, exchange, hall-
life, internship, and students’ society 
engagement. They are the elements 
that make a fruitful university life one to 
remember.

Life in the SmallCharlottesville
Huge campus, small townWhen I first arrived at the University of Virginia (UVA), I was totally impressed by its huge 

campus. Unlike UST where everything is close together, UVA has all its buildings 
spread out and occupies a large area. Most of the buildings are built in a Jefferson style and the whole campus is covered by greenery. However, the City of Charlottesville, where UVA is located, is more like a small college town. Its downtown area is not big and has some delicate bookstores, restaurants and boutiques. Basically, the university is everything!

A new way of learning
In UVA, I took a class called International Finance. We had no textbooks or whatsoever 
for our course; the only thing given was reading materials. Before each class, I had to 
read all the materials and get updated with current financial market and news. During 
classes, students were supposed to actively participate in discussions, talking about the 
news they read, ideas they gathered and opinions they held. Class participation took 
up 30% of the grade! We had new topics for discussion every two weeks and I had to 
write essays on the respective topics. Discussions taught me a lot and the course was a 
totally new learning experience.

Winning a case competition!I also joined the 12th annual Navigant – McIntire Case Competition, together with another four students 

from Singapore. We were given the case at around 5-6pm in the first evening and were required to present our 

solution the next morning. It was indeed a hectic night, but I enjoyed working with my teammates a lot. Eventually, 

after all the hard work, we won the competition and received $2,000 as a prize!

Crystal Leung
Year 3   BSc (Economics & Finance)Exchange Institution: University of VirginiaExchange Semester: Spring 2011

My Sweet Partner
How our love blossomed

Our story dated back to two years ago. We met each other at 

the BSU orientation camp. Mingo was a member of the Chinese 

Debate Team and because I was interested in Chinese Debating,

I was invited to join the team. 

We have been interested in each other since before Mingo went on exchange in Ohio State University in the fall semester 

of 2010. The distant separation was grueling. We could only update each other using Skype. Yet, this experience 

validated our unwavering love. Our romance continued in January this year when Mingo returned.

A perfect match

We agree that when finding “the significant other,” we should opt for gracious internal qualities instead of picking solely 

on appearances. Cheryl: Mingo is a benevolent and modest person, who is always generous to offer his help. This 

kind of personality makes me feel secure. Mingo: To me, jovial is the word that best describes Cheryl. She is always 

enthusiastic and cheerful. It is her adorable character that I am fond of so much.

The only semester as a couple

Our time together in university is short, but perhaps that explains why 

we cherish these bits and pieces so much. We dawdled around 

the campus, enjoying the relaxing atmosphere. We also took a 

Humanities elective about music together, even though Mingo was 

not particularly interested in music. And these were, of course, only 

parts of the intimate memories that mark our romance. 

Time flies. A fairy-tale-like semester has elapsed. Mingo now 

leaves school and has to work, which means less time with 

each other. It is tough but our mutual experience has laid an 

indestructible bond between us.

Cheryl Ho
Year 3   BBA (Economics)

Mingo Tsang 
Class of 2011   BSc (Economics & Finance)

Exchange

In A Relationship

Text by Angela Zhang

Text by Jasper Yip

5 Dimensions (5Ds)My Life @UST
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Road to Uni-YFreshmen often face the dilemma of whether to operate a students' society or to focus on their study. Having 

inspired by the myth of University YMCA (Uni-Y), I decided to join the organization as the President. Apart 

from devoting my time to serving the needy, I have also learned to strike a balance between study and 

work, which is definitely of great help in my life.Becoming a President …Uni-Y is a new student-driven club in UST. The aim of the club is to help students equip themselves with a 

global vision and a sense of care for the community. The objective of the association is very meaningful 

and matches my ideology. Becoming the President is the best way to achieve my goal as I can shape the 

traditions of the club. This will be truly satisfying and memorable.Feeling as a President …It can be tough as it is important for a president to find other members’ potential. After assigning tasks, I will 

let them develop their own ideas. Luckily, I have a smart cabinet which alleviates the pressure a lot!

The pressure not only comes from the duty, but also from my studies. Anyway, the smiles and gratitude from 

the participants are the best reward.Last April, my club organized an activity to serve some vision-impaired elderly and we went to Kadoorie 

Farm together. Though they could not see things clearly, they still expressed their heartfelt gratitude to us. This 

was very memorable.

Tips from a President …Don’t hesitate to join an executive committee if you want to pursue your dream. This experience will be 

an unforgettable part of your university life! However, you should think carefully before making your 

decisions. You must have your own reasons to join instead of just following your friends. Then, you will 

have a commitment and enjoy your life in an executive committee!

Ricky Chui
Year 2   BSc (Quantitative Finance)

A Cosy Retreat

First impression

To me, living in the university hall is an inseparable part of HKUST 

university life. When I first opened the door of my room in hall VII, I felt 

a rush of warmth and tranquility – which was composed of mild sunlight 

reflected from the green lawn outside the window and a soft beige tone 

that revolved inside my room. 

Then I thought to myself, wouldn’t it be a waste not to decorate it?  

Room design

Therefore, I integrated many elements of my own bedroom at home to this new place and made it my second home.

For example, I have assembled a heart using photos that I took with my dear friends over the years. Friends apart are close 

at heart, right? This essentially acts as a source of encouragement in times of hardship and it is what makes my memories 

unforgettable. Concurrently, I have a collection of quotes on my notice board, from the words of William Wordsworth to 

that of my classmates. There, I find continual inspiration and motivation to drive myself forward. I also like to place a few 

musical boxes on my table and believe it or not, I have a pillow with a built-in speaker system, so that I can 

listen to my favorite tunes at night without disturbing my roommate. 

Hall life 
Hall VII emphasizes on a holistic living and learning experience. We can choose from a plethora of 

activities that bring us more closely together. The best one so far was a gathering called “bring-a-

dish”, where students from different countries each brought a dish that represented his or her culture. 

I prepared homemade barbeque pork for others to enjoy while savoring authentic cuisines bought 

by my counterparts. We chatted, drank and ate all night under a cheerful ambiance. It was such a 

delightful feast.

The above not only shapes my personality, but also refreshes my mind before I embark on the next challenge. 

Fanny Chan
Year 2   BBA (Marketing)

KPMG ChallengeA career in the accounting profession
As I was determined to pursue an Accounting career, I attended the talk about the Elite Program 

organized by KPMG in year one. I was really interested in the internship opportunity offered and the 

career exposure given to participants, hence I joined the program. After a series of tests and interviews, 

I was delighted to become one of the selected candidates.Interesting team-based workAccounting has long been alleged as a dull and boring profession, but there is also an interesting side. 

During my internship, I dealt with a very prestigious company in Hong Kong. The client had arranged a 

conference room for our 10-person team and I did enjoy very much the time working with a big team all 

pursuing a common goal.
Challenging your interpersonal skills
What I consider as the most challenging aspect of the internship was to skillfully ask my client 

for information and supporting documents for auditing purposes. You might think that the clients 

would prepare a complete set of relevant information beforehand, but this was not the case. 

You would be required to exert pressure without getting them mad!A rewarding experienceThe internship experience was a very special one as I could see if I suited auditing or not, in addition to 

experiencing a real working environment for a long duration. Moreover, as an intern I could always seek 

help from colleagues whenever questions came into my mind!

Jasmine Chan
Year 3   BBA (Professional Accounting)

Hall-life

Internship

Students’ Society 

Engagement

Text by Vi
ctor Wong

Text by Augustine Leung

Text by Milton Choi
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Green apple can be paradoxically sour and sweet, 
not at all dissimilar to life, which harbors ecstatic 
highs and will-shaking lows. Even so, we do enjoy 
the bittersweet process and upon finishing the 
succulent fruit, would like to experience it 
again.
Milton Choi   Year 3, BSc (Quantitative Finance)

Why green, but not red? Why an 
apple, but not an orange? Simply 
because the green apple represents 
all the best things in life - being 
highly beneficial to one’s well-
being, and having the optimum 
balance of heavenly flavors (in 
so providing maximum tasting 
pleasure). Oh, did I mention that 
it is bursting with life?
Marcus Chu   Year 2, BSc (Quantitative Finance)

The green apple
gives the feeling
of  new-born life
which is vibrant
and lively under  
all circumstances.
Chun Ki Leung   Year 2, BBA (Professional Accounting)

When we were young, we were told 
that a green apple is a green apple. 
As we grew, we were told that not 
only is the green apple synonymous 
with innovation, but is also the trigger 
of Newton’s discovery, and is the 
symbol of the HKUST spirit. BUT all 
that we do know are the things that we 
were told. So, to me, the green apple 
is like a highly constricting box. Hence, 
you have to have your own creative 
interpretation of what the green apple 
is … by THINKING OUTSIDE OF THE BOX!

Jasper Yip   Year 2, BBA (Global Business)Every green apple has a rich stimulating palette, with each having varying degree of sweetness 
and sourness. Hence, the green apple may very well be the perfect metaphor describing my life 
here at HKUST: Its tangy sourness originates from the heavy workload and pressure, while its 
rewarding sweetness stems from the pleasure I get when my efforts eventually pay off. These two 
forces actively shape my university life, making it more colorful and memorable. There is only 
one suggestion that I would like to share: do remember that an apple will rot if not consumed at 
its peak. Similarly, our Green Apple will also follow the path to decay if not treasured at the right 
time. We can either seize the day by savoring it or let it waste away. 

Theresa Wong   Year 2, BBA (Global Business) When an apple fell on Newton's 
head, an idea struck him. The green 
apple is not just the mascot of our 
school, but is, more importantly, 
the ultimate seed of inspiration.
Victor Wong   Year 2, BBA (Professional Accounting)

Apple is the very essence of 
youth. Green apple goes one 
step further – it embodies 
the precious energy that is 
highly characteristic of most 
adolescents.
Sandy Ng   Year 2, BBA (Information Systems)

A green apple can only be produced when 
roots, stems and leaves coordinately 
smoothly as they strive to deliver a 
common goal. In HKUST, every effort 
made by students, professors and other 
staff members counts in making our 
beloved institution the No. 1 premier 
university in Asia.
Jeffrey So   Year 2, BBA (Global Business)

SOMETHING ABOUT OUR GREEN APPLES

Having a much shinier appearance than 
its red counterpart, not only is the 
green apple clothed in a much tougher 
skin than his red friend, it actually 
tastes even more refreshing! 
Just like how we SBM students 
stand out in a crowd!
John Kwan   Year 3, BBA (Marketing)

The green apple symbolizes 
all the ambitions that we want 
to pursue. Often they may 
not be explicitly candid, and 
can even be mildly cloaked in 
ambiguity and imperfection, 
but this is precisely where 
their beauty lies.

Katherine Bao   Year 2, BBA (Economics & Finance) 

To me, the toy green apple symbolizes work-life balance. Its green overtones convey a sense of serenity, which effectively rejuvenates my mind. Moreover, its spongy texture acts as a stress reliever, which keeps me free from anxiety.Fanny Chan   Year 2, BBA (Marketing)

Edited by Monica Lam
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challenges

WORK

SHARE

UDPATES

After working in Tokyo as an investment 
banking analyst for more than a year, I 
decided to move over to the Middle East 
where I joined a diversified investment 
company under the sovereign wealth fund of 
Abu Dhabi.

Having worked in Abu Dhabi for 2.5 years, I am still captivated by this city, where culture is 
neither Eastern nor Western, but nonetheless modern and unique. I can still recall the Friday 
afternoon when I first arrived; I heard broadcasting on the streets while locals were walking 
towards one direction holding a small mat. It's their prayer time! Living in Abu Dhabi also 
encouraged me to fully indulge myself into their unique culture, such as when 
Ramadan comes, following their religion to fast from sunrise to sunset. When 
I am not at work, I enjoy cooking, diving, playing golf as well as traveling 
around the Middle East. My final advice to the Buzz readers is to always 
focus and do your best in your current work and try new challenges 
when you are still young!

Greetings! I just graduated from HKUST in 2011!

I might not have much to share, but as someone who has recently been in HKUST, I would 
suggest you utilize your time in finding out which kind of career you are interested in.
It was during my freshman and sophomore years that I found my interest in marketing. 
This made me decide to take up internships within the industry. And needless to say, these 
experiences contributed significantly to my current 
career choice.

So, go give yourself a headstart -
Get prepared today!

Edited by Monica Lam

Jennifer SIU
Class of 2011
BBA (Marketing)

Gloria Lam
Class of 2007
BBA (Finance & Marketing)
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BUSINESS

M
ANAGE

With years of experience in multinationals 
such as AT&T and STAR Group Limited, 
I decided to start my own company, 
Lighthouse Consultant Limited, a branding and 
communications consultancy in 2006. I like to see “Entrepreneurship” as 

a concept and attitude to life, beyond its literal meaning of starting 
one’s own business. This spirit, to me, is mandatory if you want to take charge of 
your life - everyone including business owners, executives, graduates and even 
current students will benefit by embracing it. If you apply this attitude to your student 
or graduate life stage, even before you have started your career by planning and 
setting a goal and vision, you will be able to map out what you want in your 
career. When you join a company, you also need this spirit to be resourceful and 
treat your work with a high level of ownership, take it as your own “project/
company”. To start up a business, the entrepreneurship spirit exists in how you 
look for opportunities, prioritize, and innovate.

Being in the field of branding communications and PR, I find that effective, 
interesting and engaging communication is the key to success. Through the 

opportunities brought about by being the Champion in the 2006 Hong Kong Master of Ceremonies 
Competition, I get to live and breathe communications and presentations. Three simple but useful tips to 
improve presentation skills: first, observe good presenters and learn from them; second, practice 
makes perfect; third, listen and learn from others as they can always see what needs to be improved 
in you, after all, they are your audience. When you have more experience in conducting presentations, 
you might just enjoy the moment of focus and be able to stir an audience!

I have worked in Barclays for one year 

and I enjoy it very much here. Working 

in such a fast-paced banking industry, 

I often need to keep myself busy to deal with different 

requests every day. It is hard to fully describe my current position right now, but 

my main responsibility is to effectively manage an internal system that trades and exchanges 

real time data with traders upon their request. 

It does require excellent analytical and 

communication skills to provide clear and 

accurate information in an efficient manner.  

I also need high emotional intelligence to deal 

with impatient clients. Although frequently 

being challenged by the work, I have learnt 

a lot throughout the process.

Janice LO
BBA (Finance)

Laura Cozijnsen
Class of 1999
BBA (Marketing)
President, HKUST Alumni Association
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New BuildingNew Building

BUSINESS
SCHOOL

      Live Web Cam
Watch the progress of the HKUST Lee Shau Kee campus where 
construction is underway! 
This live web cam overlooks the Lee Shau Kee campus where 
the Business School will be based starting from 2012. The 
new campus is located on a hill at the top of the HKUST main 
campus. Take a look now!

http://www.bm.ust.hk/school/newcampus_view.html

Preview
This is what the finished building will look like.

ConCeptual
Design

ConCeptual
Design


