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Some of the questions are rather personal and 
imaginative – for example, one asks about the 
craziest thing that I have ever done. But many 
focus on how I would do things differently if I 
were given a second choice. These questions all 
seem to imply the same thing: that I may not be 
satisfied with my current situation, which is quite 
alarming to me. 

I am in general an optimist. I of course have my 
ups and downs too, but I believe we have to fall 
and trip to learn to walk and run. It is important 
to realize and benefit from our mistakes; to turn 
challenges into opportunities; and to be forward 
looking, rather than looking back. So if I were 
given the chance to relive my life again, I would 
not change much and would still make the same 
mistakes that I have made. I hope we, especially 
those who ask these “second choice” questions, 
would look at life as a glass half full and learn to 
live the rest of our lives to the fullest.

Work-life balance is often emphasized   
    in the HKUST community. How do you 
       achieve a work-life balance?
I’m not very good at maintaining a balanced life myself. What 
I’ve learnt recently is that working hard is not enough – we 
have to learn to work smart. If we could be more efficient at 
work, then we’d have more time for our personal life.

1.

    

I’m not sure if I’d use the word “advantageous” but I do 
consider dating to be an important part of growing up. I 
don’t think I remember every professor who taught me at 
university, but I certainly remember every single guy I dated 
back then. Breaking up with them surely trained up my 
communication and interpersonal skills.S

2. Do you think dating at university is 
advantageous to us?

    

Do people actually retire these days? Many people I know 
take an early retirement and then start a second career 
– one that gives them more control and freedom to do 
whatever they enjoy. I guess that’s what I’ll do as well when 
I retire from HKUST. What would that be exactly? I have no 
idea yet, or I have too many ideas that I haven’t figured out 
which is more feasible and what I’d enjoy most. Maybe I’ll 
start by going to Paris for 3-6 months to learn to cook and 
open my own pastry shop.

3. What do you expect to do after 
you retire?

One of the lessons that I have learnt from 
my dogs is that if you stare at something 
long enough you will eventually get it. 
Persistence does work sometimes. Over 
the years, my colleagues and the Student 
Editorial Board have proposed to feature 
me in the Faculty Spotlight section and I 
have repeatedly turned down their kind 
invitations, but this time I have given in 
and we have compromised. I have agreed 
to answer questions from students in this 
issue. The Student Editorial Board has so 
come up with over 40 questions for me and 
I have carefully selected 10 of them.
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I don’t have the most or least favorite day of the week. Many 
people hate Mondays because they don’t want to go to work, 
but I don’t allow that to happen to myself. If there is one day I 
no longer want to get up in the morning and go to work, that 
would be a clear sign to me that I’m not enjoying what I’m 
doing and it’s time to move on to something else. I’ve been 
very fortunate that I love what I do, even though I sometimes 
very much look forward to Friday but that’s simply because 
I do get physically tired and need to rest. I guess I just don’t 
want to live to work, I’d rather work to live.

8.

           
              

I drive a manual car. But being a control freak, this shouldn’t 
be a surprise to those who know me well. S

10.

They are two very different roles. Being a professor, our 
main responsibilities are teaching and research. Most of the 
time we’ll be working alone on our research in our office.  
I remember there were days when I wasn’t teaching I would 
lock myself up in the office, not seeing or talking to anyone 
and simply focus on my research. It could get rather lonely. 
Now, being an Associate Dean I’m in meetings all the time, 
I manage an office with over 20 colleagues, and many of the 
tasks require teamwork. So I have no choice but to see and 
work with a lot of people every day. Having to collaborate 
and deal with people has made my work life much more 
exciting and challenging, and I’ve certainly benefited and 
grown tremendously from it.

The biggest drawback of being in an administrative role 
is that I don’t get to see and work with students closely in 
the classroom. I still work with students now but mainly 
in some committees, which is different from having that 
direct interaction with them in the classroom and making 
an impact. If time allowed, I’d love to teach a course or two 
so that I could better understand their needs.

9.

    

My childhood dream… I had many. At one point I wanted to 
be a nurse but then realized I was afraid of blood, so now I’m 
a doctor’s wife instead.S

I think I’d causally thought about becoming a teacher. I 
remember every time I prepared for an exam, I’d pretend to 
be the teacher lecturing others. I figured the only way you 
could ensure that you fully understood a subject is when you 
could teach others that subject. So in my room I’d pretend to 
be writing on a whiteboard, teaching Economics to a Form 3 
class while I was doing revision.

We have a Chinese saying “三歲定八十“, meaning that adult 
personality traits are presaged by our childhood adaptations. 
We’ve all been asked what we want to be when we grow up. 
Maybe we should revisit this simple yet important question 
in our career planning. Our childhood dreams may give us 
some insightful guidance.

What was your dream job in childhood?4.

    

Family… HKUST is a small community, almost everyone 
knows everyone else. I remember when I got married, it 
wasn’t just my personal event, it was a HKUST wedding and 
many people were very happy for me. I’ve been with HKUST 
for 14 years, so to me this is home.

5.What pops into your mind when you 
think of HKUST?

Learn Chinese and Putonghua. Chinese was my least 
favorite subject at school. Now I always regret my poor 
Chinese. In fact, language per se is important. Whenever we 
hire staff, I always check their language capabilities. Living 
in such a global economy, being able to speak multiple 
languages has become a must.

6. If you could meet your 20-year-old self, 
what advice would you give her?

To my parents, I was a fragile kid. I was always sick when 
I was young, and so was absent from school all the time. 
My parents literally worried that I wouldn’t survive through 
my childhood years. So sadly my most profound childhood 
memory is waiting in clinics to see doctors, which may be 
why I married a doctor now. 

My mom would certainly want me to be more disciplined. 
She wanted to disown me many times when I was a 
teenager. I remember one day I went out with some friends 
and came home with the funkiest haircut, I think that’s when 
she decided to send me away to school in the UK.S

I was also a kid with a lot of questions. I questioned anything 
and everything, and I still do… My schoolteachers would run 
away from me whenever they saw me in the corridor; my 
university professors would hope I wouldn’t show up in their 
office hours every week.

But overall, I think I was a good kid.

7. Which is your most cherished childhood 
memory? What kind of kid were you, 
naughty or disciplined?

Which day of the week do you 
hate the most?

How do you find the role as a professor 
and as the Associate Dean different?

What’s something you know you do 
differently than most people?
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Prof. Shiheng Wang
Department of Accounting

What made you decide to become 
a professor after you completed your 

Bachelor of Finance at Fudan University?
 

I would say it was due to a completely random encounter. 
Initially, I intended to get a master’s degree in Canada and 
then return home to pursue a career in the finance industry. 
During my postgraduate years, an accounting professor 
invited me to be his research assistant. From my accounting 
research, I realized how accounting adds tremendous value 
to a company’s success. For example, if a company provides 
reliable accounting information, banks are more willing to 
cut interest rates as they face smaller risk and investors are 
also more willing to invest in such a company. As a result, the 
company can obtain better financial resources at a lower cost.
 
When I finished the project, the professor invited me to his 
home for dinner. You know what? This professor had a farm 
and he planted a variety of vegetables and bred animals such 
as llamas, horses, dogs, chickens, ducks and a donkey. He 
said that he gave pumpkins to other faculty members on 

Halloweens and also supplied local grocery stores with extra 
chicken eggs from time to time. I was impressed and I thought 
to myself, investment bankers could barely afford such a 
balance between life and career, while perhaps an accounting 
professor could. Hence, I made up my mind to pursue a 
doctorate degree in accounting and everything just followed.

Why did you choose Hong Kong and HKUST in 
particular?
 
After finishing my PhD degree, I successfully secured nine 
offers from universities in the U.S, Canada and Hong Kong. It 
was a difficult decision as all the places were attractive in their 
own ways. The deciding factor to me was the people. I know 
moving to a foreign country would be a big transition in terms of 
career path, culture and living environment. Hence, I wished to 
choose a place that I could fit in most easily. Moreover, I need an 
environment that is supportive both to my career development 
and personal life. HKUST to me is young - not just the school 
itself, but also its faculty members. Moreover, I learned that 
most of the HKUST faculty members live on campus, so it’s easy 
to interact and form close ties with others. Eventually, I decided 
that HKUST is the dynamic environment I wanted to become a 
part of.

Many business students should 
be familiar with Prof. Shiheng 
Wang who has been teaching an 
introductory accounting course 
since 2008. Distinct because of 
her enthusiasm for teaching, Prof. 
Wang is one of the most popular 
professors among UG students. 
She has been elected as one of the 
“Best Ten Lecturers” three years in 
a row since 2009. In this issue, we 
are going to dip deeper into a side 
of her life you might not know!
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We know you love travelling. Can you share with 
us some of your travelling experiences?
 
When I was pursuing my undergraduate studies in Shanghai, I 
made frequent visits to a lot of historical cities around, such as 
Nanjing, Hangzhou, Suzhou and Wuxi. Unlike kids nowadays, 
most of my classmates and I were too poor to rent a car and 
drive around. Instead, we always rented bicycles when we 
arrived at the destination. It was never a sleek mountain bike, 
rather a shabby, scruffy one. The most memorable journey 
is that my friends and I rode to the Mingxiao Ling of Nanjing, 
which was built on a mountain and took an eight hour round 
trip on bike. It was quite an ordeal but worth it!

Also at the end of every semester, I often spend a week visiting 
my family in Hainan, which is only an hour’s flight away!

Talking about family, what do you think about 
‘Tiger Mother’ parenting, which has received a lot 
of criticisms in the U.S.?
 
Actually I was raised in a very similar way – my mother is 
like a tiger mother. I think it’s more about how to keep the 
boundaries between being a cool mother and being open-
minded, giving freedom and flexibility to children to pursue 
what they really love. If I am going to be a parent, I would 
probably be reasonably strict in some ways, but at the same 
time sympathetic about my children’s studies, giving them 
direction and encouraging them to figure out what they really 
love. I would do whatever I could to support them. My belief is 
to let children grow freely and happily so that they love their 
lives.

Do you encourage your students to find out what 
they really love? Any final advice?
 
I like to focus on the big picture, the thinking rather than the 
practical problems. What we learn is short-lived, in particular 
accounting standards change over time. It is quite possible 
that some accounting standards I teach in the first-year 
introductory accounting course become outdated when the 
students graduate three years later. Therefore, it is especially 
important to help students understand the underlying business 
situations that drive the setup of a particular accounting 
standard. Moreover, if we can grasp the underlying business 
logic and see the big picture, we will be able to connect ideas 
between different subjects and disciplines. My philosophy is 
to ask “why” instead of “what”. To help link different ideas, 
I always suggest students spend at least 20% of their time 
reading beyond classroom such as newspapers and finance/ 
economics/ marketing journals. At the end of the day, you need 
passion to succeed in any business.
 
My advice to the many students who ask me which major or 
job they should choose is to follow their passion. I recommend 
students not to join an industry just because everybody 
else does. Students should figure out if they are genuinely 
passionate about the industry by looking at how much they 
really know about it. Most importantly, whether in study or 
work, follow your interests.

Just now you have mentioned that you got an 
elder brother. Can you share something about 
your family members, and also your loved one?
 
I grew up in an ordinary family. My mother is a doctor and 
my father is an electronic engineer. My brother followed 
our father’s interest and now he works in one of the biggest 
telecommunication companies in China. I attribute much of my 
success to the positive influence of my parents and my brother 
on my upbringing. In fact, I really appreciate having an elder 
brother so that I could become stronger and more independent 
– the qualities I learnt from him.

My boyfriend worked in tourism industry for more than 
10 years and travelled to a lot of places seeing the whole 
Southeast Asia and China. That’s also the reason why we met 
and fell in love because we share a common interest – we love 
travelling very much! Now he is working in the biggest network 
company of China, Tencent, as a senior manager responsible 
for the travel business.

Students attending your class think that you are 
caring and passionate in regards your teaching. 
Are there any special sides of you which they 
don’t know?
 
There is a boyish side of me, for which I probably could 
blame on my elder brother, who is two years older than me. 
Most of my childhood entailed episodes of boys’ mischief 
– tree climbing, watching others fighting and even stealing 
vegetables from our neighbor’s garden!

Afterwords
We are never bored to hear how Prof. Wang transformed 
herself from an accountant to a professor at HKUST! Her 
past experiences and personal viewpoints also inspire us 
to think deeply about our lives as students!

Afterwords
Augustine Leung & Victor Wong
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   Why did you join the PR industry?
 
After spending four years at an auditing firm, I finally decided 
that the nature of the work did not fit my personality. At 
that time, I read about financial communications, a job I 
had never heard of before. The job involves helping the 
arrangement and coordination of roadshow promotions 
which target potential investors as part of the IPO process. 
Attracted by the more creative, client-centric and ad hoc 
job nature I decided then and there to pursue a career in 
financial communications.

People often equate the Public Relations 

(PR) professionals with event planners 

or conference holders or even venue 

stylers, but these are only part of 

the picture! PR professionals play 

an important role in taking care of 

a company’s overall communication 

strategies, image and profile both in the 

media and in the local community. Kathy 

Cheung, Citi’s Country Corporate Affairs 

Director, shares with us her insights into 

how banks build their corporate images 

and strive to survive in hard times.

?

?
?

       Can you compare your work at a PR 
agency with your current role as the 
Country Corporate Affairs Director 

        at Citi?
 
Working as a PR consultant involves 
interacting with clients from different 
backgrounds and industries. At Citi, 
we deal with media as well as internal 
clients from different lines of business, 
including the credit card business, 
investment services and various 
banking groups. Both involve a variety 
of PR events, ranging from investment 
conferences and seminars to client 
entertainment events, innovative 
product launches and cocktail 
receptions.

The major difference lies in the scope of coverage. At Citi, 
we work closely with all divisions in order to build a coherent 
image. My team has influence across the entire firm to help 
align all our communications with our business strategies, to 
build overall brand value. I enjoy the process of establishing 
a company’s brand brick by brick. In contrast, the work of 
a consultant may focus only on one standalone event, or a 
media interview or a single product launch, which makes it 
more difficult to have a full grasp of the overall strategy of 
the client companies.

        Do you have any tips for becoming a         
    great PR professional?
 
First, know your subject – your client, your client’s industry 
and the socioeconomic environment. Furthermore, you have 
to connect the three elements and envision a big picture – 
anticipate what the stakeholders' responses might be to any 
changes.

Second, know how to coordinate with all your internal 
partners and have a clear communication strategy that 
supports the business. A great PR professional is responsible 
for communicating his or her team’s expectations to all 
internal divisions, assuring all products, campaigns and 
messages communicated to all stakeholders are in line with 
the overall image the company is trying to build.
 
Third, be persistent and insist on doing what the company 
and you believe to be true and work on resolving any 
misunderstandings that the public might have for us.
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What an honor for us to meet with a business executive like 
Kathy on 50/F Citibank Tower! Kathy is such a nice person 
and our conversation was truly delightful and enlightening. 
We hope you will find it the same!

Kathy Cheung
Country Corporate Affairs Director
Citi Hong Kong

     Any crises you have encountered in   
   your career? Can you give us an 

example?
 
An interesting example would be the shark fin soup issue 
the business faced last year. In a marketing campaign, 
Citibank offered its credit card holders discounts for a shark 
fin dinner. There was a backlash from Facebook groups and 
environmentalists against the campaign. The news went 
viral and we saw many online groups who were critical of 
Citi for having such a campaign.
 
We acted decisively and called off the entire campaign 
at once and issued an official statement of apology. We 
then contacted WWF to learn as a corporation how we 

can protect sharks. In due course, the company pledged it would 
not support any further shark fin promotions or have it served at 
any of our internal events. The public was impressed by how swiftly 
we dealt with the issue and the pledge we made to protect sharks. 
By making the right decision in a timely manner, we safeguarded 
our reputation and turned a crisis into an opportunity.

What’s

    After Occupy Wall Street, general public’s 
perception on the banking industry has    

      been quite negative. What  are the  
challenges facing Citi’s PR team?

One of the biggest fallouts from the financial crisis was the decline 
in the public’s trust in big corporations and banks. We understand 
their issues and we listened and started to take action to address 
their concerns. One of Citi’s core principles is Responsible 
Finance, which is essentially always doing the right thing for 
our clients and our people. This translated into us working with 
other banks to show the public that we conduct our business 
fairly. We go to great lengths to ensure that our clients are well 
informed when they make decisions. We also work closely with the 
regulators to provide a higher degree of security in our industry to 
protect our clients.

?   What is your source of inspiration for       
    new projects?
 
We derive new ideas from market trends. Effective 
campaigns should address common concerns and strike a 
chord with our target audience.
 
One of the best examples is the Citi Youth Investment 
Education Program. Understanding that over 20% of 
secondary school students have investment experience 
under the influence of random investment tips, we saw an 
urgent need to educate the younger generation on how to 
interpret financial information from various sources and 
make informed decisions. As a leading financial institution, 
Citi is best positioned to offer financial education, so we 
launched the program in 2007.
 
Being a global company, we also enjoy the privilege of 
being able to adopt new ideas from our businesses in other 
countries, which saves a considerable amount of time and 
resources.

?

? next?
 
PR is a robust and dynamic industry and it’s always hard to tell 
what exactly our next step should be as the market is always 
changing. However we, at Citi, will continue to work on financial 
education, which is the current market need and our main focus. 
Strengthening trust is another long-term endeavor and shall 
always remain at the top of the agenda. Citi this year is celebrating 
its 200th anniversary globally and it’s the perfect opportunity for 
us to say ‘thank you’ again to our customers, employees and 
communities for their support as we look forward to writing the 
next chapter in Citi’s history.

AfterwordsAfterwords
Victor Wong & Jasper Yip
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Before visiting FH, the core role of a PR agency was not as clear to 
me as that of marketing or advertising agencies. Now, I realize its 
importance in maintaining the goodwill of different companies and 
organizations. The work of a PR agency is not always obvious to 
outsiders, but it can mean a huge difference should problems arise.

I was privileged to meet with Ms. Rachel Catanach, the Managing 
Director of Fleishman-Hillard HK, to hear her views on the recent 
furore, surrounding the Dolce and Gabbana store. She explained 
from a PR point of view that the brand should have counteracted 
the situation promptly before such an angry crowd could gather. 
Unfortunately, the company mishandled the situation and it turned 
into a crisis. 

Fleishman-Hillard (FH) is a public relations 

and integrated marketing communications 

agency. The chance of joining their team 

for a 3-day job shadowing experience was 

extremely valuable as I managed to witness 

the pace and diversity of their day to day 

operations. Despite the short time I spent 

there, I was assigned to follow the event 

preparation for their clients and perform the 

process of media monitoring. Drawing from 

this experience, I concluded that adaptability 

and having a detail-oriented mind is vitally 

important to excel in such a role.
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Agency work spans many 
different industries including, 

but not limited to, retail, 
corporate, technology, finance and 

healthcare. I was impressed by the 
specialized teams that were assigned 

to provide consultancy on areas such 
as consumer communication, investor 

relations, client training, special events 
and interactive multimedia and so on, all 

seem very exciting to me. 

Have you ever wondered how suitable you are for PR agency job? Well, 
Ms. Catanach mentioned curiosity as an important characteristic. 
Having an ongoing ability to learn different things and a critical 
viewpoint about diverse issues are very helpful. This resonates 
with the fact that the FH’s team is highly diversified with different 
specialties. As explained by the Senior Vice President, Ms. Debbie 
Chu, you do not necessarily need a communications degree to land a 
job in PR, but general knowledge, analytical skills, research ability and 
a positive attitude are essential. 

Although PR industry is fast-paced and challenging, it is colourful and 
rewarding. Personally, I think the demand for the profession is on the 
rise as companies see more importance in their corporate reputation.  
It is definitely a great idea for someone with the right sort of character 
to find prospects in PR. Good Luck everyone!
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Julie Ng
Year 3, 
BSc (Economics & Finance)

 “In the Summer of 2011, after noticing small and medium 
enterprises (SMEs) were falling short of their potential 
because of a lack of forward thinking and utilization of 
technology, my co-founders, Richard Cheng and Teng Yeung, 
and I started up our own I.T. consultancy firm. It initially 
started with a mobile application project aimed to provide 
recommendations as well as solutions related to technology  
for SMEs.

I am really grateful for the HKUST Business School’s case 
studies teaching approach which gave us experiences very 
close to real business situations. This fired my start-up spirit 
and helped me deal with any challenges that have arisen 
in my entrepreneurship journey. This is especially relevant 
to my role as Marketing Director, and my duties of creating 
innovative and feasible marketing plans, often on a tight 
budget.  

The Business School has also provided me with an 
environment with lots of opportunities to interact with people 
from diverse backgrounds. This in turn has sharpened my 
networking skills, and helped me build my own business 
network. So, although we are a very young company, one of 
our current projects is working with the running candidate
of the 2012 Hong Kong Chief Executive election, which is 
definitely a golden opportunity. 

Although we are taking baby steps, we take each step 
seriously and our ultimate aim is to equip our company 
with the knowledge to help SMEs, in any aspect related to 
technology, with the innovative and forward-thinking HKUST 
DNA in our souls!”

(Text by Joyce Chiu)

Just as the deoxyribonucleic acid, DNA, carries 
genetic information that shapes the traits we 
possess, certain qualities are also genetically 
instilled in the makeup of our business school’s 
student body.

Two traits, inherited from the pioneering spirit 
of the HKUST founders, are the start-up spirit 
and the ability of forward thinking. Julie Ng, a 
year 3 BSc Economics and Finance student, is a 
perfect example. In her last year at HKUST, she 
co-founded IT consultancy ZOOBIQ and took up the 
Marketing Director role. 

Equally important qualities of having a caring 
attitude and the dedication to make positive impact 
to the world are also part of the HKUST gene-
pool. Alice Yung, class of 2007 in BSc Quantitative 
Finance, is now pursuing her life passion and 
aspiration to serve the disadvantaged in China.

Let’s take a look at Julie’s and Alice’s  stories that 
exemplify perfectly the traits of HKUST business 
students.

“We

start-up spirit
think forward
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and we make it 
happen with our 

Alice Yung
Class of 2007
BSc (Quantitative Finance)

“I aspired to serve the disadvantaged since I was young but 
was never able to apply myself fully. Out of my expectation, 
this passion was rekindled during my business studies at 
HKUST. Through social responsibility projects, the Business 
School offered us many opportunities to contribute to society. 
My fund raising experiences for ORBIS were especially 
enlightening. I continued my commitment to service work 
even when I was on exchange at New York University. As 
in HKUST, I volunteered there at a Saturday school for 
underprivileged children and also at an animal welfare centre 
for homeless animals. 

The experiences during my undergraduate years showed me 
that business is not always about profit. Sometimes it’s even 
the key driving force for the betterment of our society. My 
exposure to the many CSR projects also reaffirms my faith in 
the positive role that business can play. 

After graduation, I worked for UBS for four years, where I 
had the chance to travel to many places like London, Tokyo 
and Singapore. This geographical mobility allowed me to 
make many supportive friends throughout the years. Despite 
my busy work schedule in investment banking, I never 
ceased to take time to ponder how I might utilize my skills 
and knowledge to create sustainable opportunities for the 
underprivileged and bring about change in their lives. So 

when the opportunity came last year, I 
decided to take up a new challenge 

in my career that answers my 
true calling – serving the 

underprivileged in China. 

I work as a finance manager in my current company, a 
non-profit making microfinance institution, looking after the 
company’s financial operations. As our clients are mainly 
engaged in the farming, manufacturing and processing 
industries, I needed to study these types of businesses in 
detail to help in making the loan approval decision. Thanks 
to this opportunity, now I know the gestation period for 
a chicken is normally two months while for pigs it is five 
months – something that I would have never learnt in my 
previous job. Whenever I see how our financial services help 
our clients sustain their income-generating activities and lift 
themselves out of poverty, the satisfaction is beyond words. 

Every experience I had contributed to my readiness for the 
next stage. Without each small step forward, I am sure I 
would not have been able to take up my current challenge. 
I am glad that I have made the valuable decision to pursue 

my aspirations in China. 
Even though making the 
decision to move is not 
easy, my suggestion to 
all of you would be to 
grab every opportunity to 
learn and to experience 
different things. Follow 
your heart and keep 
exploring. ‘Failure is not 
fatal, but failure to change 
might be’.”

(Text by Marcus Chu)

“We                  and we take lead to bring
                                                         to the world”positive impact

care

Just as the Markov chain proposes the 
idea of DNA developing from one state 
into another, looking ahead, our DNA 
will also gradually evolve, progress, 
and be perfected through time, 
awaiting us to discover and define.

14HKUST Business School

”



 Plan your exit route. You might be stopped 
at any point, so be prepared and be flexible. 

Don’t fluster when you realize you can’t finish your 
well-rehearsed speech!
Tip: Break your pitches into very digestible bites, 
such that you can pause or be disrupted at any 
time. 

You walk into a lobby. Next to you, waiting for the elevator, stands your ideal investor. It’s 
the chance of a lifetime. What do you do? You go for the pitch, of course!

With the concept of elevator pitch, the keyword to remember is “pitch”, which originates 
from baseball. Just as the pitcher knows exactly how the ball will travel, spin and 
land in the glove, elevator pitch stresses the same principles. So to be a powerful 
and professional pitcher, you need to control time, signal the receiver and translate 
your words to those your audience relates to. All of which is achieved not by force, but 
through soft skills.

Buzz Classroom : 
Elevator Pitch

Understand your audience. Do your research! 
Use language that they will understand and 

relate to. Talk carbon trading to environmentalists 
and chocolate and diamonds to girls. 
Tip: When Vincent was trying to convey to us 
his vision of leading CRHK, he employed terms 
that business students are familiar with, such as 
“management consultancy”, to better set the idea 
in our minds.

1

2

3

4

  Get your first yes. If the weather has been 
terrible lately, comment on it! Get the other 

person nodding. That’s a great start and paves 
the way for a smoother pitch.
Tip: Just as a sales person starts with the most 
obvious things when selling to a client, or a 
successful diplomat begins a speech with a 
generally agreed statement, these help win an 
audience’s first yes and first nod.

Prioritize your points. People’s concentrations 
wane. Start with your most exciting point and 

don’t leave any important figures or facts to the end. 
Tip: Put yourself into your audience’s shoes and 
try to order your points according to how well it 
parallels with their interest. 

Is the other person nodding and murmuring “aha” 
and “yes, I see”? That’s a terrific sign! You don’t 
want to hear him saying, “WOW!” Too much WOW is 
not good. It’s not conducive to trust-building.

    Bid a good farewell. The best farewells are 
spontaneous. Show that you have been observant by 

ending with a personal reference – to his attire, his office, 
the weather, anything. Just give it a special touch!
Tip: Vincent’s exemplary demonstration was: “Can I keep 
this apple?” (SBM’s green apple) “This is a very nice thing 
and I will put it right here (office desk) to remind me of 
the fantastic interview with you guys today”. This instantly 
expressed goodwill, and implied we were leaving a part of 
us behind.

5
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Knowledgeable and determined, Vincent Wong, 
host of the renowned radio show “On a Clear Day”, 
as well as frequent columnist in newspapers, 
shares with us his experience and advice on 
making successful elevator pitches.  

things3 3
1

2
3

great pitchers want you to know

useful tips
Using parables makes your pitch come alive. If you allude 
to another situation that your audience relates to, he will 
be more inclined to put his trust in you.

Think of yourself as a radio show host. Without a visual 
medium, we are trained to paint with our voices. Try to 
use visual words, words that conjure images. 

Train your eyebrows – it can be a powerful tool 
to convince your audience. Our eyebrows can be 
categorized into three types: angry bird (which 
expresses hostility and aggressiveness), laboratory 

(flat and emotionless, as though conducting a laboratory test) 
and raised eyebrows (denoting enthusiasm and engaging the 
audience). So remember to always aim for the raised eyebrows!

Learn to present people with choices. By asking, 
“would you like the easier approach first or the more 
difficult one?”, you are making the other person feel in 
control. People feel more at ease when they are given 

a choice, so give them the illusion that they are the ones in 
control!

Using contrasts lends an edge to your pitch. “Back in 
those days, things were like that. Now, things are like 
this….” Juxtaposing different circumstances shows you are 
insightful – a key characteristic your audience is looking 
for.

Explaining the win-win situation doesn’t detract from your 
pitch. If your pitch is all about how your audience benefits, 
he will think, this is too good to be true! Elaborating on a 
mutually beneficial relationship will make him believe in 
the sustainability of it.

Afterwords
The interview with Vincent was definitely very refreshing and inspiring! Having grown 
up in the Information Age and constantly bombarded with visualizations, we are truly 

amazed by Vincent's elevator pitch, especially how effective communication can be 
through appealing to the aural senses. As useful as visual aids can be, we will certainly 

experiment with a PowerPoint-less presentation someday! 

Afterwords
Joyce Chiu & Maggie Lu

Best experience relating to 
elevator pitches
“How I got this job, for sure! I was giving a talk and afterwards 
the Head of the Board of Directors from CRHK came up and 
pitched me the job. He asked me what I would do if I were to join 
CRHK. This piqued my interest. I thought about it and replied 
that I would like to be leading the station within three years. 
Then he urged me to try to do it in three months. The contrast 
between three years and three months appealed to me, since it 
was simultaneously a challenge and a compliment. So this was 
a very interesting prospect to me, speaking of which I have been 
here for six years. Time flies!”
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Cammy Tang
Year 2 
BBA (Marketing & Management)

Michelle Lau
Year 2, 
BBA (Marketing & Management)

Live, Laugh, Paint!

As a student who enjoys a wide range of extra-curricular 
activities, none are as significant as sports. I am thankful 
to be the President of the Track and Field Club as well as 
a member of other sports teams, and honored to currently 
hold the school’s 100m record. I enjoy sports not just for the 
awards, but for the benefits to both my physical and mental 
health.

Fitness connection community
Sports also bring me plenty of opportunities to socialize. My 
track coach introduced me to a community called the ‘Fitness 
Connection’, comprising a group of people whose main 
priorities are sports and healthy lifestyle. I am now part of 
that group, which I think of as a large extended family. Being 
able to closely interact and meet people who share similar 
interests allows me to express myself freely. As a group 
leader and part of its organizing committee, I enjoy promoting 
a healthy lifestyle to both our members and the school.

The balancing act
Being a group leader for the Fitness Connection is very 
rewarding in the sense that I see and feel the results of 
my efforts. However, in addition to having roles in other 
clubs and teams, I find it difficult to keep a life balance at 

times. The most stressful time was during 
competitions, when I had four practice 
sessions a week. This might be followed 
by a midterm the next day, and regular 
meetings for Yo-hoo club as one of their 
organizers. It was exhausting, but I felt 
extremely productive.

The amount of work that I have on my 
plate does get too much at times, but 
I am grateful that I have a group of 
supportive friends supporting me through 
the stressful times. They offer to take on 
some of my responsibilities or provide me 
with a fresh perspective when I feel down.

Resolution
The most difficult obstacles I have had to overcome have 
turned out to be the most treasurable experiences. Life at 
university rushes by so fast, so why not challenge yourself 
and make the most of it?

(Text by Beverly Nam)

Forget what you’ve heard - a UST education and a creative 
mind CAN co-exist! I am an example of just that. Since I 
graduated from high school I have kept up my love for 
painting. I draw inspiration from everything around me, 
even – yes you guessed it, UST! Although I do have many 
commitments as regards schoolwork, I am now more dedicated 
and active in the pursuit of my passion. 

Reaching for the skies…
Over the past few summer holidays I have been around the 
world for art competitions. The one held in Nice, France is 
definitely on the top of my list. The closing ceremony where 
I received an award took place in Picasso’s very own house! 
Picasso is one of the artists I love and admire the most, so to 
stand where he stood and to be honored for achievements in 
art was just mind-blowing. 

Painting on the cobbled streets of Macedonia and Russia is also 
among the best experiences of my life so far. The culture and 
people were so warm and fascinating, and winning the Best 
Individual Young Artist award was definitely the icing on the 
cake!
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An Active Passion

Phraveen Arikiah
Year 2, 
BBA (Global Business & Management)

“To speak in a lyrical wavelength”

Apart from amazing accolades, what these competitions 
have given me is a chance to act as an ambassador for 
the arts in HK. I am part of the HK Outstanding Teens’ 
Association and the Education Bureau often invites me to 
give workshops to secondary students on visual arts and 
what I learnt from cross-border cultural exchanges.

…with my feet on the ground
I chose UST out of a myriad of exciting opportunities 
offered to me and I am grateful I did.  One day I hope 
to have my own art gallery and for that I require the 
business know-how I am getting right now. Just 
remember, creativity is all around you, you just need to 
look for it! 

(Text by Maggie Lu)

A musical seed in my DNA
Music is ubiquitous in Malaysian culture and for my parents, 
family and friends. It was this melodious environment which 
implanted music into my blood and soul. For me, singing is 
my passion and it marks my identity. This seed has been long 
planted, but only blossomed when I came to Hong Kong and my 
wonderful music journey started.

My music journey
Not being particularly appreciated in Malaysia, however, 
I received recognition from my peers here when I sang in 
weekly events in Hall 7. Since then, I have performed and even 
captured several prizes in occasions like the Hong Kong Show 
Choir, the Star Factor Talent Competition, and the open-mic 
night event at the Peninsula Hotel. However, prizes mean little 
to me, as the best award is the opportunity to touch audience’s 
hearts. I was mostly touched when some audience came up to 
me after performances, sharing their words of appreciation, 
encouragement and feedback. 

This year, I was ecstatic for the chance to participate in the 
Summer Musical Camp that is organized by the Center of the 
Arts. The musical performed was Elton John and Tim Rice’s 
“Aida”. Playing Zoser was a special experience – you have to 
be able to assume the role of a father who wants the best for 
himself and his son, while being hungry for power and control 
at all times. I learnt to be able to “incept” the sentiments of a 
considered-to-be villain who is desperate to do anything - and I 
mean ANYTHING – to fulfill his dreams.

The next station is …
If there’s one song in particular that I feel very attached to, 
it’s “Goose’s Dream” - a beautiful Korean song with amazing 
lyrics, which always inspires me to do my best, and to fight for 
my dreams. Moving forward, I am thrilled at the prospect of 
learning more about Korean music from local students during 
my exchange in Seoul in Spring. 

As for Cantonese songs, well, they’re really difficult for me, due 
to the tone and word arrangements. Nonetheless, if I had the 
chance, I would really like to perform a song by Jacky Cheung 
or GEM – who are both incredible singers. If academics and 
professions are the milestones of my life, then it has to be 
singing which connects the dots. However busy in my future 
career, I will insist on singing at leisure and go on and on to 
resonate with the audience. 

(Text by Jasper Yip)
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Christy Chau
Class of 2011
BSc (Economics & Finance)

Minna-san, konnichiwa! Attracted by the global hiring slogan 
of UNIQLO - “Come to Japan, go to the world”, I have been 
working as a management trainee in UNIQLO’s Ginza store, 
which by March will have become the biggest global flagship 
store. Talking about working in Japan, you might have 
imagined an interesting work life with plenty of leisure time to 
travel around… don’t ever think so as life here is actually not 
as easy as it seems! Our company expects us to become part 
of the management in the overseas market in 3-5 years, half 
the time it normally takes, so we all have to work very hard to 
learn the store operations and the language. Yet, I think it is 
an excellent opportunity for me to know more about the world 
and explore more about myself by venturing out from my 
comfort zone in Hong Kong. 

Japanese company culture is indeed very different from 
what we have in Hong Kong: people in Japan care a lot about 
details and have a set of standards and procedures for every 
single task so as to maintain the quality of service delivered. 

Communication and reporting are also important to Japanese. 
We have an all-staff morning meeting every day for store 
managers to share new policies, customer feedback and new 
product information, and the staff is also required to take the 
initiative to report any findings they have observed. There is 
an interesting phenomenon here. Since I have to pass the 
Japanese test and while the Japanese store managers have to 
take an English test, I will use Japanese to communicate with 
the store managers while they will reply me in English. By 
doing so, we can all practise our language skills.

All these experiences have widened my horizons and I enjoy 
the time here by trying to get used to the Japanese culture 
and at the same time keeping my identity as a foreigner. 
Thanks to this opportunity, I have made many supportive 
friends with the Japanese staff and other colleagues from all 
over the world. 

After coming to Japan, my next 
goal is obvious: To “go to the 
world” and to become part of 
the management team in the 
British market.

(Text by Kristy Kwan)
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David Ting
Class of 2005
BBA (Global Business & Finance)

After graduation, I pursued a master’s degree in London and 
started my career in investment banking. Subsequently, I 
joined the Mergers & Acquisitions (M&A) team of Vodafone. 
The London experience equipped me with a global network 
and valuable knowledge of finance and strategy. This paved 
the way for me to join Alibaba’s international M&A and 
strategy team in China and most recently, TA Associates, one 
of the oldest private equity firms in the US. In summary, I 
endeavored and enjoyed building a diverse profile that would 
hopefully take my career to the next level: exposure to both 
the West and the East, experience in investment banking, 
corporate strategy, and private equity. My post-graduation life has also been enriched by extensive 

travel to 50+ countries on six continents, and new pursuits 
that I never imagined before. For example, I have hiked Mount 
Kilimanjaro, trained for marathons and recently completed the 
100km Trailwalker hiking event in Hong Kong.

What I have taken away from my post-graduate life is twofold: 
(1) you are always in control of where you want to go, and (2) 
never limit yourself only to your comfort zone. While we’re still 
young we should make new friends, try new things, and learn 
from our own mistakes. Happy exploring!
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The newly established school-level Alumni Development team 
has been in operation since June 2011. The team’s mission is 
to connect and work closely with the over 17,000 alumni of the 
different Business School programs, to foster a supportive 
culture towards each other and to contribute to society.

 
The Inaugural Alumni Happy Hour for UG and MSc 
alumni was held at the HKUST Business School Central 
with 150+ alumni, professors and staff attending. The 
participants all had a wonderful time catching up with 
long-lost friends, while some professors stayed quite late 
to chat with the alumni.

The happy hour is held every month with career talks or seminars 
run in parallel. The events were well received by alumni especially on 
popular topics like ‘Market Updates on Supply Chain’, ‘Marketability 
and Career Management via Social Media’, ‘Private Equity as a 
Career’.

Regular lunch gatherings have been held at different locations in 
Hong Kong with postgraduate alumni joining as well. More exciting 
plans for sports and including families are underway. There will also 
be student-alumni mixer gatherings in Spring for experience sharing 
and career tips.

 ‘I am glad to meet up 
with my classmates at 
the happy hour event 
since I graduated in 
1995. Thanks for re-
connecting us!’ 

David Wong, 
Finance Manager (Greater 
China), Ferragamo Retail 
HK Ltd, Class of 1998 
BBA (Operations 
Management)

‘It was great to see so many 
alumni and professors here. 
I will surely encourage more 
classmates to come and join 
future alumni gatherings!’

Felix Lai, Senior Strategy 
Implementation and Risk Governance 
Officer, Hang Seng Bank, Class of 2009 
BSc (Economics & Finance)

‘I really enjoy seeing so many 
former students! I hope 
to have more occasions to 
connect with them.’

Prof. SF Leung, 
Department of Economics

Inaugural Alumni
Happy Hour

on 26 July 2011
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alumination – 
the birth of HKUST Business School Alumni Nation
 
In conjunction with the celebration of HKUST’s 20th Anniversary, the inaugural HKUST Business 
School Alumni Dinner was held on Dec 6 at Hong Kong Jockey Club. It was a great success with over 
240 guests including more than 200 alumni, faculty members and staff. Guests of Honor included 
Prof. Tony F. Chan, the President, Prof. Leonard Cheng, the Dean, Prof K C Chan, the Former Dean & 
Secretary for Financial Services and the Treasury, as well as Prof. Yuk-Shee Chan, the Founding Dean 
& current President of Lingnan University. 

The first-ever HKUST Business School alumni dinner heralded the launch of alumination. It marked 
the birth of our Business School alumni nation and brought together alumni of different programs 
and years together as one. The wealth of knowledge and resources creates boundless synergy and 
opportunity to develop a network of influence, expanding across the global stage in our community. It’s 
the unity of alumni that provides the light to illuminate all for a glowing future. 

A cheering toast with honorary guests and alumni representatives from Kellogg-HKUST EMBA, 
HKUST EMBA, HKUST-NYU Stern MSGF, MBA, MSc and UG programs marked a new page in 
our history. The event was concluded with a thank-you remark by Kitty Chong, Head of Alumni 
Development, to all contributing alumni and staff. “We stand here in unity today for something bigger 
tomorrow,” she said, “Let’s join hands to illuminate a brighter future and have our miracles continue.”

Stay Connected

Update your profile to 
receive the monthly 
alumni enews.1 2 3 4Check out the alumni 

website for upcoming 
events and photos of 
past events.

Subscribe to Job 
Alert to receive 
regular job postings.

Find your Class 
Anchors or volunteer 
to be a Class Anchor 
to connect with your 
classmates!

www.bm.ust.hk/alumni/ sbmalum@ust.hk
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SBM UG Facebook
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