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of Economics and Prof. Emily Nason from Department of 
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Programs Director respectively. 
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beyond classroom which you might not know.
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The School wishes to extend its heartfelt 
thanks to the following individuals and 
organizations for their kind support: Prof. 
Francis Lui, Prof. Emily Nason, Mr. Jason 
Chiu of Cherrypicks, Mr. Samuel Pun of 
Tencent and Mr. Philip Yeung.

Our Student Editorial Board, current students 
and alumni have spent numerous hours 
preparing for the interviews, contents 
and photo-shooting for Buzz. We owe a 
great debt of gratitude to them for their 
dedication and continual support.
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Faculty

A Young Man’s Dream  
– Francis as savior of 
the world through 
economics
“When I was young, I had a dream, which 
is to become the savior of the world.”

Having experienced poverty in his own 
upbringing, Francis considers poverty as one 
of the most pressing issues in life. 

Inspired by Paul Samuelson’s classic textbook, 
“Economics”, Francis decided that the 
study of Economics would best help him 
understand poverty. So he set out to pursue 
a degree in Economics at the University of 
Chicago.

Afterwords

Ronny Chung

Chitra Karamchandani

Bonnie Ng

Prof. Francis Lui enthralled us with his passion 
for Economics. He inspired us to open our 
eyes and experience the world to try to 
understand human complexity much like 
peeling the layers of an onion. Wise words 
of advice, indeed! 

Spotlight

“We were exposed to 
an environment which was 
extremely academically intense.”

“The University was known to be a ‘place 
where fun comes to die’. Even in social 
gatherings and cocktail parties, people 
talked about academic ideas they were 
researching, and then debate about how 
the subject matter could be applied. It turned 
out that such exchanges had opened up 
my horizon and the University was a ‘place 
where real fun comes to life’!”

Deciding to gain more social experiences so 
as to better apply the economics theories 
learnt in university, Francis came back to 
Hong Kong to work as a business analyst, 

while contributing much of his 
free time to be one of the editors of 

a publication made up of mostly students 
coming back from overseas.

“We had a mission, to achieve something 
for the good of society.”  

To Francis, Economics is a very powerful tool 
that can help analyze the world and explain 
human behavior, and it also provides a good 
foundation for policy making. 

Wanting to explore these ideas further, 
Francis made up his mind to pursue a PhD 
in Economics at the University of Minnesota. 
Years later, he returned and started building 
HKUST as one of the best research universities 
in Hong Kong. 

Prof. Francis Lui
Associate Dean of UG Programs 
Head of Department of Economics 

Figure-minded
Being a leading economist, Francis is very 
good at quoting statistics, knowing naturally 
how to remember and apply them. Francis 
is also very good at remembering dates and 
events.  

“It has always been a hobby of mine to read 
statistical numbers.”

On the other hand, Francis confided that 
he sometimes has difficulty in recognizing 
and matching people’s faces to their names. 

Learning without 
boundary 
Francis believes the priority of his new role 
as Associate Dean is to provide a good 
university environment for people to excel 
in their own ways. 

Francis also wants to change the 
attitude students have 
towards learning – 

it is not about taking easy classes and getting 
good grades. 

“Academic excellence is not the most 
important thing. The key to success is 
determination, perseverance, high EQ and 
willingness to learn.” These elements are 
not always taught within the four walls of 
a classroom. 

“Get yourself exposed to the world as 
many useful things are learnt through non-
academic experiences. The more experiences 
you have, the more you learn about life.”

“Taking myself as an example, I joined 
many social movement activities including 
defending the Diaoyu Islands when I was 
a student in the US. By involving in these 
activities, I learnt that to understand what’s 

going on in the world, it is important that we 
talk to people from different background, 
look at the world from different angles.”

Behind the scenes
Despite his busy schedule, Francis is very 
committed in sharing his insights with the 
public. He regularly appears on TV and radio 
and he writes weekly articles for a newspaper 
column on economic issues. 

In his spare time, Francis likes to watch 
movies, especially kung-fu movies, as well as 
read novels on martial arts for their elements 
of fantasy. 

“I think we all need to escape from reality at 
times, because otherwise we won’t be able 
to function properly if we work all the time.”

Prof. Francis Lui, one of the founding faculty members 
of HKUST, is a famous HK economist, who is frequently 
seen on TV and well known for his many publications. 

Through this in-depth interview with Prof. Lui, we 
uncover some little known and interesting stories 

behind this famous economist and educator who 
admits to being a complex person.
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Deep connections with 
HKUST
“When I was 6 years old, I loved pretending 
to be a teacher and marked my old exercise 
books with check marks using a red pen.”

Being a teacher was Emily’s dream ever since 
she was a child. To Emily, what’s important is 
not how much money you make, but doing 
something meaningful, and she feels that 
teachers contribute enormously to society. 

“I was extremely grateful to all the teachers 
that made a difference in my life.”

Emily shared with us why she decided to 
study at the HKUST Business School back 
when she was a high school student. “I 
was invited to have a chat with the UG 
Programs Director and I was so impressed 
by how committed and determined he and 
other founding professors were to make 
HKUST a world class university. Many of 
these professors were overseas Chinese 
who had successful careers at renowned 
universities around the world. They took the 
risk of returning to Hong Kong to build a 

university from scratch as they were eager 
to contribute to the Chinese community. I 
was so inspired by this passion that I decided 
then and there to become a part of the 
HKUST community. 

The HKUST community is energetic and hard-
working; both professors and students share 
the same vision in striving for excellence. I love 
the pace and atmosphere of this university, 
so when I decided to become a professor, 
HKUST was my top choice from the start. 
I was very happy to have the opportunity 
to come back to join the faculty in 2005.”

Determination makes 
all things possible
While achieving outstanding academic 
performance, young Emily was also active 
in student societies.  Back in the time when 
HKUST was newly established, it did not have 
proper facilities or the support for students as 
it does now. For Emily that was a challenging 
but rewarding experience.

“In the early years, student societies were 
not as systematic as they are now; if you 

had a new idea, you put together a team 
of people who shared your dream and then 
you just went for it.”

As the internal vice president of the budding 
HKUST Dance Society, Emily had to find ways 
to cope with difficulties such as the lack of 
a professional coach and on-site facilities. 
Despite the fact that her troupe learnt their 
dance steps from music videos like Michael 
Jackson’s “Thriller” and Jacky Cheung’s “ 
這個冬天不太冷” and practiced outside 
the Sports Hall with only their reflections 
in the glass doors as mirrors, they managed 
to take part in many memorable joint-school 
performances. Emily remains in touch with 
many schoolmates from her undergraduate 
study and they often speak fondly of the fun 
time they shared at HKUST.

Passion for learning
As an educator, one of the most important 
objectives for Emily is to engender a passion 
for learning in her students.

“Students do work very hard to obtain good 
grades in their coursework; I would like to 

Prof. Emily Nason
Director of Undergraduate Programs and 
Global Business Program

see them not only studying to fulfill course 
requirements, but also learning new things 
out of genuine curiosity.” 

Emily lives that vision and is an active learner 
herself. The whiteboard full of Japanese 
characters in her office reminds her not only 
of the characters, but also how learning new 
things can be a struggle for her students.

“As professors, we teach things we know 
well and can forget how difficult it is to learn 
them. Being a student helps me put myself 
into my students’ shoes and understand the 
learning struggles they face.”

Emily as Wife and 
Mother
“Family is very important to me; it is a 
constant source of inspiration which makes 
me a better person.”

Emily is happily married to Prof. Stephen 
Nason, and is a mother of two. “I knew 
Stephen when I was a student but I never 
took his courses. It was serendipity for us 
to meet again years later at an annual 
management conference during my PhD 
study. 

Despite coming from different cultures, 
Stephen and I are very compatible and we 

often have interesting conversations. I am 
extremely grateful to have two healthy 
children, Rachael and Locke. When I was 
younger I was kind of scared of babies 
(they drool and they can’t talk!), but having 
children helped put a lot of things into 
perspective and it has been a journey of 
personal growth. I learnt more about love, 
and realize that a lot of great things happen 
because of people’s willingness to give to 
others.”

Despite her tight work schedule, Emily 
spends as much time as possible with her 
kids who are 5-1/2 and 3 years old. She 
believes kids build positive characters from a 
young age through a trusting and supportive 
environment and learning about boundaries. 
“Seeing them grow and develop day by day 
makes me appreciate that nothing should 
be taken for granted.”

Main satisfaction of 
working at HKUST
Similarly, Emily’s main satisfaction of being 
a professor is seeing student develop, at a 
time when they are undergoing enormous 
change and growth.  

Emily believes her role is to make a 
difference in students’ lives. She hopes to 

Faculty 
Spotlight

Afterwords

Ronny Chung

Chitra Karamchandani

Bonnie Ng

The interview with Prof. Emily Nason made 
us believe that anything is possible when you 
put your heart and soul into it. She taught 
us the importance of being passionate about 
life and is as incredibly passionate about 
her work as she is about tending to her 
family. She also epitomizes the philosophy 
of being “a lifelong learner” by learning 
new languages and new hobbies despite 
her hectic schedule. We hope you are as 
inspired by this interview as we are!

help students know themselves better and 
have the confidence to pursue their own 
dreams and ambitions, not those dictated 
by society at large.“A university education is 
about building character and discovering the 
joy of learning; once students achieve this 
mindset, success and happiness will follow.”
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An Extraordinary Journey
Jason is an engineer by training and an innovator by nature. At the beginning of his career, 
he rose quickly through the ranks of Deloitte as a Global High Tech consultant. He traveled 
all over the world and his work provided him with access and insight. Gradually he came 
to realize that the introduction of mobile data would lead to a brand new ecosystem. 
With that in mind he left Deloitte in 2000 to start Cherrypicks. 

As the regional leader of the mobile marketing industry, Cherrypicks’ success lies 
in its strong belief in its own vision and instincts about the ever-changing IT 
environment. Cherrypicks has actively engaged in creating applications 
for clients including MTR, HSBC and LVMH. One of its many 
breakthroughs include, a recent application called iButterfly, 

which created a social boom in Hong Kong through its creative use of 
augmented reality (AR) and went on to attain multiple awards. Cherrypicks is also 
featured as a case study at the Harvard Business School (case #N9-807-106).

What is mobile advertising? 
Mobile advertising is the e-advertising shifting from 
desktop to mobile. 

Mobile infers mobility, a concept we should distinguish from phones. 
Mobile is growing in importance, whereas the concept of phones 
will become obsolete in the next five years, but not in a bad way. 
The functions of phone will be embedded into the smart devices 
we use, and it will be evident when we spend more and more 
time surfing and reading on devices such as tablets, and less and 
less on the phone. 

It’s about user experience. 

Cherrypicks is an UX (User eXperience) designer. UX is about 
having the best team of crew to design the application interface 
for clients. Since the interface is the only contact point you have 
with the end customer, it’s important that it delivers the message 
well. To achieve this goal, hiring many coders is not the best way 

How important is mobile advertising in  
Hong Kong? 
To live in Hong Kong is to live in a mobile haven. Let’s not deny how much we rely on 
our phones. Cellphone penetration in our city is at a whopping 210% and smartphone 
penetration is at 73%. This means that on average every person in Hong Kong has a little 
more than two mobile phones. We challenge you to find another city like Hong Kong. 

So if you are thinking of starting your own business, there is no better place than Hong 
Kong to venture into the realm of mobile business. More than anything, your experience 
and vision are unique to you. They’re yours and yours alone - hold onto them and don’t 
give up.

Hong Kong mobile phone users are 
subscribed to unlimited mobile data plans 55%B

U
Z
Z

smartphone users in Hong Kong use their 
phones to search every single day 56%B

U
Z
Z

Hong Kong’s smartphone owners use mobile 
apps while commuting77%B

U
Z
Z

users have noticed mobile ads on their 
smartphones78%B

U
Z
Z

Hong Kong’s smartphone owners use 
mobile apps while in the washroom 30%B

U
Z
Z

other facts 
about 
smartphone 
usage in HK5

How to measure success?
User engagement: How much time a 
user is willing to spend interacting with the 
interface tells you a lot. If you can engage 
a user for more than 2-3 minutes, you’ve 
already established your brand in his mind. 

Sustainability: You will lose customers over 
time but you will have new ones coming on 
board. The secret is to come up with new 
surprises with new offers, new features 
and new mechanisms. Develop customer 
loyalty by providing them with a fresh user 
experience every time. 

but rather hiring diversified human 
talent: film directors, stuntpeople, 
choreographers and so on, in order 

to design applications with the best user experience.

It’s about localizing.

Once business expands overseas, you can’t just 
copy and paste and hope success replicates 
itself. Users all over the world are different, so 
are their needs and considerations. Cultural 
differences must be taken into consideration 
– a Prudential advertisement featuring a 
piggy bank needed to be discarded 
in predominantly Muslim 
countries.

A decade ago, 
one man’s vision turned 

into reality with the start of 
Cherrypicks. Today his company 

has become a frontrunner in 
mobile marketing. Founder/ CEO, 

Jason Chiu speaks to Buzz.

?When is the time for 
Mobile Advertising?
Timing is everything, and now is the time. 
Mobile advertising is not a nice-to-have 
anymore. It is a NEED-to-have. For example, 
most Facebook users access it through 
mobiles; so really, its mobile application is 
the area where more consolidations should 
take place. In light of the founder and CEO of 
Facebook, Mark Zuckerberg’s recent struggle 
with monetizing Facebook mobile, we really 

wish we could reach out to him with the 
wisdom of Jason. Mark – you should 

really start reading Buzz!

Joyce Chiu & Maggie Lu

As mobile users, we are awake almost 
every second. The conversation with Jason 
definitely introduced a new dimension to our 
definition of mobile, where all innovation 
and action start. Knowledge aside, Jason’s 
charismatic personality and piercing insights 
into the e-Business market, add an honest 
justification to the growing significance of 
Cherrypicks. This is reflected in his personal 
motto, a quotation from the inventor and 
founder of Polaroid, Edwin H. Land: 

 “Don’t do anything that someone else 
can do. Don’t undertake a project unless 
it is manifestly important and nearly 
impossible.” 

We wish him all the best in the future and 
look forward to the new surprises he will 
bring with his next mobile application.

Afterwords

CommunicationsCommunications

The New Era of E-Business: 

MobileMobile

Jason Chiu 
Founder / CEO, 

Cherrypicks
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It all started in university some 15 years ago with an Information Technology class which sparked one man’s profound interest 
and enduring bond with IT. Now, transitioning from his post as Yahoo’s Asia Head of Search to the current E-commerce Product 
Director in Tencent, his contributions to the IT industry cannot be understated. IT Guru Samuel Pun speaks to Buzz about

The Beginning of Something New
Samuel Pun can be described as someone who is incredibly passionate about the industry; 
his blazing enthusiasm really came across as he spoke about the past, current and future 
IT generations. It all stemmed from his first class with Dr. Grace Au back in HKUST as 
an IS major, marking the beginning of a transformation. 

“I remember being taught by Dr. Au about the older generation of search engines, 
which were used in a directory format similar to the yellow pages but now everything 
has changed. In the present day, so many more user interactions have been made possible, 
such as blogs and Weibo. Suddenly there’s an overwhelming glut of videos and photos 
on the web, which can no longer be classified by categories. Yet this overwhelming volume 
of information also creates limitless opportunities, one of them is the birth of marketing search. 
However innovation does not stop here; it will only continue to grow better, stronger, and smarter.”  

In 1996, which was 
around the time I was 

starting to pursue an 
e-business career, the 

internet had just taken off and it was far from 
mature with its potential a long way from being 
noticed. However, after taking an introductory 
course in my freshman year, something about 
IS really captured my imagination. I still have 
nostalgic memories of a multi-media course I 
attended, exposing me to new horizons. We 
learned to produce interactive games and 3D 
products, which were really innovative and 
fun at the same time. My passion towards 
e-business gradually increased, and after 
graduation, I joined a telecommunications 
company and worked on interactive television.

It’s about pay services.

Many of the value-added services require some sort of fee. It is true that the basic 
services are provided free of charge, but it simultaneously promotes awareness and 
acceptance after the users have a positive experience of it. For example, Tencent’s 
multiplayer online games require surcharges if you want to buy additional features, 
obtain more virtual tools, weapons and accessories for your character. From my 
understanding, at least half of Tencent’s revenue is generated through pay services. 

It’s about user population.

Tencent’s WeChat, launched in 2011, has proudly announced that it had reached more 
than 100 million users as of March this year. The population growth was resulted through 
powerful offline marketing, and crossovers with celebrities from Mainland China and Hong Kong. Like hitting two birds with 
one stone, as a media platform, Tencent wants more people to use our services, whilst celebrities utilize WeChat to advertise 
and promote themselves. We all know how encouraging it is for fans if you can interact and chat with your favorite actors and 
singers, and WeChat provides you with this very opportunity. 

In China, e-commerce receives wide 
acceptance, and is still expanding. With 
the nation so large geographically, it 
is costly and risky for businesses to set 
up chain stores all over the country. 
Shopping in the brick-and-mortar 

setting is often time-consuming and 
inconvenient to consumers. This makes 

e-commerce a definite hit in the next few 
years. As compared to conventional stores, 

online stores can more easily achieve higher penetration rates. Together with 
quality after-sales services and efficient logistics, more and more consumers 
will choose to buy goods on the internet.

Having that said, we must also take into consideration the difficulties small 
scale companies might face in operating such an all-rounded selling service. It 
requires spacious warehouses for storage, online payment system mechanisms 
that embrace B2B, B2C and C2C services, as well as logistics support and 
all sorts of customer services. The total cost will be very high and it will take 
a long time before the business breaks even. Hence, it can be seen that in 
the coming five years, China will be left with a handful of big players in the 
e-business field who will survive and dominate the market.

The New Era of E-Business:   
B2C E-Commerce

How

Afterwords

Ronny Chung & Charlmaine Tang

Samuel is an energetic and young expert in 
e-commerce. We truly thank him for coming 
back from Shenzhen to attend the interview! 
This is an exceptionally fruitful and significant 
interview, from which we have learnt a lot 
about the e-commerce industry and also  
the working culture in Mainland China. We 
hope that you will also gain more insights of 
this field after reading this article!

From a macro industrial view, the first thing that must be highlighted is that the disparity 
gap between China and the United States is getting smaller and smaller. A few years 

ago, there was at least a 3-5 year gap in technological advancements and the 
level of sophistication, which is almost imperceptible now. Very often, after the 
US has developed a new technology, it takes China a mere 6 months to produce 
an equally good quality product, but with much lower cost. 

Moving on to the company view, Tencent is definitely a fast growing company, and 
resembles the old Yahoo. Tencent not just concentrates on its breadth of products, 

but also continuously improves its depth and perfects the user experience. Like Yahoo, 
it has developed a profound range of services, from email, search, QQ, to anything you 

can think of. However of course, there are many similar alternatives produced by other 
competitors, and this fierce competition is also a distinctive feature of the market. 

    

What are the 
distinctive trends in the 
China e-commerce market 

compared to western 
countries? Does Tencent 

draw any parallels 
with Yahoo?

does 
Tencent sustain its 

profits and development 
with so many services 

provided free of 
charge? 

When will 
e-commerce prosper 
in China, how do you 
foresee its future 
in the coming five 

years?

Why
did you choose 
to work in the 

e-business 
field?

Edited by Joyce Chiu

24

Samuel Pun 
Product Director, 

Tencent
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Realizing a vision in the Dialogue 
in the Dark Social Services 

Project

Caring and sharing in the Caritas 
Hong Kong Social 

Services Project

Striking Silver in the CFA Institute 
Research Challenge!

Another Gold in the HSBC/ McKinsey 
Business Case Competition!

Gold in National Finals and won 
the tickets to International 

Finals in Paris

Formulating the 
marketing strategy for the Pernod 

Ricard Responsib’ALL Day 

Double Gold in the Henkel 
Innovation Challenge!

Another Gold for Team HKUST 
in the Ernst & Young Academy 
- CSR Challenge!

Team HKUST Going for Gold 
in the Asian Job Express 

Business Contest!

Caritas Social 

Services Project

HSBC / Mckinsey 

Business Case 
Competition

Pernod Ricard 

Responsib’ALL DAY

Asian Job Express 

Business Contest

This year saw the London Olympics, as a shining example of 
sportsmanship. Like those fine young men and women who competed 
this year, HKUST Business School had more than its fair shares of 
victories and is proud of all of our students who represented us in 
external competitions and social responsibility projects for getting 

out there and doing their best.
CFA Institute - 

Research Challenge

Ernst & Young 

Academy -  

CSR Challenge

A knockout in the CosmoGIRL! 
PROJECT CG!

Henkel Innovation 

Challenge

Cosmo Girl! Project CG

L’ oreal Brandstom 
International 

Marketing Award

Dialogue in the Dark
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Peer 
mentors 

from cohort 
community

FACULTY 
ADVISORS & 
Pre-major   
counselors

* Assigned to your cohort 

* Walk students through 
major selection and help 
them understand program 
requirements

* Advice on academic & 
personal issues

* Tackle non-academic 
issues, such as student life 
experience

So many changes occur in our study life when 
we move from high school to university. 
Adapting to a new environment, the campus 
culture, and even the way of studying can 
be daunting!!  But don’t worry too much! 
As students of HKUST Business School, we 
all enjoy “360° support” in the form of 
academic advising and counseling services. 
Elaine Tam, Assistant Director of Academic 
Affairs and Advising Team of HKUST Business 
School,  shares with us how her team supports 
students’ learning and university life. 

What service do we 
provide for students?
“Our goal is to guide students to make full 
use of all the resources provided by the school 
and university and help them explore and 
develop their interests. We are here to provide 
individual support and help them achieve a 
positive learning experience.”

It is no surprise that Year 1 students usually 
seek help with major selection, then exchange 
program decision. Students want to know 
where to go, what the requirements are, and 
how to transfer credits from the exchange 
university.

Senior year students, however, are usually 
more concerned about their career paths.  
“Student Development & Career Services 
Team provides full support in advising 

students how they should plan for their 
career. Students can prepare for their 
studies and careers through our seminars 
and workshops.”

Fresh students, 
Fresh parents!
Not only students need to adjust to the new 
stage of life, their parents likewise need to 
adapt to the changes! “It is not unusual for 
me or my colleagues to receive a telephone 
call or email from parents asking questions 
about their kids.” From Elaine’s experience, 
bringing the parents and students together 
face-to-face eases most problems.  She said 
that it is surely one of the most effective ways 
for parents and children to find a mutual 
understanding of each other.

your navigator

Your coach at HKUST!
Elaine revealed that sometimes the counselors 
are not just counselors but also life coaches for 
the students. “There’s once an outstanding 
student having difficulties in adapting to the 
challenging university environment. After a 
heart-to-heart talk with the student and his 
parents, we found out that he had lost his 
self-esteem due to unsatisfactory academic 
results. We had several meetings with him to 
guide him to gain back his confidence. Our 
friendship continues even after his graduation 
and I am so delighted to know that he is 
now having a bright career.” Elaine said that 
building trust and friendship with students 
is important when coaching students. This 
enables them to understand their issues from 
different angles and solve their problems in 
a better way.

Remember to be true to 
yourself, think about your 

interests seriously and 
stick to what you 
want to do. 

Don’t be shy!  
We welcome any personal 
questions: from family 
issues to even love affairs! 

Making an appointment is 
recommended to ensure 
your counselor is available.

Be PROACTIVE and take 
the initiative to reach out to 
various resources offered by 
the university!

Tips for 
students

1 2

Pre-major counselors

Student Development & Career Services Team

Career 
counselors

Major 
selection 
exercise

FACULTY 
ADVISORS 
& Major 

counselors
3 54

* Deal with academic issues 
related to your selected 
major programs

* Help set career goal

* Facilitate job hunting

* Organize information 
sessions for students to 
understand more about 
different major programs 
in terms of career 
prospect and academic 
requirements

Text by Clarence Leung & Arthur Tong

Buzz - Aug 2012HKUST Business School

13 14



Solow Cohort
University isn’t solely about academic 
achievements; it is also part of personal 
development. Developing new friendships 
and becoming more open-minded are 
key factors for personal growth; these 
values are reflected upon Robert Solow, 
the Nobel prizewinner who developed the 
economic growth model. Solow’s vision 
is to have an adventurous university life. 
After all, adventures embraced together 
will ultimately lead to stronger and more 
significant growth in you.

Becker Cohort
Gary Stanley Becker was one of the first 
economists to branch into sociology and 
family organization. From his works the motto 
“Together we stand” was derived. These 
words exemplify the cohort’s core value: to 
stand by each other no matter what the 
circumstances. Our vision is to bring together 
a united family and a network to cement your 
future in the business world. Beckerites learn 
together, grow together, have fun together 
and form lasting bonds.

Patricia YU 
Year 2, BBA  
(Operations 

Management)

Chris SEILER 
Year 2, BBA 

(Global Business)

Joey LEE 
Year 2, BBA 
(Operations 

Management)

Rachel CHAN 
Year 2, BBA 
(Marketing)

For the past two years, the HKUST Business School has 
established ten cohorts that welcome students from a 
wide range of backgrounds. Throughout the semester, 
the cohort community, hosted by seniors, hold a range 
of events that bring people together in a very relaxed 
and carefree way. This enables students to build strong 
networks, learn about and adapt to different cultures, 
and take a less academically orientated path to enhance 
the university experience. 

Each cohort has its own values and personality, and we 
hope that you find yourself relating to that persona to 
find and achieve a less academically orientated way of 
learning through these fun, enriching cohort activities.

Edited by Ronny Chung

Stepping into a new phase of our lives, 
we all need a group of people that we 
can rely on for support.

Community
COHORT
Business

Nash Cohort
Nash cohort gives its members a sense of belonging, friendship, 
and an enriched academic life. Through fun and diverse 
experiences, it helps students transit to the next stage of their 
lives and build connections between juniors and seniors. Our 
values are inspired by John Nash, who overcame sometimes 
seemingly insurmountable challenges to achieve brilliance 
and a “beautiful mind”. We believe the Nash members are 
passionate about everything they do, persistent enough to 
achieve their goals and will look past differences in order to 
be a united community. 

Alberta LOWE 
Year 1, BBA

Lukas ROTH 
Year 2, BBA 

(Global Business)

Kimmy LEUNG 
Year 3, BBA 
(Economics)

Thierry WONG 
Year 2, BBA 

(Finance)

Lucas Cohort
“Transformation Pursuits Better 
Future.” The Lucas community 
is named for Mr. Robert Lucas, a 
Nobel Laureate in Economics in 
1995. His life philosophy inspires 
us to be determined, versatile 
and ready to adapt to any 
situation. Whenever challenges 
come, Lucasians will always 
adjust and adapt themselves 
to overcome the difficulties. We 
have a vision that Lucasians are 
going to distinguish themselves 
from academic-oriented students 
to be all-rounded, challenge 
seeking risk takers.

Jordan CHAN 
Year 2, BBA 
(Information 

Systems)

Sam NG 
Year 2, BBA 
(Professional 
Accounting)

Tinnie BEH 
Year 2, BBA 
(Professional 
Accounting)

Ash WONG 
Year 2, BBA 
(Operations 

Management)

Siki WANG 
Year 1, BBA

Ted NAIDU 
Year 2, BBA 
(Marketing)

Bob QIAN 
Year 2, BSc 

(Economics & Finance)
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Krugman Cohort
Once, Paul Krugman advocated international trade. 
From barter to trade, from regional to international 
trade; trade has played a significant role in the making 
of a more prosperous world. Business leaders should 
be embracing the underlying spirit of trade and 
globalization. We envision ourselves to give; to 
receive; to embrace and share cultural differences; 
and to make the world a better place to live and to 
do business in. “Embrace differences, Stand upon 
the world.”

Merton Cohort
“Creativity is what keeps me alive.” Robert Merton received 

the Nobel Prize in Economic Science for his innovative evaluation 
model about derivatives. To follow the tradition, we, Mertoners, 

prefer to think out of the box, break away from our comfort zones, 
explore all options and shape the future in a bid to find a ‘better 

individual in ourselves’. Hence, the Merton motto - “Change, we can! 
We are Merton!”

Venise CHAN 
Year 3, BBA 
(Economics)

Sampson WONG 
Year 2, BBA 

(Finance)

Cherrie HUI 
Year 2, BBA 
(Professional 
Accounting)

Navid RASHID 
Year 2, BBA 
(Operations 

Management)

Ostrom Cohort
Our cohort aims to carry on Elinor Ostrom’s belief that 
individuals should work together to maintain a long-
term sustainable cycle for resources in the society. To 
achieve this goal, we need to establish mutual trust 
among the community. In Ostrom, our cohort members 
put behind their self-interest and work hand in hand 
together to build a strong and sustainable cohort in 
HKUST.

Jasper YIP 
Year 3, BBA 

(Global Business)

Jessica CHAU 
Year 2, BBA 
(Marketing)

April LEUNG 
Year 2, BSc 

(Quantitative 
Finance)

Ethan TAI 
Year 2, BBA 
(Economics)

Arthur TONG 
Year 2, BBA 

(Finance)

David LAW 
Year 2, BBA 
(Marketing)

Kenneth WU 
Year 2, BBA 
(Information 

Systems)

Luisa RUSSWURM 
Year 2, BSc 

(Economics & 
Finance)

Tinbergen Cohort
Tinbergen members adjust 
themselves and find equilibrium 
among dynamic environments. 
With versatility, they can deal with 
life, study and other challenges 
effectively. Represented by 
chameleon, Tinbergenians find a 
comfortable balance in dynamic life, 
grow and exceed even their own 
expectations. Work hard, play 
hard and grow sustainably. 
Tinbergenians believe 
achieving equilibrium is 
vital to all aspects of an 
individual’s life.  

Clarence LEUNG 
Year 2, BBA 
(Professional 
Accounting)

Rafae SHAIKH 
Year 2, BBA 
(Professional 
Accounting)

Jessie MA 
Year 2, BBA 
(Professional 
Accounting)

Ritchie SUN 
Year 2, BSc 

(Quantitative 
Finance)

 
Granger Cohort

Sir Clive William John Granger, whose Time Series 
Theory gained him a Nobel Prize, advises to “set 

your eyes on the STARS”. His theory suggests that 
temporary dynamics have little long-term effect. 

Building on this, we want future Grangerians to  
develop the ability to see the bigger picture by 

challenging themselves and being ambitious. 
We would like to see this cohort 

develop into humble leaders who 
serve others and help forge links 
within the community with their 
eyes on the bigger picture.

Christy HON 
Year 2, BBA 
(Economics)

Serene YIP 
Year 2, BBA 

(Global Business)

Anna TSE 
Year 2, BBA 
(Information 

Systems)

Joe MARK 
Year 2, BBA 
(Economics)

Friedman Cohort
“Discover yourselves. Express yourselves. Free yourselves 
from the constraint that is conventionalism.” Largely driven 
by his liberal nature and passion for promoting freedom, 
Milton Friedman played a key role in the revival of classical 
liberalism in the 20th century. Members 
of the Friedman cohort strive to carry 
on his spirit by freeing themselves from 
the constraints of conventionalism. We 
expect all members of Friedman to be 
vocal about what they believe in, to 
become divergent thinkers, and truly 
innovative and pioneering business 
leaders of the future.

Joshua CHAN 
Year 2, BBA 
(Marketing)

Karen KO 
Year 2, BBA 
(Operations 

Management)

Kevin YUEN 
Year 2, BBA 
(Marketing)

Adery OH 
Year 2, BBA 
(Professional 
Accounting)
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Be

Be

Don’t  
be 

predictable
Never be predictable or talk about something 
that the audience already know. As a public 
speaker, you are here to change people’s 
mind and make an impact on people with the 
element of surprise. People are more likely to 
remember your speech if you have a story that 
is unexpected. Being interactive by inviting 

questions also helps 
people understand 
the topic under 
discussion.

entertaining
Audience expect to be entertained. A long 
and dull speech will see people switch off. 
Having a sense of humor not only arouses 
audience’s interest, but also makes the 
speech more impressive! Philip shared 
with us that the President welcomed Dr. 
David Li, the Chairman of East Asia Bank, 
with one humorous sentence during The 
Bank of East Asia Donation Presentation 
Ceremony, “I just came back from the US, 
and this is a wonderful excuse to see a dear 
friend, especially one who comes with a 
cheque”. This created a happy opening and 
the audience will easily remember that The 
Bank of East Asia lends its support to the 
University.

confident
Confidence is a must for a good speaker. You 
need to give the audience the feeling that 
“I own this stage!” but you should never 
take the audience for granted. Before you 
start to deliver a speech, you should get 
everyone’s undivided attention. Sometimes 
silence is much more powerful than words. 
Also show them you are confident!  How 
to be confident on stage? “Practice makes 
perfect!”

1 2 3
Set an appropriate tone
The tone differs when it comes to different 
occasions and a writer must research the 
audience to find the most appropriate tone. 
At first glance, you may find the topic “Global 
Tertiary Education Developments” official and 
boring. However, Prof. Tony Chan started 
the speech in a casual tone by telling the 
stories of himself and Prof. Hamilton of 
Oxford University.

We discovered in Nanjing just how much we 
have in common, although we were born 
in two separate countries on two separate 
continents. We are both scientists, both 
educated during our young years in our home 
country, went to the US for higher education, 
stumbled into academic administration and 
even joined Yale University as fellow faculty 
members.

This led audience in listening to the stories 
of Oxford and HKUST and their views on 
“Global Tertiary Education Developments”.

Tell a story
Watch for the keywords when coming 
up with a speech. To captivate audience’s 
interest, you must look at the topic from their 
point of view. In the forum, the audience 
are education officials, secondary school 
principals and teachers and they expect to 
know more about how Oxford and HKUST see 
“Global Tertiary Education Development”.

And now in closing, I offer a story Prof. 
Hamilton told at his installation last October. 
He said that two hikers were being chased 
by a bear. One of them quickly put on his 
sports shoes. The other told him not to 
bother, because he could never outrun the 
bear. But his friend said: “I don’t have to 
run faster than the bear. I only have to run 
faster than you.”

Telling audience the vision of HKUST through 
stories is much more effective than just 
straightly delivering the factual information.

Keep it short & sweet
First of all, make sure you stick within the 
time limit of the speech if there is one. Then, 
the three key things to bear in mind are to 
keep it brief, make it light-hearted and use 
repetition as a technique to create an impact 
on the audience.

Well, ladies and gentlemen, at HKUST, we 
want to run faster than the bear, and that’s 
why I hope one day we will catch up to old 
Oxford. I just hope it won’t take 900 years. 
Thank you.

After reading the speech delivered by the 
President of the HKUST, the message lingers 
in your mind with a meaningful number.

for 
speech 
writingTips

3
Philip used one of the speeches he wrote for the President as an example to illustrate the useful 
tricks of public speaking. In the speech of “University of Oxford – The Hong Kong University of 
Science and Technology Presidents Forum on Global Tertiary Education Developments”, you will 
easily find Philip is using the following tips in his writing: 

Public speaking is essentially an art of informing, influencing or even entertaining audience. 
Not only government officials need to speak publicly, students also have many chances 
to speak in front of professors and classmates for coursework presentation! It is 
therefore important for us to master public speaking skills.

Communication is all about impact
Whenever we give a speech, we need to think about “why should the audience listen to 
you?” and we should tell them what they want to know. The whole point of a speech 
is to influence people in their thinking or action. It’s all about impact.

Cybi Mok & Kelly Lui

Through such an inspiring interview, we can 
feel how passionate Philip is about speech 
writing. He has taught us how to master 
the art of public speaking and we hope that 
we can both be successful public speakers 
like him one day!

Afterwords

(British Economist)

Barbara Ward

“A public speaker is a 
salesperson who seeks to 
change people’s mind and 
influence their behavior.” 
Philip Yeung 
Senior Communication Manager,  
Public Affairs Office 
HKUST

As an expert in English and speechwriting, Philip 
Yeung, the speechwriter for Prof. Tony Chan, 
the President of HKUST and many Hong Kong 
leaders including the Financial Secretary and the 
Secretary for Financial Services and the Treasury, 
shares with us the winning tips of making an 
impressive speech.Buzz Classroom

Public SpeakingPublic Speaking

A public speaker I admire

Barbara was an economist, a writer and a lecturer 
interested in problems of developing countries. She had 
been a frequent public speaker since graduating from 
college. By the late 1960s, she had already delivered 

lectures in places like Canada, Ghana and India which had gained her international 
respect. “Barbara was a captivating speaker elegant in speech and logical in presentation. 
She carried the audience along by her passion and encyclopedic knowledge. And she 
did so without a script.”

Tips
3 for 

  speechmaking
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Flying a plane has been my dream ever since 
I was a kid. I love challenges. When you’re 
up in the air, you are faced with numerous 
challenges that require immediate response 
to prevent an accident from happening. 

Recently, my dream came true! I received 
a scholarship from Air Cadet and started 
a magical three week gliding journey 
to Auckland, New Zealand. Not bad for 
someone who had never even driven a car 
before, not to mention piloting a glider! 
Though I had been taking aviation courses 
since 2005, I knew only the theory, and here 
came the golden opportunity to realize 
my dream by putting all the theories 
into practice! 

Flying alone…
The first solo flight marks an 
incredible milestone for all 

pilots, mine was no different! When I was 
preparing to fly for the 7th flight with my 
flight instructor, he suddenly jumped out 
of the glider!! I was shocked, yet I was not 
scared. I already had full control of the glider 
in my previous practices, and my instructor 
was standing by in case of any emergency. 
Feeling confident in my ability to do a solo 
flight, I breathed deeply and took off! I 
was so thrilled. The flying lasted for just a 
few minutes yet it’s a flight that I’d never 

forget. After I landed safely, 
my instructor ran into me 

and gave me a hug, 
“Good Girl! You have 
made it a good flight!” 
To my surprise, he was 
even more excited than 

me!

If you think HKUST doesn’t 
have a multicultural student 

atmosphere, think again! In 
March, the ever-expanding 

South Asian community at 
HKUST decided to celebrate The 

Festival of Colors (Holi), a Hindu 
festival which celebrates the arrival 
of Spring. 80 of us gathered near 
the beach in Sai Kung ready to 
have some fun! 

Holi is all about colors! Blue, 
red, green, yellow, pink…we 
showered each other with a 
rainbow of colored powders! 
We also chased each other, 
trying to crack eggs on others’ 
heads. Some of us had a 

Family away from home
I am an ethnic minority in this city and at 
HKUST. Before I came here, I thought it would 
be difficult to retain my traditions and culture. 
But HKUST proved me wrong! My friends back 
at home could not believe I was celebrating 
Holi in the same wild way as them! The 
South Asian community has been 
my second family 
and home from the 
start! In fact, it has 
made me appreciate 
and value my culture 
and traditions all the 
more. The community 
comprises a diverse 
group of students, 
and we don’t even necessarily share the 
same traditions. Yet we can embrace what 
we have in common, whether it is through 
music, movies, or even cricket. Also, the 
success of this Holi celebration proved that 
we are not defined by our nationalities, rather 
by our passion for life and an open-minded 
attitude! 

Text by Chitra Karamchandani

I believe I can touch 
the sky
“Practice makes improvement, perfect 
comes from experience”, this is the motto 
that my instructor taught me. I am truly 
inspired and convinced that the only 
way to achieve anything 
worthwhile is through 
experience. My interest in 
the aviation industry has 
now grown even stronger. 
Undergraduate life is not 
only about internships and 
study; pursue your dreams by 
grasping opportunities when they present 
themselves to you.

Text by Charlmaine Tang

more dangerous 
weapon: water 
guns! 

Within an hour, 
everyone was 
drenched! It was 

such a funny sight to 
see and some of us could 

barely be recognized under all the colors on 
our faces! Blasting our favorite Indian tunes 
on the stereo, we danced the afternoon 
away. Then we had a delicious Indian lunch 
and a drink called Bhaang; made especially 
for this occasion! The whole area was a 
rainbow of bright colors and my hands were 
still in pink with color days after the festivities.  

An international affair
You are probably aware that HKUST is a 
multi-cultural campus, but maybe not 
to this extent! Malaysians, Sri Lankans, 
Bangladeshis and even Koreans, joined us 
in the celebrations. This is what made this Holi 
so much more special and memorable! It was 
great to see people of different nationalities 
enjoying my culture with equal enthusiasm. 
For a few hours, we took time out from 
our busy university lives to enjoy ourselves 
to the fullest. 

Mavis Tsang  
Year 3, BBA (Operations Management)

Unmesh Rajendran 
Year 2, BBA 
(Marketing)

Inspired by dance videos on YouTube, I became 
interested in dancers’ abilities to execute 
precisely skilled movements.  Now, having 
accomplished these moves and more, I 
have come to the realization that dance 
is so much more than just technique. 
Dance is about moving in sync with the 
beat, expressing 
and sharing 
your emotions 
to enrapture 
audience.

With The Team
Dance is also about teamwork: everyone 
must work together for a good performance.  
To become more skilled as a dancer I joined 
the HKUST Dance Society, one of the largest 
in Hong Kong. Each session is crowded and 
packed with dance enthusiasts.  We always 
ask teammates for feedback and advice; 
we support each other in everything.  The 
various Schools we belong to (Business and 
Management, Engineering, Science) do not 
create a barrier.  Our diversified knowledge 
and background in fact generate more 
interesting conversations when we exchange 
ideas.  Two months after joining the society, 
I was honoured to be selected to participate 
in the Joint-U Mass Dance as part of the 
freshman team and that marked another 
milestone in my dancing life.

Flight on Stage
I shall never forget the 2012 Annual 
Performance!  The effort that everyone put 

in was tremendous. Being able to dance 
and seamlessly combine jazz, hip-hop and 
contemporary styles into one dance was no 
easy feat!  I was particularly nervous about 
a special move that I had  practiced to thrill 
the audience.  As we began our performance, 
emotions swirled in the heavy atmosphere as 
we channeled all our hours of practice into 
those few significant moments, holding an 
audience of eight hundred spellbound with 
our passion for the dance. With my heart 
pounding, the moment came where I had 
to execute my signature move.  My arm rose 
to lift my partner up in the air.  Time seemed 
to slow down as I ran through the range of 
emotions I was feeling, from anxiousness to 
determination, concentrating on my 
partner balancing on only one of my 
hands. Success! Cheers of exhilaration 
from the crowd came in waves over 
the stage, in a sharing of emotions 
that we had only dreamed about.  We 
burst with pride, crying as the finale 
came to a close, congratulating and 

praising each other on our amazing 
achievement.

The Next Step
Our greatest strength comes from 
our willingness to work tirelessly 
and improve as a team.  The bond 
that we have with each other is 
unbreakable; the sense of belonging 
encompasses every member.  My 
team members and I look forward 
to the next Intra-Varsity Dance 
competition with an aim to win.

Text by Beverly Nam

Ryan Tang 
Year 2 BBA 
(Marketing)

In Sync...

beyond
my life

UST

A Splash of 

Color & 
 Fun!

Flying high in Auckland! 
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