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From the Dean
The start of the 2012-13 
academic year has been one 
of our most eventful ever, 
and the high level of activity 
and energy on campus 
attest to the School’s 
vibrancy and forward 
momentum.

We launched the new four-year curriculum and 
welcomed a double cohort of 1,600 students, which 
involved a huge amount of planning and preparation 
by our staff. I would like to welcome the new 
students and thank all staff involved for their hard 
work.

On curriculum matters, we unveiled plans for new 
innovative programs that have a strong international 
bent, the World Bachelor of Business and two new 
full-time pre-experience MSc programs. 

The emphasis on international education reflects our 
growing status as a global centre for excellence in 
business and management education. We continue 
to rank highly, with the Financial Times recently 
ranking the Kellogg-HKUST EMBA once again 
Number One in the world.  Our research is also 
making an impact, with Prof J T Li recently awarded 
a best paper by the Academy of Management, and 
Prof Albert Ha appointed Department Editor of the 
prestigious Production and Operations Management 
journal.

The start of the new academic year is very 
productive and I look forward with confidence to a 
great year for the School.

Leonard Cheng
November 2012

The Kellogg-HKUST EMBA has been 
named best in the world for the fourth 
year in a row by the Financial Times.

The ranking is based on a variety of 
factors and our EMBA did particularly 
well in fulfilling graduates’ goals for 
taking the program and the diversity 
and work experience of students.

“To have been consistently 
recognized as the world’s No.1 is a 
truly remarkable achievement for a 

On a Winning Streak:
EMBA Best in World Again

program that is less than 15 years 
old,” said Prof Tony F Chan, President 
of HKUST. 

Dean Leonard Cheng said the ranking 
reflected the quality of the program 
and the academic staff, as well as 
the commitment by both schools 
to equip students with cutting-edge 
management knowledge and skills 
so they can meet the challenges of 
today’s rapidly evolving world.
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“Our goal is not to achieve high 
rankings,” he said. “It is our belief 
that as we continue to pursue quality, 
excellence and innovation, top 
rankings will follow.”  

The current ranking was based on 
surveys of 2009 graduates, who 
saw their salaries increase by 42 per 
cent three years after graduation to 
US$465,774 per year, the highest of 
the 100 EMBA programs surveyed. 
The graduates came from a wide 
variety of industries, had an average 
14 years of working experience before 
joining the program, and were of 14 
nationalities.

Prof Vidhan Goyal, Academic Director 
of the Kellogg-HKUST EMBA, noted 
that this diversity was a key to the 
program’s success.  “The learning 
environment that results from this 
diversity is highly stimulating,” he 
said.

“A Cap-and-gown Achievement”, p.3



2

News

The Business School has entered 
into a unique partnership with the 
University of Southern California (USC) 
and Bocconi University in Italy to 
provide undergraduate students with 
the opportunity to earn three degrees 
from three universities over four 
years.

The World Bachelor in Business (WBB) 
program requires students to live and 
study at all three places and thus gain 
a truly global understanding of the 
business world.

Students spend the first year at 
USC, the second year at HKUST and 
the third year at Bocconi University 
in Milan. They can select where to 
spend their final year.

“This unparalleled three-continent 
learning experience aims to equip 
students with a global vision based on 
knowledge about the economics and 
businesses of three major continents, 

Three Continents, Three Universities, Three Degrees
and important qualities demanded 
by an increasingly globalized world,” 
Prof Leonard Cheng, Dean of HKUST 
Business School says. 

“We have been exploring and 
developing new learning experiences 
to meet the needs of the global 
marketplace, and I am very happy that 
after years of planning and preparation, 
we have brought this pioneering 
WBB to life. With our commitment to 
innovation and collaboration with our 
partner universities, I am confident 
that we will make the WBB a success 
and open up a new approach for 
global business education.”

The program will offer business 
and legal courses with a regional 
emphasis so students gain an in-
depth understanding of the nuances 
of doing business in different global 
environments. All courses will be 
taught in English and there will be 
opportunities to learn Chinese, Italian 

or another European language.

The WBB was officially launched in 
Italy on October 12 with a roundtable 
discussion on what it means to be a 
global university, how the participating 
universities had overcome challenges 
to globalizing, and the role of 
partnerships and technology in 
globalizing higher education. The 
roundtable was attended by Prof 
Elizabeth Garrett, Provost and Senior 
Vice President for Academic Affairs at 
USC, Dr Eden Woon who is HKUST’s 

Vice-President for Institutional 
Advancement, and Prof Andrea Sironi, 
Rector of Bocconi University. Prof 
Cheng and WBB Program Director 
Prof Angela Ng of HKUST Business 
School also attended the event.

The application process for the first 
intake of 45 students to the WBB has 
started and classes will begin in the 
fall of 2013. More information about 
the program is available at: www.wbb.
ust.hk.

Mr Zhang Ruiman, the founder and 
CEO of the high-powered firm Haier 
Group, visited HKUST during his first 
trip to Hong Kong and spoke on the 
secrets of his success.

Haier is the world’s top home 
appliance maker and one of the top 
10 most innovative companies in the 
world according to Newsweek. Mr 
Zhang, who founded his company 

in Qingdao in 1984, titled his talk 
“Successful Enterprises Move with 
the Times”.

Innovation is at the heart of his 
management philosophy and Haier 
has put it into practice with a novel 
management structure.

The company has 80,000 employees 
who are grouped into a closed-loop 

network of multiple nodes, with each 
node comprising self-organized units 
of about 2,000 people. This underpins 
one of Mr Zhang’s other secrets of 
success, which is to put people first.

Mr Zhang stressed that in a world that 
is ever-changing, companies needed 
to constantly update themselves, be 
innovative and move with the times if 
they were to succeed.

A Haier Place of Innovation

The Business School welcomed 
nearly 1,600 first-year undergraduate 
students in September with a slate of 
activities and outreach to make them 
feel part of the School’s community.

The huge intake encompassed a one-
off “double cohort” of students to 
both three- and four-year programs, as 
Hong Kong universities transition to a 

Double the Welcome for New Students
standard four years of undergraduate 
education.

Students attended orientation sessions 
on the School’s flexible curriculum 
structure and comprehensive advising 
system, as well as a School welcome 
and induction. 

Orientation activities, including 

team-building, were organized by 
the student leaders of our Business 
Cohort Community (BCC).

The BCC is a non-academic initiative 
which aims to help develop kinship 
and inclusiveness among students. 
There are 10 cohorts, each named 
after an Economics Nobel Laureate, 
which are led by student leadership 
teams who receive leadership 
coaching and guidance from the 
cohort faculty advisor Prof Karen Lee, 
and support from staff facilitators.

“The innovation in the BCC is the 
idea of School-student partnership. 
Senior students are groomed and 
empowered to be leaders to provide 
peer support and foster a sense of 
belonging in new students, particularly 
those in the four-year curriculum who 

are one year younger than their three-
year counterparts.” says Prof Emily 
Nason, Director of Undergraduate 
Programs.

The orientation activities were a great 
success and new students are now 
well settled in their learning routines 
at the School. Prof Nason thanked all 
those who made the orientation and 
BCC a success and wished all new 
students a fruitful journey at HKUST.

“Everyone involved in BCC have put 
in a lot of effort.  We would never be 
able to do this without the inspiration 
from faculty advisor Prof Karen Lee, 
the hard work of facilitators, and most 
of all, the dedication and teamwork of 
the student leadership teams, and the 
enthusiastic participation of the new 
students.” she says.



3

EMBA

A World Class Cohort

Cream of the Mainland Executives

One of the attractions of doing an EMBA is the 
opportunity to work with executives from different 
industries and places. For the 14th class of the KH-
EMBA, the program has been truly a window on the 
world.

The 59 graduates hold 20 nationalities between 
them, from Australasia, Europe, Central America and 
North America. They work in such diverse locations 
as Iraq, Russia, China, India and Japan.

The broad mix of people supports one of the key 
aims of the program, which is to help participants 
develop their global vision, as well as their executive 
capabilities and passion for business.

“These outcomes are the result of collaborative 
efforts that occur at two levels,” Dean Leonard 
Cheng said in a congratulatory message to the 

graduates. “One is the joint 
collaboration between the Kellogg 
School and the HKUST Business 
School to deliver the highest-
quality content from world-class 
faculty.”

“The other is the collaboration 
and exchange that occurs among 
our EMBA students, an elite 
group of professionals from 
diverse industries and cultural 
backgrounds.”

Dean Sally Blount of Kellogg said the program, 
coupled with the graduates’ own efforts, equipped 
them to seize the opportunities they faced.

“The collaborative efforts of HKUST and Kellogg 

A Cap-and-gown Achievement
Graduates of the Kellogg-HKUST EMBA and HKUST EMBA for Chinese Executives celebrate their 
hard work and achievements.

More than 70 alumni of the HKUST EMBA for 
Chinese Executives program returned to the campus 
recently for a three-day “homecoming” module.

The module featured lectures to help alumni keep 
their skills and knowledge up to date. These included 
a session by Prof Matthew Krepps on “From 
Business Strategy to Marketing” and another by Prof 
Perry Chou on “Scientific-selling Methodology”.

The homecoming module also provides alumni with 
an opportunity to renew friendships, make new ones 
and relive their study days, and it has become a 
regular feature of the HKUST EMBA program.

More than half of the 52 graduates held “C-level” 
positions such as chairman, president, CEO, 
managing director, director founder and general 

manager. They came from industries 
as diverse as financial services, 
telecommunications, real estate, 
media, education, commerce and 
pharmaceuticals. Most of the rest 
were also core management team 
members.

The HKUST EMBA for Chinese 
Executives program is targeted at 
Chinese senior executives in Greater 
China and overseas. It offers them the 
School’s world-renowned training over 
16 months.

 “It is encouraging to see the steady growth of the 
program and the expanding alumni body, which 
now comprises around 300 alumni in total,” Dean 
Leonard Cheng says. 

“The program has not only nurtured high caliber 
Chinese executives, but also brought these current 
and future leaders of the region together. They 
will form a network of enlightened talents, which I 
am sure will make a positive impact on the wider 
world.” 

The graduation ceremony for the HKUST EMBA 
Class 2010 was held in June and Mr Barry Cheung, 
Chairman of the Hong Kong Mercantile Exchange 
and the Urban Renewal Authority, was guest of 
honor.

Senior executives from a wide range of industries in 
Greater China and Asia formed the bulk of this year’s 
HKUST EMBA graduating class.

Homecoming is a Learning Experience

have provided an exceptional education and access 
to an unparalleled, global network,” she added.

The “KH-14” graduation ceremony was held in June 
and the keynote speaker was Mr Ronnie Chan, 
Chairman of Hang Lung Properties Ltd.
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Master’s Programs

Fresh and recent graduates with clear career goals can take a big leap towards reaching them with two new Master’s 
programs that offer the knowledge, skills and international exposure needed to operate in a global environment.

Getting a Head Start

The first HKUST MBA entry to the renowned Cranfield 
MBA Regatta in the UK saw our team come in a 
respectable 5th out of 28 entries.

The HKUST MBA Sailing Club was formed a year ago by 
a group of sailing enthusiasts, who have also participated 
in sailing events in Hong Kong and Thailand. 

The team at Cranfield comprised five current full-time 
MBA students and one alumni, and they came from 
five different places (Switzerland, Italy, Israel and Hong 
Kong). Their varied backgrounds meant they had to put to 

work the skills they learned in their studies – teamwork, 
leadership, and bridging cultural and linguistic gaps. 

The team reported they were happy with their finish, 
especially as they beat much more experienced teams, 
and they hope to host an international MBA regatta in 
Hong Kong one day.

The Cranfield regatta is the oldest event of its kind in 
Europe and brings together MBA students from across 
the world. It lasts for two days and the teams compete 
on Sunsail F40 yachts.

The Wind in their Sails

The School has paired with the highly-
regarded CEMS, a strategic alliance 
of the world’s leading academic 
institutions, multi-national companies 
and social partners, to offer fresh 
graduates a fast-track opportunity to 
learn more about global management 
and gain practical experience in an 
international workplace.

The HKUST MSc in International 
Management (MIMT) is a one-year 
program aimed at students with less 
than two years of postgraduate work 
experience. Graduates will earn this 
degree as well as the CEMS Master’s 
in International Management, which 
is ranked the No. 1 pre-experience 
Master’s in Management program 
in the world in terms of international 
faculty, international students and
board, alumni mobility and international
course experience by the global 
Financial Times MIM ranking. It was 
ranked overall No. 3 in the world in 
the 2012 ranking and joint-No.1 for the 
three-year period 2010-2012. 

Students will take essential 

Top-ranked Program Comes to HKUST
foundation courses and required 
courses on strategy and cross-cultural 
management. Skills seminars and 
business field work projects will be 
offered to equip them with practical 
skills to prepare for their careers. 
Students will also get extensive 
international exposure through a one-
term guaranteed overseas exchange 
and a minimum 10-week international 
summer internship. Both of these are 
expected to be conducted outside 
their home school or home country. 

The CEMS network currently has 28 
academic institutions in Europe, Asia 
and the Americas, and more than 
70 multi-national corporate partners 
and four social partners. Students 
will benefit from these networks 
and resources for their international 
exchange and internship, which will 
help widen their international exposure 
and cross-cultural experience. 

The Dean, Prof Leonard Cheng, says 
the alliance with CEMS was part of 
the School’s strategic thrust to forge 
close partnerships with international 

institutions. 

“By bringing together 
the best of the HKUST 
Business School and CEMS, 
including their extensive 
networks, this collaboration 
will create synergy and 
inject a new energy into the 
region’s business education 
development,” he says.

The first intake to the 
HKUST MIMT program will 
be in Fall 2013.

A new Master’s program to be offered 
next year will give a boost to those 
who want to pursue careers in global 
business.

The new MSc in Global Operations 
(MSGO) is aimed at equipping 
fresh and recent graduates with 
the knowledge and skills they need 
to work in culturally diverse and 
competitive markets, with a focus on 
global operations.

The one-year program covers 
specialized knowledge as well as 
core courses in general business and 
management, making it suitable for 
Engineering, Science and Business 
majors. 

It combines the academic strength 
of the HKUST Business School, its 
industry connections and its strategic 
location of Hong Kong, to equip 
students with cutting-edge knowledge 
and technologies in global operations.  
Students will also benefit from a range 
of opportunities to develop industry 
networks, new perspectives, analytic 
and management skills, and practical 
experience.

Prof Shu Ming Ng, the MSGO 

Mastering Global Operations

Academic Director, says the program 
will meet a growing demand in the 
operations field. 

“Managing global operations has 
emerged to the forefront of many 
companies’ strategic concerns, 
especially multinational companies,” 
he says. 

“While many of the world’s top 500 
companies have established their 
operations in China, many Chinese 
companies are ‘going global’. These 
companies face the challenge of 
managing their operations effectively 
and efficiently on a global scale.”

The School held a five-day MSc 
Summer Program in August which 
introduced potential students to both 
the MIMT and MSGO programs.  
Several sample classes, including 
Consumer Behavior and Psychology, 
Strategic Marketing, Managerial 
Decision-making, Negotiation, and 
Global Operations Management, 
were offered and a company visit was 
arranged. The program attracted about 
25 undergraduate students from 
various cities in Mainland China and 
received enthusiastic feedback.



5

Executive Education

The School’s executive education 
programs have taken on a distinctly 
global complexion in recent years, 
being delivered in China, Korea, 
Southeast Asia and Europe, in addition 
to Hong Kong. Their success has 
helped further bolster the School’s 
stellar reputation and underscored the 
pursuit of excellence in all areas of its 
work.

The mission of Executive Education 
is to promote a visionary global view 
through China and Asia perspectives; 

The Global Reach of Our Exec Ed Programs 
to challenge, inspire and enrich 
present and future business leaders; 
and to generate dynamic new 
strategies for organizational success.

The School offers three types of 
Executive Education programs – open 
enrolment, company programs, and 
programs for overseas graduates 
include undergraduates, MBA, 
MSc, EMBA students. Customized 
executive programs have been 
developed in a wide range of 
industries, involving Partner Clients 

such as Bank of China (Hong Kong), 
China Telecom, China Mobile and 
Merck KGaA, which have worked with 
the School for many years.

Offsite company programs have been 
delivered in many cities in China, as 
well as Singapore, Indonesia, Thailand, 
Korea and Germany, while Hong Kong-
based open-enrolment programs have 
attracted people from South America, 
North America, Australia, Russia, 
Europe, Asia and China from diverse 
industries and functions.

The Executive Education Office’s new 
branch in Shenzhen will strengthen its 
brand awareness there. The program 
office will continue to acquire new 
corporate clients in Asia and China 
and look for partnership opportunities 
on global executive programs with 
other top universities, and continue 
to share our multi-disciplinary 
management, innovative and cutting-
edge knowledge with the world. 

The School has recently acquired new corporate 
clients, including one that extends its reach into 
Africa.

Nokia Africa and arvato in China have commissioned 
the Executive Education Office to organize corporate 
programs for them.

The Nokia Advanced Leadership 2012 program 
involved collaboration with the University of Pretoria 
on a joint executive  program for Nokia Africa, which 

New Partners,
New Continent

The School has organized a 10-day Management 
Acceleration Program for 40 Lenovo global finance 
executives, to equip them with skills to address 
challenges and opportunities in their firm.

The program is taking place in two modules, the first 
occurring in June and the second in November. The 
June session covered topics such as negotiation, 
managerial decision making, and business 
leadership, and was taught by leading professors 
from the School.

Participants were given the opportunity to acquire 
practical management skills through lectures, case 
analysis, group discussions, video discussions, 

role plays and action planning. After five days, they 
were tasked with applying their learning to develop 
business plans to meet Lenovo’s internal challenges, 
and presenting their plans to a panel that included 
Prof Caroline Wang and senior management from 
Lenovo.

The November module will focus on strategy 
execution, innovation and growth, and leadership 
essentials.

The Executive Education Office is also developed an 
Advanced Management Acceleration Program for 
global finance directors of Lenovo, which was held 
in October.

Fast Track for Lenovo Managers

was held in Shenzhen in August. This is the School’s 
first corporate client from Africa.

Eighteen Nokia talents from seven African countries 
attended classes which included a session on 
customer strategy by Prof Joseph Salvacruz, and a 
consumer panel session in which they interacted 
with local Chinese mobile users. The program also 
includes classes in the US, India and Africa, spread 
out over six months.

The Management Development Program for arvato 
(China), currently underway, targets directors and 
business unit heads in the firm as the company 
copes with the transformation and repositioning of 
its business. 

The program covered three modules, Competitive 
Positioning taught by Prof Joseph Salvacruz, Leading 
Change by Prof Caroline Wang, and Corporate 
Innovation and Growth by Prof Roger Chen.
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Research

Research on essentialism by Prof Melody Chao of 
HKUST and her co-authors Carmit Tadmor, Ying-yi 
Hong and Jeffrey Polzer has important implications 
in an increasingly globalized world where there is a 
pressing need for greater inter-cultural understanding 
and more creativity in a diverse workforce.

“Although stereotyping and creativity concern 
apparently different outcomes, we find that they 
both occur when people anchor on existing category 
information and conventional mindsets,” the authors 
say. “A habitual mindset that increases the tendency 
for categorical thinking in the social domain may 
not only increase stereotyping, but may also stifle 
creativity outside the social domain.” Such mindset 
is known as essentialism. 

The authors define essentialism as the belief that 
different social groups (e.g., racial/ethnic groups) 
possess innate qualities, often biological or 
genetic, that are unchangeable and are indicative of 
abilities and traits. People endorsing essentialism 
partition their social world into discrete categories. 
Such categorization allows individuals to make 
relatively quick social judgments and enjoy a sense 

of predictability and control. It has been found 
to be associated with intergroup bias, such as 
stereotyping, in previous research. In their recent 
work, the authors further advanced that such rigid 
categorical mindset can also lead to a habitual 
reluctance to consider alternative perspectives 
that confront conventional knowledge, hindering 
creativity. 

They found support for their idea across three 
experiments. The experiments involved priming 
essentialist or non-essentialist mindset, by asking 
participants to read a scientific article that ostensibly 
provides evidence that supported essentialist or 
non-essentialist beliefs.

In the first experiment, 72 Jewish-Israeli students 
were asked to perform a classic word association 
problem solving task to test their creativity. The 
results revealed that those who were primed with 
essentialism solved significantly fewer problems 
compared with those who were primed with non-
essentialist beliefs, suggesting that an essentialist 
mindset hindered creativity. 

The second and third 
experiments looked at 
close-mindedness as the 
underlying mechanism 
driving the essentialism-
creativity link. Participants 
were again primed with 
essentialist or non-
essentialist mindsets as 
in the first study. They 
were then presented 
with another classic creativity problem: the Duncker 
Candle problem, in which they were asked to attach 
a candle to the wall so that the candle burns without 
dripping wax on the table or floor, using a candle, 
pack of matches and box of tacks. 

Of the 45 Caucasian-Americans involved in 
the second experiment who were primed with 
essentialist mindset, only 25% solved the problem 
(the box could be used as a candle holder). 
By contrast, 50% of those primed with a non-
essentialism mindset solved it. The third experiment 
involving 56 Asian-Americans revealed similar 
outcomes. Specifically, 27.6% primed with an 
essentialist mindset solved the problem compared 
with 55.6% with a non-essentialism prime.

More importantly, participants in these two 
experiments were also asked to complete a measure 
of close-mindedness. The result revealed that 
those with the essentialism prime were found to 
be more close-minded, which in turn hindered their 
creativity. These findings support the contention that 
stereotyping and creative stagnation are rooted in 
a similar tendency to over-rely on existing category 
attributes.

“We show that whereas previous research has 
consistently demonstrated that essentialist beliefs 
can hurt interracial relations, such beliefs are also 
hazardous to general out-of-the-box thinking in 
domains that transcend the social sphere,” the 
authors say.

But the malleability of essentialist beliefs in their 
study also suggests that there may be ways to 
minimize its effects.

“We speculate that it might be possible to devise 
an intervention program that will reduce essentialist 
beliefs, leading individuals to not only become more 
socially tolerant, but to also unleash their creative 
potential in the process.”

Stereotyping and Creative Stagnation
Stereotyping and creative stagnation may appear to be two completely different problems, but 
new research suggests that they are caused by the same psychological mechanism: the human 
tendency to rely on rigid categorization processes.

From: Not Just for Stereotyping Anymore: Racial Essentialism Reduces Domain-General Creativity, Psychological Science (in press)
Authors: Carmit T Tadmoor, Melody M Chao, Ying-yi Hong and Jeffrey T Polzer

BASED ON:

Prof Melody Chao
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People

A senior member of faculty has been honored for 
co-authoring the best research paper in international 
management at the annual meeting of the Academy 
of Management this year.

Prof J T Li, who is Associate Dean and Head 
of Management, was awarded the IM Division 
Fundação Dom Cabral Best Paper in Strategy / IB 
Theory by the Academy for his paper, “Confidence 
in learning from others’ failures: Foreign investment 

‘Learning From Failure’ Is An Award Winner
strategy in a transition economy.” His co-authors 
were J Y Yang and Andrew Delios.

The Academy represents more than 10,000 
management scholars so the award was welcome 
recognition from a community of peers.

“It is truly a great honor to be recognized with a 
very prestigious award,” Prof Li says. “The award 
reflects the growing importance of research on 
emerging and transition economies and the impact 
on the business world.”

The paper looks at the entry of multinational firms 
into China from 1979 to 2000 and how this was 
affected by observing other firms’ failures. The 
researchers found that a multinational firm was 
unlikely to enter China when failures by its peers 
occurred more recently, had a longer duration in the 
market, and involved more experienced firms. These 
effects became weaker when the causes of failure 
were perceived as ambiguous or transient.

Prof Albert Ha, Interim Associate Dean of Master’s 
Programs and Chair Professor of ISOM, has been 
appointed Department Editor of 
the Supply Chain Management 
Department of Production and 
Operations Management (POM), 
one of the top journals in his field. 
POM is one of 45 journals used by 
the Financial Times and one of 20 
journals used by Businessweek to 
rank MBA programs.

Along with other department editors, 
Prof Ha’s role at POM will involve 
assigning submissions to senior 
editors, deciding on acceptance or 

Editorial Appointment
rejection of papers at the end of the review process, 
and selecting new senior editors. The department 

editor position is usually offered 
to only senior scholars with an 
established research track record in 
the field.

Besides his appointment at POM, 
Prof Ha is currently serving as an 
Associate Editor of Management 
Science, Operations Research 
and Manufacturing and Service 
Operations Management.  These 
are the other three top journals in 
his field.

Two alumni recently have been named among 
the “Ten Outstanding Young Persons” for their 
contributions to society in Hong Kong and 
Guangzhou.

Warren Lee, MBA 2007, was named 
top 10 by the Junior Chamber 
International (JCI) Hong Kong, 
while Cao Zhiwei, a 2005 graduate 
of the HKUST EMBA for Chinese 
Executives Program, was selected by 
the Guangzhou Municipal People’s Government as 
one of “The 12th Guangzhou Ten Outstanding Young 
Persons”. This is the only award on outstanding 
young persons presented by the government.

Mr Lee is a concert pianist who debuted with the 
Hong Kong Philharmonic Orchestra (HKPO) at age 
six and is now the Music Director at St Paul’s Co-
educational College. He recently performed with 
Andrew Simon, HKPO Principal Clarinet, at the 
HKUST Center for the Arts.

“I have carried the title of ‘child prodigy’ on my 
shoulders for 29 years, since I was six. When I 
was notified of the [JCI] award I felt relieved that 
I hadn’t let anyone down and that I had lived up to 
expectations,” he says.

Mr Cao is Chairman of Guangzhou 
New City Investment Holding Group 
and has served the wider community 
as a member of the CPPCC’s 
Guangzhou Municipal Committee, Guangzhou 
Industry and Commercial Federation, and Guangzhou 
Youth Federation, among other organizations. 

“I am a private entrepreneur and the only person 
from the non-state-owned system to receive this 
award,” he says. “It is an acknowledgement of my 
hard work and I am deeply encouraged.”

Awards for 
Outstanding Alumni

The School bid a fond farewell to Prof Steve DeKrey, 
who directed the world’s No. 1 Kellogg-HKUST EMBA 
program and steered the MBA program to No. 10, after 
16 years of immense contributions.

Prof DeKrey is taking up a position as President of the 
Asian Institute of Management in the Philippines but he 
will continue to be an adjunct professor at the School.

Farewell But Not Goodbye
“Steve has provided outstanding leadership in 
program development and innovation,” Dean 
Leonard Cheng said in announcing Prof DeKrey’s 
departure.  “Steve’s leadership, experience, and 
understanding of the needs of our students and the 
management education market have been of great 
value to our School.”

Prof DeKrey’s forward thinking and 
energetic approach helped to attract 
high-quality students, identify new 
opportunities (such as the KH-EMBA, 
the PT-MBA in Shenzhen and the 
School’s first company-sponsored degree 
programs), and build strong ties with the 
local business community. He is the only 
academic to have served as Chairman of 
the American Chamber of Commerce in 
Hong Kong.

“I am very proud to have Steve as a longtime 
colleague and friend, and I am very happy to see 
him now taking up a prestigious new appointment,” 
Dean Cheng said.

The School wishes Steve all the very best as he 
ploughs new ground in business education – and we 
hope to see him back on campus soon!



8

People

Administrative Appointments

Albert Ha, Chair Professor of ISOM, 
is appointed Interim Associate Dean 
of Master’s Programs and Academic 
Director of MBA Programs.

Francis T Liu, Head and Professor of 
Economics, is appointed Associate 
Dean of Undergraduate Programs.

A V Muthukrishnan, Professor of 
Marketing, is appointed Acting Head 
of the department.

Angela L P Ng, Adjunct Associate 
Professor of Finance, is appointed 
Associate Head of the department, 
and Program Director of the World 
Bachelor in Business Program.

Vidhan K Goyal, Professor of 
Finance, is appointed Academic 
Director of the Kellogg-HKUST EMBA 
Program.

Roger Levermore, Visiting Associate 
Professor of Management, is 
appointed Interim Director of MBA 
Programs.

Emily M Nason, Adjunct Associate 
Professor of Management, is 
appointed Director of Undergraduate 
Programs.

Shu Ming Ng, Associate Professor of 
ISOM, is appointed Academic Director 
of MSc in Global Operations.

Bilian Ni Sullivan, Associate 
Professor of Management, is 
appointed Academic Director of MSc 
in International Management.

Ying Zhao, Associate Professor of 
Marketing, is appointed Co-Director of 
the Center for Marketing and Supply 
Chain Management.

New Appointments

Professor

Accounting
Mingyi Hung, PhD, Massachusetts 
Institute of Technology. Research 
interests: the information and 
monitoring roles of accounting in 
international capital markets; the 
interaction between country-specific 
institutional factors and accounting 
information; international financial 
reporting standards.

Assistant Professors

Finance
Alminas Zaldokas, PhD, INSEAD. 
Research interests: corporate 
governance; family firms; international 
finance; banking.

Marketing
Jun B Kim, PhD, University of 
California, Los Angeles. Research 
interests: empirical investigation 
of firm and consumer behaviors; 
structural models; durable goods; 
information economics; choice 
model, demand estimation, Bayesian 
statistics.

Wenbo Wang, PhD, New York 
University. Research interests: 
emerging markets; empirical industrial 
organization; advertising; pricing; pro-
social behavior; consumer lifestyles.

Adjunct Professors

Management
Dah-Hsian Seetoo, PhD, 
Northwestern University. Research 
interests: strategic management; 
organization theory and management; 
problem solving and decision making.

Wing Ching Shih is a businessman 
and philanthropist. He co-founded 
Centaline Property Agency and was 
CEO for more than 30 years, and 
he also launched a free newspaper, 
am730. 

Adjunct Assistant Professor

Management
Mark A Mihorean, PhD, The 
University of Hull. He teaches 
Business Ethics at HKUST.  He 
has a wide range of professional 
experiences, such as teaching for the 
Royal Roads University of Canada, 
operating tutorial centers in Hong 
Kong and engaging in management 
consulting in China.

Lecturer

Accounting
Kelvin Mak, PhD, City University 
of Hong Kong. Research interests: 
analysts’ behavior; cost of equity 
capital; taxation.

Promotions

Chair Professor

ISOM
James Y L Thong, PhD, National 
University of Singapore. Research 
interests: technology adoption and 
implementation; human-computer 
interaction; computer ethics; 
e-government.

Associate Professors

Economics
Xinyu Hua, PhD, Northwestern 
University. Research interests: 
contract theory; economics of 
organizations; industrial organization; 
law and economics.

Jenny Xu, PhD, University of British 
Columbia. Research interests: 
international macroeconomics; 
monetary economics; 
macroeconomics.

ISOM
Xuhu Wan, PhD, University of 
Southern California. Research 
interests: dynamics incentive in 
contract design; financial contracts; 
private equity investment and financial 
engineering.
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