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From the Dean
Universities today must 
be active not only in 
teaching and research, 
but also reaching out 
to the community. 
The School has seen 
pleasing developments 
on all three fronts.

Our outreach continues 
to grow and strengthen. 

We recently hosted talks by four high-powered 
individuals, Josh Tetrick, CEO and Founder of 
Hampton Creek; Sir Christopher A Pissarides, 
Nobel Laureate in Economic Science; Maggie 
Wu, CFO of Alibaba Group, and Charles L Evans, 
President and CEO of the Federal Reserve Bank 
of Chicago who shared valuable insights with the 
School and Hong Kong community.

On the educational front, we were very proud to 
see our MBA student team win Grand Prize at the 
USC Marshall Global Consulting Challenge, one of 
the world’s most prestigious case competitions.

On research and teaching, we were ranked No. 1 
in Asia – for research by the University of Texas at 
Dallas, and for our MBA program by the Financial 
Times. These results are welcome recognition, 
but we nonetheless strive for continuous 
improvement. Moving further and higher remains 
our goal.

Kalok Chan

Acting Dean

April 2014

In 2009 the School undertook an 
experiment. What if our researchers 
could talk to practitioners over 
lunch about their latest findings and 
answer current, pertinent questions 
about their fields? The Business 
Insights Series was thus born and the 
response was overwhelming. Five 
years on, it has become a regular and 
popular fixture.

The 5th series was launched in 
January to a full house seminar on the 
Renminbi. The speakers included not 
only an HKUST academic (Prof Edwin 
Lai of the Department of Economics), 

Bringing Our Knowledge to the 
Community: Business Insights 
Celebrates Its 5th Anniversary

but also an industry speaker – Dr Dong 
He, Executive Director (Research) at 
the Hong Kong Monetary Authority.

Other seminars so far this year have 
covered crowdsourcing and the 
psychology of consumer decision-
making, both topics that appeal to 
business and general audiences.

Upcoming talks will invite speakers to 
provide interdisciplinary perspectives 
on hot topics in business and 
economics. Two planned seminars 
this spring will include speakers from 
the HKUST Institute for Emerging 
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Market Studies, which has members 
from  the School and other units at 
HKUST.

The seminars are held in the HKUST 
Business School Central, and are 
opened to the public. To find out more 
about our upcoming sessions, please 
scan the QR code below or visit our 
website at www.bm.ust.hk. We hope 
to see you at our seminars in future!



2

News

The Business School has been ranked No. 1 in Asia 
for both its research and MBA Program, reaffirming 
our high standing and strength in these areas.

Our research output was ranked No. 1 in Asia and 
No. 20 in the world by the University of Texas at 
Dallas, which tracked publications in 24 leading 
business journals by faculty of the world’s top 
100 business schools between 2009 and 2013. 
HKUST Business School contributed 140 articles 
and the ranking demonstrates our success in 
advancing global business knowledge and research 
development in the region. 

The MBA Program was ranked No.1 in Asia and No. 
14 in the world in the 2014 Financial Times Global 
MBA Rankings, marking the fifth straight year as 
the region’s best. The ranking exercise focused on 
graduates from 2010 during the lingering outfall 
of the Global Financial Crisis, but we nonetheless 
moved up on several measures, including “Career 
Progress” and “Aims Achieved” by graduates and 

“Doctoral Rank”, which measures the number of 
doctoral graduates and the school quality.

The MBA Program is striving for continuous 
improvement and recently introduced the Social 
Entrepreneurship & Venture Philanthropy Elective, 

other new Entrepreneurship electives, and study 
tours to India and the start-up incubation hub 
of Tel Aviv, Israel. Beneficiaries will include this 
year’s intake, representing a record high of 31 
nationalities. 

Tops in Asia

The Beta Gamma Sigma HKUST Chapter celebrated 
a special year at its member induction ceremony last 
December.

In 2013 the international business honor society 
turned 100 and the home of the HKUST Chapter, the 

Hundreds attended the School’s first homecoming 
event at the new Lee Shau Kee Business Building 
on a beautiful day last December.

Alumni from the first graduating class of 1994 to the 
present were among the 300 guests. 

A panel session was given by Founding Dean, Prof 
Yuk-shee Chan, Former Dean Prof Leonard Cheng 
and Former Senior Associate Dean Prof Steven 
DeKrey.

“I feel honoured to share my stories about the 
founding stage of the university 20 years ago,” Prof 
Chan said.

Prof Cheng said: “I really enjoyed sharing the old 
memories with former colleagues, alumni and 
current students. I hope they can continue to 
participate in alumni activities.”

Prof DeKrey reflected on his 16 years teaching at 
HKUST: “It was indeed the greatest time in my 
career…I always see our alumni as important assets 
and I’m proud of their achievements.” 

The “Alumination” Homecoming was organized by 
the School’s alumni team. The large Indian rubber  
tree in the building’s courtyard was officially named 
the “Alumination Tree”, symbolizing alumni’s 
connection with the new campus.

Business Honor Society Beta Gamma Sigma Caps Big Year

Alumination Homecoming at Lee Shau Kee Campus

Business School, moved into the new Lee Shau Kee 
Business Building.

Since forming in 2000, the collegiate chapter has 
grown to over 1,600 members, including 131 
inducted last year.

 
Also inducted for distinguished business 
and community leadership were Chapter 
Honorees Oscar V T Chow and Margaret 
Leung Ko May Yee. 

Mr Chow, Executive Director of Chevalier 
International Holdings, serves on the 
HKUST Council, Hong Kong General 
Chamber of Commerce, and Chinese 
Manufacturers’ Association.

Mrs Leung, the first Chinese woman 
appointed HSBC Group General Manager, 

serves on the HKUST Business School Advisory 
Council, Community Chest, Banking Review Tribunal 
and Hospital Authority Board.

Both Mr Chow and Mrs Leung are also members 
of the Chinese People’s Political Consultative 
Conference.
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Master’s Programs

Faculty Visit Saudi Arabia to Deepen 
Understanding

Connecting with HR Leaders in the Pearl River Delta

A team of HKUST MBA students won Grand Prize at 
the renowned Marshall Global Consulting Challenge, 
outperforming students from eight top-ranked 
institutes.

HKUST was the only contender from Asia at 
the annual business case competition, which is 
organized by the University of Southern California 
to test the problem-solving skills of the world’s best 
MBA students.

The HKUST team comprised full-time MBA students 
Lauren Bonds from the US, Claudia-Catharina Hase 
of Germany, Sashank Lanka of India, Hiraku Tsuzuki 
of Japan, and Shane Xiong of Mainland China. 

Their challenge was to help Yahoo! Inc. identify 

a differentiating media strategy and present their 
analyses and recommendations before industry 
experts, consultants and Yahoo’s leadership team. 

The competition took place in February and the 
judges praised the HKUST team for clear, precise 
answers to difficult questions, thorough preparation, 
quality analysis and innovative ideas.

The team’s cultural and professional diversity 
worked in its favour, according to Hase: “The 
combination functioned well and provoked 
stimulating discussions and new thinking.” 

International case competitions are a key experience 
offered by the School’s MBA Program, which funds 
student participation in overseas competitions. 

MBA Team Wins Major Global Case Competition

For the seventh year, the MBA Student 
Development team organized the 10-day Doing 
Business in China (Hong Kong) program with the 
Stern School of Business, New York University 
(NYU).

Some 26 HKUST MBA students served as 
ambassadors to 44 NYU students and their 
coordinator during their visit in January.

HKUST students got the chance to connect with 
NYU students as they led them on campus tours 
and joined in social and academic events, including 
company visits. 

The group visited Sun Hung Kai Property, where 
they received an overview of Hong Kong’s property 
market, and the Hong Kong Monetary Authority, 
where they learned about Hong Kong as an RMB 
center.

The program also offered lectures, guest speakers 
and cultural visits and activities. HKUST professors 
lectured on operations management, marketing in 
China, Hong Kong’s role as a financial center, and 
lessons about competing in China for multinational 
companies.

Over Chinese New Year, the 11 faculty and 
staff from the Business School and the Dean of 
Engineering visited the headquarters of Saudi 
Aramco, the world’s largest oil corporation, in 
Dhahran where they were impressed by the firm’s 
vertical integration and state-of-the-art technology.

They also visited King Fahd University of Petroleum 
and Minerals, Prince Mohammed Bin Fahd 

University and the King 
Saud University, which were 
each interested in future 
cooperation with HKUST, 
including student exchanges 
and faculty visits.

Visits were also made to public 
organizations, including the 
Ministry of Higher Education, 
Saudi Arabian General 
Investment Authority and King 
Abdulaziz City for Science and 
Technology.

both helpful and inspiring. It was organized by 
the School’s Shenzhen MBA Program Office, 
which hopes to organize more corporate outreach 
programs in future. 

A dozen faculty and staff from HKUST were invited 
to Saudi Arabia for a familiarization tour by Saudi 
Aramco, our MBA Program partner in Saudi Arabia.

HKUST faculty travel to Saudi Arabia to teach 
the MBA program so the trip was a welcome 
opportunity to deepen their understanding of 
the country’s culture, educational and economic 
development plans. 

Vice presidents and directors of human resources 
from nine companies in the Pearl River Delta, 
including IBM, Intel, Lenovo and Wal-Mart, joined 
an HKUST seminar to exchange ideas on employee 
engagement and build up networks.

The seminar brought practitioners together in a 
dialogue with the School’s senior executives and 
academics, including Mr Sean Ferguson, Associate 
Dean of Master’s Programs, who spoke on the 
School’s development, and Prof Elizabeth George, 
who sparked heated discussions with her talk on 
employee engagement. 

The participants said they found the seminar 

Doing Business 
in China Program 
with NYU

This year, 78 students representing 20 teams will 
compete in case competitions around the globe. 
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EMBA/MSc Programs

KH Celebrates Historic Fifth Straight Year 
as Best in the World

Three new scholarships have been made available to 
students from the Kellogg-HKUST EMBA Program, 
starting with the KH17 class which came together 
for live-in week in January from places as far flung 
as Iraq, Russia, Turkey, and Urumqi City in China.
The 50 students represent 21 nationalities, with 60 
per cent based outside of Hong Kong.

Two of the eight women in the class were recipients 

of the new scholarships. Charlene Lee, Vice 
President Finance, Far East and Australia at Proserv 
Inc, won the scholarship for women, which 
recognizes a woman executive with demonstrated 
leadership potential and a track record in increasing 
gender and viewpoint diversity.

Jacqueline Zhang, Corporate Counsel, Asia Pacific 
at Ingersoll Rand in Shanghai, was awarded the 
scholarship for leaders in emerging markets.

The third new scholarship, which recognizes 
entrepreneurship, was awarded to Noman Rao, Co-
Founder and CEO of Nolin BPO Services. 

In addition, Robert Palmer, Strategic Communication 
Consultant of Small Globe Media for the United 
Nations World Food Program, received the 
scholarship for leadership in a non-profit sector, 
which was first awarded in 2009. 

Six companies operating in China opened their doors 
in January to 25 students of the MSc programs in 
Global Operations and International Management, 
giving them invaluable exposure to key operations 
and concepts.

Prof Roger Chen led the 5-day China Study Tour, 
which included visits to Cisco, C-trip, Henkel, 
General Electric, Shui On Knowledge Innovation 
Center and Shanghai Volkswagen. 

The visits with leaders of these local and 
international companies gave students insights 
relevant to their programs. At multinational home 
and beauty care products manufacturer Henkel, 
for example, students were introduced to the 
company’s global strategies in marketing and 
branding.

At the Volkswagen car plant, students saw first-hand 
how global operations and supply chain concepts 
taught in the classroom are put into practice. 

The students also viewed how successful 
companies implement technology, production, 
entrepreneurship, sales and competitive strategies 
in their daily operations.

Three New Scholarships for KH Students

The HKUST EMBA Alumni Association welcomed 
200 alumni from different classes at their forum 
and annual general meeting on 14 December at the 
HKUST Shenzhen IER Building.

HKUST Vice President Dr Eden Woon gave the first 
of three keynote speeches, presenting HKUST’s 
strategies in Mainland China. 

Prof Ruijin Zhou of the China Academy of Science 
Graduate School spoke on the Third Plenary Session 
reforms and opportunities in the Shanghai Free 
Trade Zone.

Mr Yuhui Liu, advisory board member of the State 
Council’s General Office and People’s Bank of 
China Currency Committee, gave the final keynote 
on economic hotspots and China’s structural 
adjustment.

Following a panel discussion, a review and vote on 
HKUST EMBA Alumni Association constitutional 
amendments were held. This was followed by 
a banquet at the Kempinski Hotel. The day was 
capped with the launch of the Gobi 9 Competition, 
alumni performance and a lucky draw.

HKUST Strategies in 
China Presented at 
EMBA Alumni Forum

Company Doors Open for MSc Students 
on China Tour

Joy was on the faces of the hundreds celebrating 
the Kellogg-HKUST EMBA Program’s continued run 
as the world’s No. 1 EMBA, at a gathering on 10 
December. 

The Financial Times selected the KH EMBA Program 
as the world’s best in 2013, for the fifth year in a 
row. The partnership between the HKUST Business 
School and the Kellogg School of Management 
of Northwestern University has earned the No. 1 
distinction a total of six times since 2007. 

Acting Dean of the HKUST Business School Prof 
Kalok Chan thanked faculty, staff, students, alumni 
and the greater community for their dedication in 

remarks at the Four Seasons Hotel in Central.

“The program’s success has come not only from the 
strategic collaboration of the two schools, but also 
from the innovation and energy of the KH members, 
and more importantly, their persistent efforts to 
achieve the highest standards,” he said.

The East-West partnership began in 1998. Only 
five years later it debuted on the 2003 Financial 
Times prestigious rankings in ninth place, rising to 
No. 2 in 2005 and No. 1 in 2007, marking the first 
time a Hong Kong-based program had topped an 
international rankings chart.
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Executive Education

The world’s No 1 seller of personal 
computers and China’s No 1 seller 
of smartphones - Lenovo - came to 
HKUST for insights to China’s future 
economic development.

HKUST Business School welcomed 
12 top managers from Lenovo’s 
Research & Technology Division for an 
Economic Workshop last December.

Economics Prof Francis Lui examined 
factors that can affect boom and 
bust cycles and determine long-term 
economic growth. He also shared 
his view on China’s latest economic 
development.

Prof Yong Wang outlined the 
reform of state-owned enterprises 
during China’s industrialization and 
globalization. He highlighted real 
exchange rate dynamics and the 
bilateral trade imbalance between the 
US and China. Prof Wang also gave a 
comparative analysis of foreign direct 
investment in China and India. 

Lenovo executives actively 
participated in discussions with both 
professors.  They said the workshop 
gave them tools to analyze the impact 
of economic trends on China’s IT 
industry.

Economic Workshop for Lenovo Executives

A Risk Management Program for Haitong 
International Securities Group was organized by our 
Executive Education team in mid-December.

Prof Jerome Yen taught 30 senior Haitong 
executives the principles of risk management. The 
finance professor introduced different types of risks 
through the presentation of genuine cases such 
as the subprime mortgage crisis and the Lehman 
Brothers bankruptcy. He shared his experiences in 
handling risks in the financial services industry.

Executives from 12 companies and organizations 
successfully completed the second round of the 
Leading for Success Consortium Program 2013@ 
Shenzhen, which aims to improve their leadership 
capabilities and management knowledge. 

The session, held between October 2013 and 
January 2014, focused on four key management 
areas – managerial decision-making, innovation 
management, strategy management, and strategic 
marketing. 

Haitong Executives Learn to Assess 
Financial Risks

Leading for Success in Shenzhen

Registration has begun for the 2014 Executive 
Education Open Programs, where executives and 
entrepreneurs can sharpen their leadership and 
managerial skills and broaden their knowledge of the 
fast-changing world of business.

The programs include Managerial Decision Making 
and Leadership, Effective Negotiations, Wealth 
and Asset Management, Corporate Innovation and 
Growth, Strategic Financial Management for Non-
financial Managers, Leading Change, Competitive 
Positioning and the Leading for Success 10-day 
Consortium Program.

A new program being introduced this year is High 
Potentials Leadership 5-day Consortium program 
(August - October 2014) for future leaders.

Previous participants come from a variety of 
industries and typically have 16 years of work 
experience. 

Registration 
Underway for 
Exec Ed ProgramsThe program objective was to enable managers at 

the state-owned enterprise to assess and manage 
risk levels in their work. Established in 1988, Haitong 
was the first securities company to open in China 
after economic reforms began. In 2007 it was listed 
on the Shanghai Stock Exchange. 

Over the past two years, the School has run similar 
risk management programs for HNA Group and 
Bank of Jiujiang.

The Shenzhen program is relatively new and is 
based on the successful Leading for Success 
Consortium Program in Hong Kong that will soon 
open registration for its eighth intake. Executives 
and entrepreneurs with 10-plus years of experience 
are invited to enrol.

Program alumni say they learn from both HKUST’s 
world-class faculty and fellow students, who bring a 
wealth of diverse experiences and viewpoints to the 
classroom.
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Research

Almost 90 percent of consumers read online 
product reviews before making a purchase, and 
these reviews also provide useful feedback to 
manufacturers on product performance and design. 
The solicitation and quality of these reviews 
therefore is of wide interest.

Prof Jing Wang and her colleagues have been 
studying how monetary incentives affect the 
quality of solicited reviews and they have produced 
interesting results. 

In an experiment, they recruited paid reviewers 
through crowdsourcing sites and manipulated the 
parameters to see how different factors influenced 
review quality: monetary rewards (both completion- 
and performance- contingent), mandatory 
sponsorship disclosure, and restricted product 
choice. Review quality was measured by the 
number of “helpful” votes that each review received 
from readers.

They found monetary rewards for completing a 
review did not make much difference to review 

Crowdfunding is a growing source of funding for 
new projects that is popular in North America and 
spreading to Asia. It is based on an enticing idea:  
get lots of people to give a little money, and it will 
add up to a big sum.

“It’s going for the scale of participation. The risk is 
fairly small for the individual, but the return can be 
huge for the project initiator because he can realize 
his idea,” Prof Yongsuk Kim said.

But, as ongoing research by Prof Kim and his PhD 
student Zhixing Zhang shows, some people are 
better at tapping into the crowd than others.

Crowdfunding initiatives can be predicted to 
succeed based on the momentum in the first few 
days, so building that momentum is essential. Prof 
Kim and Zhang are showing that the role of social 
networks is crucial.

They have studied Demohour, a Chinese 
crowdfunding organization, and looked at the Weibo 

These results should help to guide companies and 
platforms who are interested to solicit paid reviews. 
Prof Wang said companies could also improve 
the quality of reviews by sending free samples 
to reviewers, as this not only serves as extrinsic 
motivator but also helps consumers to gain product 
usage experience.

“It could be the bystander effect where the 
presence of others who are my friends will make me 
less likely to take action (i.e. by backing the project) 
because I believe those friends will act on behalf of 
the group and invest,” he said.

The Power of the Crowd
The internet connects people in unprecedented ways, but how do you harness that power of 
the crowd? Are some approaches more useful to managers (or customers) than others? Prof 
Jing Wang and Prof Yongsuk Kim of the Department of Information Systems, Business Statistics 
and Operations Management have been looking at the role of the crowd in online reviews and 
crowdfunding.  Their research was presented at the Business Insights luncheon in February
(see also page 1).

BASED ON:

Prof Jing Wang

Prof Yongsuk Kim

quality. Prof Wang’s explanation is that the negative 
effect of monetary rewards on intrinsic motivation 
appeared to cancel out the positive effect of 
monetary rewards on extrinsic motivation.
 
However, if there were bonus payments for the 
number of “helpful” votes, then quality went up. 
“Performance-contingent rewards are perceived 
as more informational because the performance 
signifies one’s competence in writing reviews. This 
will boost intrinsic motivation. At the same time 
extrinsic motivation will increase as well,” Prof 
Wang said.

Similarly, having reviewers disclose that they were 
being paid to write reviews resulted in better 
reviews because of concern about their social 
images. “Those who are motivated by social image 
will try to protect their image by investing more time 
and effort in review writing,” she said. More product 
choices also resulted in reviews of higher quality 
because of the increase in intrinsic motivation 
through perceived freedom.

profiles of both initiators and backers to tease apart 
their connections. “We find the role of online friends 
of the project initiator is very important because 
once the project is open for funding, their online 
friends flock to the project in the first few days. This 
results in a ‘peer effect’ where, if you are hesitant 
and have several projects to support, and you see a 
particular project getting early strong support from 
the crowd, then you are more likely to support it,” 
Prof Kim said. 

However, that momentum from peers is contingent 
on an important factor: the “density” of the project 
initiator’s network. 

Density refers to the extent to which the project 
proponent’s online friends know each other. 
Surprisingly, if the network is dense, fewer, rather 
than more, friends support the project, and the 
success of crowdfunding is reduced as a result. 
The finding is still undergoing analysis, but Prof Kim 
offered a preliminary explanation.

Does Payment Solicit More Helpful Reviews?

The Social Factor in Crowdfunding
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Events

Nobel laureate for economics Prof Christopher A 
Pissarides gave a diagnosis of Europe’s economy 
as it emerges from prolonged financial crisis, and 
cautioned China about lessons from its largest 
trading partner, at an event organized by the HKUST 
Jockey Club Institute for Advanced Study and co-
organized by the Business School, Leadership and 
Public Policy Executive Education Programs Office, 
and Institute for Emerging Market Studies.

The Cypriot/British Sir Christopher, who is also 
HKUST IAS Helmut & Anna Pao Sohmen Professor-
at-Large, told his audience last December that 
Europe would be the world’s “worst performing 
region” in 2014. 

He said China should be on guard, pointing out 

Nobel Laureate: China Can Learn from Europe’s Crisis
similarities between the creative accounting that 
obscured national debt levels in southern Europe 
before 2008 and Chinese local governments’ 
borrowing habits. He warned Beijing may face a 
financial crisis similar to that of the euro-zone.
 
Europe and China both face the challenges of 
ageing societies and contracting workforces. They 
needed to address this by tying retirement to life 
expectancy, allowing older people to care for peers 
and further relaxing China’s one-child policy, he said.

Fiscal measures were also needed and Prof 
Pissarides noted that unlike Europe, China had acted 
positively by making large fiscal transfers from richer 
to poorer regions. 

Budding entrepreneurs should look to fill unmet 
needs in society, Josh Tetrick advised HKUST 
students during a recent talk on “The Future of 
Food” at the School.

The CEO and co-founder of Hampton Creek, a food 
technology company that Bill Gates says is one of 

Why should students consider pursuing a Business 
PhD at HKUST?

Prof Anirban 
Mukhopadhyay, 
Associate 
Director of PhD 
Programs, gave 
a compelling 
answer to 
more than 
200 students 
attending the 
Postgraduate 
Info Evening in 
February. 

Look for Unmet Needs, Pioneering CEO 
Tells Students

A Business PhD Offers Joy, Satisfaction and Freedom

three shaping the future of food, knows what he is 
talking about. 

Josh looked at eggs and their production and saw 
problems needing solutions: hens producing in 
cramped, unsanitary conditions ripe for disease 
outbreaks, and livestock consuming more than 
enough food to feed the world’s starving people. 

In response, Josh and his partner Josh Balk put 
together a team of scientists and chefs to test 
a thousand types of plants to find species with 
molecular properties resembling eggs. 

Hampton Creek’s first product, now in US 
supermarkets, is the plant-based mayonnaise Just 
Mayo. This is step one for the company, which 
expanded into Asia in its recent round of financing 
and attracted Li Ka-shing as lead investor.
 
The talk was co-organized by HKUST’s Schools 
of Business and Management, Science, and 
Engineering, and the Entrepreneurship Center.

The Marketing professor made clear the benefits of 
a business teaching and research career: intellectual 
satisfaction; the joy of discovery; freedom to choose 
research topics and a flexible schedule to pursue 
them; world travel; and attractive pay. 

He said the School’s ranking as the best in Asia for 
quality research makes HKUST a leading choice. In 
addition, the School supports its students during 
their years of study through enrichment programs 
and even financially.

HKUST Business School offers PhD programs 
in accounting, economics, finance, information 
systems, management, operations management, 
and marketing.

Alibaba Group has completely changes the 
consumption model in the country with the highest 
population in the world. Its online shopping platform 
broke a sales record on last year’s “Singles’ Day”. 
In March, Ms Maggie Wu, CFO of Alibaba Group, 
was invited to HKUST Business School to share the 
group’s milestone developments and its drive to 
expand its businesses.

Ms Wu said Alibaba Group’s expansion has been 
driven by “solving problems”, and not “chasing 
opportunities”. As an example, she explained that 
its third-party online payment solution “Alipay” 
was launched in 2004 to resolve the problem of 
distrust between shoppers and buyers with an 
escrow system. Similarly, in view of growing data 
transactions, Alibaba introduced its cloud computing 
and data management services in 2009.  “These 
innovations are the outcome of our efforts to solve 
problems,” she added.

Ms Wu said Alibaba would always put customers 
first, and especially help SMEs to grow their 
businesses and fulfill their dreams. The group 
vowed to last for at least 102 years as they wanted 
to see their business span across three centuries 
from 1999 to 2101.

Alibaba Starts Off By 
Solving Problems 
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People

Administrative Appointments
Siu Fai Leung, Professor of 

Economics, is appointed Head of the 

Department.

Francis Lui, Professor of Economics, 

is appointed Director of the Center for 

Economic Development.

Christopher Doran, Adjunct 

Associate Professor of Management, 

is appointed Academic Director of the 

Kellogg-HKUST EMBA Program.

Paul Forster, Senior Lecturer of 

Management, is appointed Interim 

Director of the BBA in Global Business 

Program.

Academic Appointments
Adjunct Professors

Finance
Harrison Hong, PhD, Massachusetts 

Institute of Technology.  Research 

interests: Behavioral finance and stock 

market efficiency, asset pricing and 

trading under market imperfections, 

incentives and biases in decision 

making, organizational form and 

performance, and social interaction 

and markets.

Geert Bekaert, PhD, Northwestern 

University.  Research interests: 

International finance, empirical asset 

pricing.

Adjunct Associate Professor

Management
Patty Farh, PhD, University of South 

Australia. Prof Farh has extensive 

industry and teaching experience, 

including 18 years at IBM where 

she was an Executive and Program 

Director of the Growth Market Unit.

Senior Lecturer

Finance
Allen Kuo, PhD, Columbia University.  

Research interests: Risk management, 

mathematics of finance, applied 

mathematics.

Promotion
Associate Professor

Finance
Laura Xiaolei Liu, PhD, University of 

Rochester.  Research interests: Capital 

markets and empirical corporate 

finance.

Members of the Business School 
received Long Service Awards from 
HKUST, which recognize those who 
have given 20 or more years of 
consecutive service at the University.

The recipients included Mrs Swallow 
Wei Shau Yen of the Department 
of Accounting; Prof Theodore Clark 
and Prof Shaohui Zheng, both of the 
Department of Information Systems, 

A paper analyzing Hong Kong’s 
technology and innovation policy has 
been selected the Outstanding Paper 
of 2013 by the editorial team of the 
Journal of Science and Technology 
Policy in China.

The paper by Prof Yan Xu, Associate 
Dean of the School and Associate 
Professor in ISOM, and his student 
Calvin Yu is titled “Strengths 
and weaknesses of Hong Kong’s 
technology and innovation industry 

Business Statistics and Operations 
Management; and Miss Grace 
Chan Mei Yan of the Department of 
Marketing.

They received their awards at a 
ceremony held on 25 February that 
was presided over by the University’s 
President, Executive Vice-President & 
Provost, and Vice-Presidents.

with reference to 
the extended open 
innovation model”. 
They propose and 
make creative use 
of this model to develop a framework 
that could also be applied to analyzing 
policy in other economies.

The publisher of the journal, Emerald 
Group Publishing Ltd, will make the 
paper available for free for one year to 
promote dissemination of its findings.

An HKUST EMBA alumnus has been 
named one of the Business Elites 
Under 40 by Global Entrepreneur 
magazine.

Steven Xu Jun of the HKUST EMBA 
Program Class 2011 is 
Senior Vice President 
of Schneider Electric 
(China) Co., Ltd, and 
he received the honor 
in the “Icebreaker” 
category.

Global Entrepreneur has been 
recognizing young and rising business 
stars for 12 years, with a focus on 
mid-senior management executives 
who have excelled in their industries.

Mr Xu led his company 
successfully into the China market 
and has made his mark by offering 
Chinese industrial corporate 
customers customized automation 
solutions that result in energy 
saving and enhanced efficiency.

Honors for Long and
Loyal Service

Innovation Paper Named 
Best in 2013

HKUST EMBA Graduate is Named 
One of the ‘Elites’
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